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’S  INTERACTIVE  NEWSPAPERS  CONFERENCE  AND  TRADE  SHOW 


Everything 
ATradeShow 
Should  Be! 

Informative!  Fun!  Convenient!  Comprehensive!  In  a  Great  location! 


BIG 


MORE  THAN  I  00  EXHIBIT  BOOTHS 


T 


This  will  be  Interactive’s  biggest  and  best  Conference  &  Trade  Show  ever.  SO  big,  we 
had  to  move  the  exhibits  to  the  Convention  Center!  But  don’t  worry,  we  have  sched¬ 
uled  this  year’s  program  to  allow  you  plenty  of  time  to  meet  with  every  exhibitor 
individually.  Just  think  of  all  of  the  time  and  money  you  will  save  by  visiting 
so  many  important  industry  vendors  under  one  roof.  We  have 
hired  a  fleet  of  buses  to  comfortably  shuttle  you  the  short  distance 
between  the  Hyatt  Regency  and  the  Convention  Center  through¬ 
out  the  hours  of  the  Trade  Show. 


CONTINUOUS  INFO-PACKED  MEDIA  LABS 


This  is  the  fast  and  easy  way  to  learn  the 
highlights  of  products  and  services. 
Vendors  have  15  minutes  to  cap¬ 
ture  your  attention  and  win  your  ^ 
enthusiasm.  Entertaining,  punchy 
presentations  are  followed  by 
Q&A  sessions.  •  ^ 


AND  A  GREAT  CONFERENCE! 


The  Interactive  Newspapers 
Conference  program  will 
cover  everything  from 
content  to  competition. 

From  what  makes  teens 
tick  online,  to  how  the 
Internet  will  influence 
how  people  choose  the 
next  President  of  the  United 
States. 

After  attending  Conference  sessions  all  morning  and  early 
afternoon,  and  then  making  tracks  to  the  Trade  Show  to 
enjoy  great  New  Orleans  cuisine  with  exhibitors,  you  will 
leave  New  Orleans  a  different  person.  Now  you  will  be  one 
of  the  experts  back  home. 


»everal  fun  receptions  with 
P|,flNew  Orleans  style  fun  and 
^  Aospitality  are  held  at  the  Trade 
^5how.  It’s  your  chance  to 
iPinwind  and  get  to  know  some  of 
he  vendors  in  a  more  casual  mode. 


New  Orleans  in  FEBRUAR 

Great  Food!  Great  Music!  Mardi  Gr 
...  and  Interactive  Newspapers! 
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CONFERENCE  KEYNOTE  SPEAKERS 


SAVE! 

Sign  Up  for  the  Conference  Now! 
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RELAXATION  STATION 


By  signing  up  now,  you  will  save  money  on  your  registration 
fee.  You  will  also  get  the  best  air  fare  and  guaranteed  housing 
at  the  Conference  hotel,  the  Hyatt  Regency.  Register  today 

online  at  www.mediainTo.com. 


Just  LOOK  at  the  GREAT  liKS 
LINE-UP  of  EXHIBITORS’ 


(as  of  this  printing) 

TRADE  SHOW  BOOTHS  AND  CONFERENCE 
SPONSORSHIPS  STILL  AVAILABLE! 

It’s  not  too  late!  There  are  still  a  limited  number  of  booths 
and  sponsorship  opportunities  available.  Call  your  E&P  sales 
representative  or  Dennis  O’Neill  (212)  675-4380,  ext.  1 17; 
denniso@mediainfo.com 


INTERAaiVE  NEWSPAPERS 
CONFERENCE  AND  TRADE  SHOW 

February  9-1 2  •  New  Orleans 
Hyatt  Resency  Hotel  and  Ernest  N.  Morial  Convention  Center 
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Tallahassee  turmoil 

Trailblazer  forced  out 


APPEALS  RULING  IS  A  SETBACK  FOR  WIELDING  NEWS-GAT 


Pressing  matters 

lAPA  assesses  threats 
throughout  the  Americas 


If  there  was  one  point  of 
agreement  in  the  Food 
Lion  vs.  ABC  legal  battle, 
it  was  the  devastation  the 
expose  caused.  It  aired  Nov.  2, 
1992.  on  the  network’s  “Prime 
Time  Live”  news  show,  which 
—  using  hidden  cameras  worn 
by  two  producers  who  surrepti¬ 
tiously  gained  employment  at 
two  separate  Food  Lion  stores 
—  exposed  behind-the-scenes 
handling  of  putrid  food.  Caught 
on  tape;  old  meat  and  fish 
repackaged  and  sold,  and 
expired  chicken  smeared  with 
barbeque  sauce  to  hide  the 
stench. 


By  the  end  of  the  following 
day,  Food  Lion  executives 
watched  the  company’s  stock 
plummet  more  than  11%  —  an 
estimated  $1.9  billion. 

The  grocer  fought  back  by 
wreaking  havoc  in  how  ABC 
News  conducts  its  business.  It 
made  a  multibillion-dollar  legal 
claim  based  not  on  libel  but  on 
the  way  in  which  the  producers 
infiltrated  the  stores.  Food  Lion 
won  a  $5.5-million  jury  verdict 
in  punitive  damages  (later 
reduced  to  $315,(XX))  in  1997 
on  claims  the  producers  and 
network  committed  fraud  and 
trespass,  and  “breached  their 


duty  to  loyalty”  to  the  grocer. 
The  decision  pinned  the  case  as 
a  First  Amendment  “poster 
child”  of  what  some  call  a  new 
era  of  media  litigation  —  news¬ 
gathering  tort  lawsuits,  which 
attack  a  story’s  reporting,  rather 
than  its  content. 

Last  week,  the  U.S.  Court  of 
Appeals  for  the  4th  Circuit 
swung  the  pendulum  back  in 
ABC’s,  and  journalism’s,  favor 
when  it  ruled  2-1  that  the 
$315,(XX)  award  tied  directly  to 
the  fraud  claim  would  be  thrown 
out.  The  court  let  stand  the  two 
other  Food  Lion  victories  — 
trespass  and  breach  of  loyalty  — 
along  with  the  original  jury 
awards  for  damage:  $1  for  each. 

“Food  Lion  was  hoping  to 
send  a  message  that  what  was 
done  to  them  was  awful,  and 
winning  big  damages  would 
help  make  that  point,”  said  Lee 
Levine,  an  expert  in  news¬ 
gathering  torts  and  an  attorney 
at  the  Washington  firm  of 
Levine,  Sullivan  &  Koch. 
“Well,  ‘$2’  says  that’s  what 
their  claim  was  worth.” 

The  grocer  faxed  a  press 
release  stating  it  was  disap¬ 
pointed  in  the  verdict,  but 
noted  the  court  did  uphold  two 
of  its  claims.  Company  execu¬ 
tives  have  not  said  whether 
they  will  appeal. 

Most  media  organizations 
touted  the  verdict  as  a  vindica¬ 
tion  for  ABC  and  journalism,  as 
well  as  a  turning  point  in  the 
news-gathering  tort  era.  ABC 
News  President  David  Westin 
said  journalists  “can  be  reas- 
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ABC 

On  Fraud:  ‘[ABC  undercover 
producers]  Dale  and  Barnett 
were  paid  because  they  showed 
up  for  work  and  performed  their 
assigned  tasks  as  Food  Lkxi 
employees ...  Food  Lion 
therefore  cannot  assert  wage 
payment  to  satisfy  the  Injurious 
reliance  element  of  fraud. 

The  fraud  verdict  miBt  be 
reversed.’ 

Result  The  court  threw  out 
the  charge  and  the  award 
damages. 

Amount  at  stake  for  ABC; 

Compensatory  damages  —  $1 ,400 
Punitive  damages — $315,000 


FOOD  LION 

On  Duty  of  Loyalty:  ‘We  believe ... 
that  the  report^  —  in  promoting 
the  Interests  of  one  master.  ABC,  to 
the  detriment  of  a  second.  Food  Lion 
—  committed  the  tort  of  disloyalty 
against  Food  Lion.’ 

Result  The  original  verdKt  upheld. 
Amount  awarded  to  Food  Lion;  $1 


On  Trespass:  ‘They  [the  ABC  pro- 
rkjcers]  went  into  areas  of  the  stores 
that  were  not  open  to  the  public  and 
secretly  vidaotaped,  an  act  diat  was 
directly  adverse  to  the  interests  of 
their  second  employer.  Food  Lion.’ 
Result  The  original  verdict  upheld. 
Amount  awarded  to  Food  Lion;  $1 


New  Times’  latest  buy, 
PitchWeekly:  Page  18 


Key  issues  addressed  by  the  court: 

On  news  gathering  and  tort  law;  “We  are  convinced  that  the  media  can  do 
its  important  job  effectively  without  resort  to  the  commission  of  run-of-the-mill 
torts ...  Tort  laws  (breach  of  duty  of  loyalty  and  trespass)  do  not ...  have  more 
than  an  incidental  effect  upon  its  work." 


On  Food  Lion's  request  to  ask  for  damages  to  its  reputation  due  to  ABC’s 
tort  violations:  “What  Food  Lion  sought  to  do  ...  was  to  recover  defamation- 
type  damages  under  non-reputational  tort  claims,  without  satisfying  the  stricter 
(Rrst  Amendment)  standards  of  a  defamation  claim.  We  believe  that  such  an 
end-run  around  Rrst  Amendment  strictures  is  foreclosed  ...” 
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Internet  penetration  among  adults  in  five  U.S.  cities  has  hit  the  50%  mark,  says  Scarborough 
Research,  an  E&P  corporate  sibling  that  studies  local  markets.  Most  wired  are  Washington, 
59.9%;  San  Francisco,  56.1%;  Austin,  Texas,  55.5%;  Seattle,  53.3%;  and  Salt  Lake  City,  50.0%. 


bn  in  favor  of  ABC 


HERING  TORTS  AGAINST  JOURNALISTS  BY  JIM  MOSCOU 


sured  that  the  First  Amendment 
continues  to  protect  investiga¬ 
tive  journalism.” 

Yet.  the  decision  didn't 
resolve  what  some  say  is  the 
most  compelling  concern  em¬ 
bodied  in  the  Food  Lion  saga; 
that  as  long  as  the  reporting 
tells  a  truthful  story,  news 
gathering  should  have  some 
First  Amendment  protection 
from  lawsuits. 

In  fact,  the  court  noted  the 
press  "has  no  special  immunity 
from  the  application  of  general 
laws.”  And.  where  the  court 
struck  down  the  most  damaging 
claim  —  fraud  —  it  did  so  rely¬ 
ing  on  misapplied  law  rather 


than  some  privilege  in  gathering 
the  news,  according  to  the  rul¬ 
ing.  Meanwhile,  the  court’s  dis¬ 
senting  Judge  said  he  would 
have  affirmed  the  fraud  finding. 
The  three  justices  did  offer  one 
First  Amendment  reassurance 
when  it  said  Food  Lion  could 
not  ask  for  damages  to  its  repu¬ 
tation  from  ABC  stemming 
from  torts  not  pertaining  to  libel 
or  defamation.  In  other  words, 
ABC  may  have  trespassed,  but 
trespass  has  little  to  do  with 
Food  Lion’s  public  image. 
That’s  an  issue  for  a  libel  suit. 

Still.  Levine  calls  the  ruling 
“two  dollars  shy  from  a  slam 
dunk.”  He  added  in  an  inter¬ 


view  last  week,  “There  may  be 
still  a  little  chill  in  the  air.  But 
it’s  a  lot  warmer  than  it  was 
three  days  ago.” 

Comments  like  that,  in  turn, 
demands  the  question:  could 
ABC  conduct  the  same  expose 
Uxiay  with  impunity? 

When  Eileen  Murphy,  an 
ABC  spokeswoman,  was  asked 
about  the  network’s  willingness 
to  tackle,  with  the  same  vigor,  a 
project  mirroring  the  Food  Lion 
investigation  tomorrow,  she 
replied:  “It  would  be  a  lengthy 
conversation.  We  would  have  to 
consider  how  important  [the 
story  is]  and  the  risks  of  going 
forward.”  ■ 


Court  denies  motion  in  Honolulu  case 


The  Honolulu  Star- 
Bulletin  got  a 
reprieve  until  at  least 
Nov.  10  after  a  fed¬ 
eral  appeals  court  upheld  a  pre¬ 
liminary  injunction  halting  its 
scheduled  Oct.  30  execution. 

Gannett  Co.  Inc.,  owner  of  the 
morning  Honolulu  Advertiser, 
and  Liberty  Newspapers,  owner 
of  the  Star-Bulletin,  want  to  end 
their  joint  operating  agreement 
(JOA)  12  years  early  and  close 
the  afternoon  Star-Bulletin. 
Liberty  would  get  $26.5  million 
from  Gannett  in  exchange. 

Those  plans  hit  a  snag  when 
U.S.  District  Judge  Alan  Kay 
issued  an  injunction  Oct.  13 
blocking  the  closure  until  an 
antitrust  lawsuit  filed  by  the  state 
of  Hawaii  is  resolved.  Kay  cited 


a  public  interest  in  keeping  sepa¬ 
rate  editorial  voices.  The  9th 
U.S.  Circuit  Court  of  Appeals 
denied  a  motion  by  the  newspa¬ 
pers’  owners  to  lift  the  order  but 
expedited  the  appeal,  setting  a 
briefs  schedule  through  Nov.  10. 

The  appeal  is  likely  to  be 
resolved  quickly,  and  its  out¬ 
come  could  help  determine 
how  long  the  paper  lasts. 

Star-Bulletin  Publisher  John 
Flanagan  said  that,  whatever 
the  outcome,  a  speedy  decision 
is  in  everyone’s  best  interest. 
The  Advertiser  made  job  offers 
to  some  25  of  his  people,  who 
were  put  on  hold.  Two  of  his 
staffers  already  have  accepted 
jobs  elsewhere,  and  others  are 
looking  around,  he  said. 

“If  the  newspaper  staff  stays 


in  this  kind  of  limbo,  more  and 
more  people  will  look  for  jobs 
el.sewhere,  and  there’s  not  a  lot 
I  can  do,”  Flanagan  said.  “It’s 
going  to  be  incredibly  difficult 
to  keep  the  paper  together.” 

Meanwhile,  other  newspaper 
companies  are  taking  note  of 
the  Honolulu  affair.  The  Hearst 
Corp.  is  watching  the  case 
because  it  may  have  implica¬ 
tions  for  its  own  pending  deal  in 
San  Francisco.  Hearst.  parent  of 
the  San  Francisco  Examiner, 
bought  its  JOA  partner,  the  San 
Francisco  Chronicle,  and  put 
the  Examiner  up  for  sale.  Hearst 
is  widely  expected  to  merge  the 
city’s  two  daily  papers.  The 
U.S.  Justice  Department  is 
investigating  the  deal. 

A  source  close  to  Hearst 


briefs 

Steiger  stays 
put  at  WSJ 

Wall  Street  Journal 
Managing  Editor  Paul 
Steiger  said  he’ll  stay  put, 
despite  CNN’s  attempts  to 
hire  him  away  to  head  its 
business  news  operations. 
He  would  have  replaced 
Lou  Dobbs,  who  resigned  in 
June.  Steiger  told  co-work- 
ers  of  his  decision  Oct.  22, 
a  spokesman  for  parent 
Dow  Jones  &  Co.  said. 

New  contract 
at  Dow  Jones 

Wall  Street  Journal  par¬ 
ent  Dow  Jones  &  Co.  and 
its  union  agreed  on  a  new 
three-year  contract  that 
would  provide  a  9.5%  pay 
increase  over  three  years 
and  up  to  a  1 2%  fixed  com¬ 
pany  contribution  to  a  retire¬ 
ment  plan.  The  pact  was 
hammered  out  in  the  wee 
hours  of  Oct.  22. 

During  six  months  of 
negotiations,  the  company 
had  proposed  scaling  back 
its  retirement  plan,  gener¬ 
ous  by  industry  standards. 
Employees  responded  with 
rallies  and  an  arsenal  of 
e-mail  messages  to  top 
brass  protesting  the  pro¬ 
posed  cuts. 

They  didn’t  really  have 
an  excuse  to  ask  for  cuts 
when  the  third-quarter  earn¬ 
ings  report  was  through  the 
roof,”  said  an  Independent 
Association  of  Publishers’ 
Employees  organizer.  Dow 
Jones  reported  earnings 
per  share  of  50  cents,  up 
35%  from  last  year’s  third 
quarter. 

The  company  said  in  a 
memo  to  employees  that 
both  sides  reached  their 
key  objectives,  with  a  retire¬ 
ment  plan  and  wage 
increases  that  are  competi¬ 
tive  with  the  industry. 

The  agreement  is  sub¬ 
ject  to  the  union  member¬ 
ship’s  OK.  A  final  vote  is 
expected  in  six  weeks. 

—  Lucia  Moses 
Continued  on  Page  16 
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pointed  out  that  JOA  newspapers  have 
enjoyed  a  long  hands-off  period  by  the  gov¬ 
ernment  and  that  the  decision  to  halt  a 
paper’s  closing  is  a  first  —  and  one  other 
newspaper  companies  are  watching  closely. 
“It  is  extraordinarily  significant.”  the  source 
said.  “No  question,  granting  the  preliminary 
injunction  isn’t  a  favorable  event.” 

Tom  Brislin.  a  former  Advertiser  editor 
who  heads  the  University  of  Hawaii’s 
journalism  department  and  supports  a 
continued  Star-Bulletin,  agrees  the  deci¬ 
sion  is  significant.  “There  will  be  no  way 
to  unring  that  particular  bell.” 

Doug  Cuthbertson,  executive  officer  of 
the  guild  unit  representing  Chronicle  and 
Examiner  employees,  said  he  sees  the 
Hawaii  case  delaying  the  Chronicle  sale 
and  potential  merger  with  the  Examiner. 
“I’d  like  to  see  them  be  able  to  complete 
the  purchase,”  he  said.  “It  is  inevitable.” 

While  a  local  grass-roots  effort  has 
sprouted  in  support  of  the  Star-Bulletin, 
an  outside  observer  sees  the  government’s 
interest  in  the  case  as  misdirected. 

Stephen  Lacy,  a  JOA  expert  who  teach¬ 
es  journalism  at  Michigan  State  Univer¬ 
sity,  said  the  Honolulu  JOA  resembles 
many  JOAs  around  the  country  that,  for 
various  reasons,  are  dissolving.  What’s 
different  about  Honolulu  is  that  the  after¬ 
noon  paper  is  still  profitable,  he  said. 

“I’m  baffled  by  the  Justice  Department 
preventing  the  shutdown  of  a  paper  that’s 
going  to  go  out  of  business  and  ignoring 
the  destruction  of  competition  in  other 
parts  of  the  country,”  he  said,  referring  to 
newspaper  clustering  and  cross  ownership 
of  newspaper  and  broadcast  properties.  “1 
think  there  are  bigger  concerns  going  on.” 

Rupert  Phillips,  general  partner  of 
Liberty,  said  earlier  that  he  decided  to  bail 
out  of  the  Star-Bulletin  because  investors 
could  make  more  money  elsewhere. 

A  shutdown  of  the  Star-Bulletin,  cir¬ 
culation  67,000,  would  leave  the  Adver¬ 
tiser,  daily  circulation  104,000,  as 
Honolulu’s  only  daily  newspaper.  The 
state  of  Hawaii  says  the  closure  amounts 
to  a  payoff  and  violates  antitrust  laws. 
Gannett  says  the  deal  has  clear  legal 
precedent  and  that  a  newspaper  can’t  be 
forced  to  publish.  Hope  remains  at  the 
Star-Bulletin,  though.  “We  delayed  our 
closing  party,”  the  Star- Bulletin's 
Flanagan  said.  “We’re  hoping  to  turn  it 
into  a  Christmas  party.”  —  Lucia  Moses 
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Top  black  woman 
editor  forced  out 

TALLAHASSEE  DEMOCRAT  CMES  CIRCULATION  DIP 
IN  DROPPING  LORRAINE  BRANHAM  BY  JOE  NICHOLSON 


The  nation’s  only  African- 
American  woman  editor  of  a 
daily  with  a  circulation  more 
than  50,000  was  forced  to 
resign  last  week  —  prompting  some  to 
raise  questions  about  subtle  forms  of  sex¬ 
ism  and  racism. 

Lorraine  Branham,  46,  executive  editor 
of  the  Tallahassee  Democrat,  told  a 
packed  newsroom  that  she  was  stepping 
down  after  more  than  three  years  to  accept 
a  temporary  post  as  a  consultant  with  par¬ 
ent  Knight  Ridden 

The  newspaper  reported 
that  the  move  “was  viewed  as 
a  response  to  the  newspaper’s 
declining  circulation.” 

In  an  interview  with  E&P, 

Branham  said  she  agreed  to 
resign  after  discussions  with 
her  publisher,  Mike  Pate.  She 
would  not  elaborate  on  discus¬ 
sion  details.  Pate  could  not  be 
reached  for  comment. 

But  Marty  Claus,  vice  pres¬ 
ident  for  news  at  Knight  Ridder,  praised 
the  job  Branham  did  at  the  Tallahassee 
Democrat,  adding,  “Obviously,  we  are 
hoping  she  stays  in  the  company,  and 
that’s  because  she  is  a  very  good  editor.” 

Branham  said  a  black  woman  editor 
faces  many  hurdles,  often  including  an 
assumption  “that  she  got  the  job  not 
because  she  was  smart  and  qualified”  but 
due  to  a  diversity  effort. 

“People  always  expect  you  to  walk  on 
water  and  be  twice  as  good,”  she  added. 
“The  industry  is  so  focused  nowadays  on 
the  bottom  line  and  circulation  that  issues 
like  diversity  and  journalistic  excellence 
really  are  secondary,”  said  Branham.  “My 
fear  is  that  it’s  going  to  [get]  worse.” 

Branham  said  circulation  declines 
were  in  single  digits  and  no  different  than 
those  at  numerous  other  papers.  She  said 
efforts  she  made  produced  improvement 
in  readership  among  African  Americans, 
woman,  and  younger  people,  although 


there  was  a  drop  among  white  males. 
Before  she  became  editor,  she  said  the 
Tallahassee  Democrat  had  “a  bad  reputa¬ 
tion  in  the  African-American  commu¬ 
nity”  and  “was  referred  to  as  ‘The 
Dixiecrat.’” 

Managing  Editor  Bob  Shaw,  55,  also 
said  he  would  leave  a  post  he  has  held  for 
eight  years  to  become  chief  of  the  paper’s 
Florida  state  capital  bureau. 

Shaw,  who  is  white,  praised  Branham, 
telling  E&P  she  “brought  a  lot  of  intelli¬ 
gence  ...  integrity  and  ...  warmth  to  the 
newsroom.” 

During  Branham’s  career, 
going  back  to  Knight  Bidder’s 
Philadelphia  Inquirer,  chain 
executives  always  supported 
her,  she  said.  “I  have  been  for¬ 
tunate  because  I’ve  certainly 
known  a  lot  of  [African- 
American]  colleagues  who 
have  felt  [discrimination].” 
she  said.  “I’ve  lived  somewhat 
of  a  charmed  life.” 

She  said  she  might  not  be  stepping 
down  if  the  publisher  who  hired  her  was 
still  in  the  job.  Whether  race  and  gender 
were  factors  in  Pate’s  mind,  she  said,  “I 
will  never  know.” 

Will  Sutton,  44,  president  of  the 
National  Association  of  Black  Journalists 
and  deputy  managing  editor  at  the 
Raleigh,  N.C.,  News  &  Observer,  said. 
“People  tend  to  hire  the  people  they  are 
most  comfortable  with,  and  the  people 
they  are  most  comfortable  with  are  the 
people  most  like  them.” 

Whenever  a  minority  group  member 
makes  it  to  the  top  of  a  masthead,  Sutton 
said  there  is  often  “discomfort  with  [their] 
different  perspectives.” 

Asked  about  a  decline  in  the  very  small 
number  of  African  Americans  in  top-edi¬ 
tor  positions  at  Knight  Ridder  newspa¬ 
pers,  Claus  said,  “I’m  not  sure  I’d  say  it’s 
going  backward  as  much  as  it’s  a  fluid 
number.”  ■ 


Lorraine  Branham 
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U.S.  aid  would  help  press,  too 

COLOMBIAN  PRESIDENT  TELLS  lAPA  THAT  A  BIG  BOOST  IN  AMERICAN  FOREIGN  AID 
WOULD  BETTER  HIS  COUNTRY’S  CRIMINAL-JUSTICE  SYSTEM  BY  MARK  FITZGERALD 


To  the  Inter  American 
Press  Association 
(lAPA),  Colombian 
President  Andres 
Pastrana  Arango  is  the  good 
news/bad  news  duality  personi¬ 
fied;  He’s  the  leader  of  the 
world’s  most  dangerous  coun¬ 
try  for  journalists  —  and  he’s  a 
former  TV  anchor  who  suffered 
anti-press  violence  first-hand. 

Pastrana  introduced  him¬ 
self  at  lAPA’s  55th  annual 
general  assembly  in  Houston  as  “a  col¬ 
league  and  a  Colombian  who  respects  and 
defends  democratic  liberties,  especially 
freedom  of  the  press.”  Colombians,  he 
said,  are  as  outraged  as  the  press  associa¬ 
tion  itself  at  the  wave  of  kidnapping, 
intimidation,  assaults,  and  murder  that 
has  left  80  journalists  dead  so  far  this 


decade,  and  that  seems  to  be 
accelerating.  In  the  past  six 
weeks,  three  journalists, 
including  the  very  popular 
radio  satirist  Jaime  Garzon, 
have  been  gunned  down. 

“In  no  other  part  of  the 
world  have  journalists  had  to 
suffer  so  severely  the  effects 
of  corruption,  intolerance, 
internal  conflict,  and  vio¬ 
lence.  I  myself  suffered  in  my 
own  body  this  violence,  when 
in  1988  the  drug  cartels  kidnapped  me  for 
a  number  of  days,”  Pastrana  said. 

He  suggested  that  Colombia  is  doing  a 
better  job  of  finding  and  prosecuting  the 
killers  of  journalists.  He  noted  that  two 
suspects  have  already  been  charged  with 
murdering  Guzman  Quintero  Torres  three 
weeks  ago  as  the  editor  in  chief  of  the 


provincial  paper  El  Pilon  celebrated  the 
birthday  of  a  reporter. 

Pastrana  urged  the  organization  to  sup¬ 
port  his  “Colombia  Plan”  of  receiving 
dramatically  increased  foreign  aid  from 
the  United  States  and  Europe  to  strength¬ 
en  the  nation’s  police,  military,  and  jus¬ 
tice  systems. 

Pastrana  also  used  his  appearance  at 
lAPA  to  criticize  the  press.  He  said 
Colombian  and  international  journalists 
had  exaggerated  the  controversial  territo¬ 
rial  concessions  he  made  to  get  peace 
talks  going  with  the  guerrilla  group 
known  as  FARC.  He  suggested  the  press 
was  irresponsible  in  painting  an  overly 
bleak  picture  of  Colombia. 

Journalists,  Pastrana  told  the  lAPA, 
“must  always  remember  in  their  souls  that 
there  is  no  greater  social  crime  than  rob¬ 
bing  the  hope  of  a  people.”  ■ 


Andres  Pastrana  Arango 


Press  threats,  legal  and  not 


lAPA  to  newspapers: 
Rip  Cuba  Nov.  15 

Newspapers  throughout  the  Ameri¬ 
cas  should  publish  front-page  editori¬ 
als  condemning  the  Cuban  govern¬ 
ment  when  it  hosts  a  summit  of 
Spanish-speaking  nations  Nov.  15,  the 
Inter  American  Press  Association 
(lAPA)  says. 

In  a  resolution  adopted  as  it  closed 
its  55th  General  Assembly  in  Houston, 
the  LAPA  said  the  editorials  should 
address  “the  appalling  repression  to 
which  the  people  and  news  media  in 
Cuba  are  being  subjected.”  lAPA 
teams  have  been  making  the  rounds  of 
L.atin  American  c^itals  urging  leaders 
to  either  raise  the  issue  of  press  free¬ 
dom  with  Cuban  President  Fidel 
Castro  during  the  summit  or  boycott 
the  Havana  meeting  altogether. 

lAPA  experienced  first-hand  the 
effects  of  Cuba’s  tight  grip  on  journal¬ 
ists.  Raul  Rivero,  an  independent  jour¬ 
nalist  who  founded  the  Cuba  Press 
news  agency,  had  been  invited  to  speak 
at  the  Houston  meeting,  but  was  pro¬ 
hibited  from  leaving  the  island.  He 
spoke  instead  by  telephone  to  the  500 
delegates.  —  Mark  Fitzgerald 
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Legislators  in  pinstripes  and  judges  in 
black  robes  are  joining  masked  gunmen 
as  the  greatest  threat  to  journalists  in 
this  hemisphere,  according  to  the  Inter 
American  Press  Association  (lAPA). 

In  its  annual  review  of  press  freedoms 
in  the  Americas.  lAPA  said  the  seven 
murders  of  journalists  in  the  past  year 
represent  a  decline  in  violence. 

“Yet  even  as  the  assassinations  of 
working  journalists  appear  to  be  dwin¬ 
dling,  a  more  subtle  and  spreading  attack 
on  the  press  is  under  way,”  the  lAPA  said. 
“Even  in  democratic  nations,  politicians 
uneasy  with  a  free  and  independent  press 
are  using  every  means  at  their  disposal  to 
silence  or  pressure  their  critics  and  limit 
the  watchdog  role  of  the  media.” 

The  means  most  often  chosen  are  new 
laws  that  limit  press  freedoms  and 
increase  penalties,  plus  aggressive  libel 
claims.  The  lAPA  said:  “Intimidating 
libel  suits  are  being  filed  in  alarming 
numbers,  some  with  no  greater  pretext 
than  a  public  official  who  claims  insult  or 
embarrassment  as  a  result  of  published 
accounts  [that]  prove  to  be  factual.  The 
libel  claims  often  carry  the  prospect  of 


prison  terms  as  well  as  crippling  financial 
penalties  that  could  overwhelm  individ¬ 
ual  owners  and  publishers.” 

Venezuela’s  newly  elected  Constituent 
Assembly  appears  poised  to  add  to  its 
constitution  a  “right  to  timely,  accurate, 
and  impartial  information.”  This  right,  the 
lAPA  said,  “would  give  the  government 
of  the  moment  the  power  to  decide  which 
is  the  only  truth  to  be  disseminated.” 

President  Alberto  Fujimori’s  govern¬ 
ment  in  Peru  is  fighting  the  press  both  in 
court  —  and  by  staying  out  of  court,  the 
lAPA  said.  It  noted  that  Peru  has  with¬ 
drawn  from  jurisdiction  of  the  Inter- 
American  Human  Rights  Court,  which 
often  hears  press-related  cases. 

lAPA  also  reported  Peru’s  security 
service  is  suspected  of  being  behind  “the 
smear  campaigns  and  death  threats  lev¬ 
eled  against  opposition  journalists.” 

Cuba's  repression  of  journalists  is  get¬ 
ting  worse:  “Those  who  believed  the  visit 
of  Pope  John  Paul  II  to  Cuba  in  1998 
would  usher  in  government  liberalization 
of  Cuban  press  policies  instead  have  seen 
the  regime  harden  its  position,”  the  lAPA 
said.  —  Mark  Fitzgerald 
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A  ‘somber’  sideshow  caternSL™. 


GLOBE  NEWS  EDITOR  TAKES  THE  ‘FIFTH’  IN  HEARING 
AS  COURT  EXAMINES  TAB’S  TACTICS  BY  DOUG  COSPER 


Denver  —  The  mood  in  federal 
court  was  likened  to  a  somber 
circus.  Slouched  at  the  plain¬ 
tiff’s  table  was  Globe  News 
Editor  Craig  Lewis,  his  woolly,  brown, 
checked  coat  setting  him  apart  from  his 
three  power-suited  lawyers. 

In  the  back  row  of  the  gallery 
sat  Jeff  Shapiro.  Lewis'  former 
colleague,  a  renegade  whose 
taped  evidence  of  the  editor’s 
hardball  news-gathering  tech¬ 
niques  in  covering  the  JonBenet 
Ramsey  story  is  partly  respon¬ 
sible  for  Lewis’  day  in  court 
(£<SP.  July  24.  p.  18). 

Also  looking  on  was  Thom¬ 
as  Miller,  a  Colorado  attorney 
clad  in  an  Indian-style.  tasseled 
leather  jacket.  Miller  is  under  indictment  for 
commercial  bribery  for  allegedly  introduc¬ 
ing  Lewis  to  a  Ramsey  family  investigator 
in  April  1997.  That’s  when  prosecutors  say 
Lewis  offered  the  investigator  S3().0(X)  in 
cash  for  a  copy  of  the  infamous  JonBenet 
"ransom  note.” 

Local  reprrrters  with  almost  three  years 
of  Ramsey  coverage  under  their  belts  called 
the  Oct.  18  hearing  "a  sideshow  in  the 
Ramsey  circus.”  But  some  reporters  lis¬ 
tened  with  personal  interest  to  the  argu¬ 
ments  before  U.S.  District  Judge  Walker 
Miller.  At  issue  was  the  line  between  Jour¬ 
nalists’  constitutionally  protected  right  to 
gather  news  and  the  state’s  ability  to  set  lim¬ 
its  on  how  they  do  it. 

Lewis  is  under  investigation  by  the  same 
Jefferson  County.  Colo.,  grand  Jury  that 
indicted  Miller.  Along  with  mulling  charges 
of  commercial  bribery  related  to  the  alleged 
ransom  note  offer,  the  citizen  panel  is 
exploring  whether  Lewis  committed  extor¬ 
tion  stemming  from  his  alleged  heavy- 
handed  attempt  to  pry  Ramsey  information 
from  Steve  Thomas,  a  former  Boulder 
police  detective. 

Lewis  sent  Thomas  personal  pho¬ 
tographs  he  obtained  of  the  detective’s  fam¬ 
ily.  Shapiro’s  taped  telephone  conversation 
with  Lewis  suggest  the  editor’s  intentions 
were  not  benign.  If  Thomas  didn’t  talk,  the 
Globe  could  publish  stories  alx)ut  his  fami¬ 
ly- 

Attorneys  for  Lewis  and  his  tabloid’s 
publisher.  Globe  Communications  of  Boca 


Raton,  Fla.,  persuaded  the  court  Oct.  5  to 
intervene  and  temporarily  halt  the  grand 
Jury’s  investigation  —  a  move  all  parties  say 
is  unprecedented  in  Colorado.  During  the 
Oct.  18  hearing  on  whether  to  quash  the 
probe  permanently.  Globe  lawyers  argued 
that  Colorado’s  commercial- 
bribery  and  extortion  laws  are 
unconstitutionally  vague  or  too 
broad,  or  both.  Their  applica¬ 
tion  to  Journalists  would  chill 
legitimate  news  gathering. 

Tom  Kelley,  a  Denver  media 
lawyer  representing  Lewis  and 
the  Globe,  pointed  out  that 
Colorado’s  commercial- 
bribery  law  forbids  a  person 
from  offering  an  unspecified 
"benefit”  in  exchange  for 
information  from  anyone  who  has  a  duty 
not  to  disclose  that  information."Benefit.” 
the  Globe  argued,  could  be  anything  from 
$30,000  to  a  Journalist’s  promise  of  confi¬ 
dentiality  to  a  source. 

Dennis  Hall,  a  Jefferson  County  prosecu¬ 
tor.  admitted  that  whether  a  promise  of  con¬ 
fidentiality  is  a  "benefu”  under  the  law  re¬ 
mains  unclear,  but  he  added  the  Globe  was 
"overstating  this  case  by  a  factor  of  100.” 

“We  don’t  think  this  [law]  affects  a  Jour¬ 
nalist’s  ability  to  gather  news  at  all.  because 
we  don’t  think  these  are  practices  Journal¬ 
ists  generally  engage  in,”  Hall  said.  To 
Kelley’s  claim  that  Lewis’  anticipated 
indictments  are  unprecedented.  Hall  re¬ 
plied,  "Maybe  that’s  because  no  Journalist 
has  been  caught  doing  this  before.” 

In  the  day’s  only  hint  at  drama.  Hall 
called  Lewis  to  the  stand  for  questioning. 
But  Lewis’  attorney  invoked  his  client’s 
Fifth  Amendment  right  against  self-incrim¬ 
ination.  and  Lewis  returned  to  his  seat. 
Judge  Miller  then  declared  the  issues  "ditfi- 
culf  ’  and  postponed  a  decision  for  Oct.  28. 

In  a  related  development.  JonBenet’s 
parents,  John  and  Patsy,  last  week  hired  L. 
Lin  Wood,  an  Atlanta-based  libel  attorney. 
The  couple  is  reportedly  contemplating  a 
lawsuit  against  the  tabloids.  Wood  would 
not  say  which  publications  are  under  con¬ 
sideration.  ■ 


Gosper  is  a  free-lance  writer  based  in 
Nederland.  Colo.  Jim  Moscou  contributed 
to  this  report. 


OCTOBER 

22*26  “Surfing  the  Information  Tidal 
Wave,”  PRSA  1999  International 
Conference,  Public  Relations  Society  of 
America,  Hilton  Hotel,  Anaheim,  Calif. 

24-26  114th  Annual  Meeting,  Inland 
Press  Association,  Fairmont  Hotel, 

Chicago 

28-31  ACP/CMA  National  College  Media 
Convention,  Associated  Collegiate 
Press/College  Media  Advisers,  Westin 
Peachtree  Plaza,  Atlanta 

NOVEMBER 

3-5  “Eliminating  Boundaries:  Integrated 
Marketing  Techniques,”  ABC  85th  Annual 
Conference,  Audit  Bureau  of  Circulations, 
Fairmont  Hotel,  San  Francisco 

3-6  AAIND  1999  Fall  Conference, 
American  Association  of  Independent 
News  Distributors,  Pan  Pacific  Hotel, 
Vancouver,  British  Columbia 

3-6  SNA  Classified  Advertising  Managers’ 
Conference,  Suburban  Newspapers  of 
America,  Hilton  Riverside  Hotel,  New 
Orleans 


7-9  Fifth  Annual  Personal  Finance 
Conference,  Society  of  American  Business 
Editors  and  Writers,  Golden  Nugget  Hotel, 
Las  Vegas 

10- 12  AAAA  Creative  Conference, 
American  Association  of  Advertising 
Agencies,  New  Loevre  Miami  Beach, 

Miami  Beach,  Fla. 

11- 14  Graphics  Canada  '99,  Graphics 
Canada,  The  International  Centre,  Toronto 

12- 14  Family  Newspaper  Conference, 
New  England  Newspaper  Association, 
Inland  Press  Association,  Southern 
Newspaper  Publishers  Association,  Key 
Bridge  Marriott,  Arlington,  Va. 

17-19  “Female  Readership:  Challenges  i 
Opportunities,"  1999  Editor  arxi  Marketeer 
Ccxiference  &  Expo,  World  Association  of 
Newspapers,  Hilton  Hotel,  Budapest,  Hungary 

17-19  “Content,  Mind,  and  Market  Space: 
Dimensions  and  Opportunities,”  Sixth 
Interactive  Publishing  Confererwe, 
Interactive  Publishing,  Swissbtel  Zurich, 
Zurich,  Switzerland 

Note:  To  list  events,  f^ease  fax  to  Calendar  Edita 
at  (212)  691-7287, 

Additional  information  about  these  and 
future  events  can  be  found  at 
http://wwrw.mediainfo.com/ephome/ 
events/eventshtm/calendar99.htm 


Craig  Lewis 
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NEWSPAPERS  SLOW  TO  PUT  LOCAL  ANGLE  ON  QUAKE  ONLINE  BY  RANDY  DOTINGA 


letin  about  the  earthquake 
within  15  minutes  after  it 
hit.  Later  on  Saturday,  the 
Web  site  posted  a  package 
including  links  to  several 
sites  about  earthquakes, 
j  The  newspaper  didn’t 
R  post  staff-written  reports 
i  because  the  earthquake  did 
I  not  cause  extensive  dam- 
f  age,  Core  said.  “If  we  find 
f  ourselves  in  a  situation 
I  where  we’ve  got  a  serious 
j  quake  and  damage  is  wide¬ 
spread,  you  can  expect  to  see 
staff-written  stories  coming 
on  to  the  site.  The  fact  that  it 
was  a  Saturday  also  played 
into  it.  We  staff  our  site  light¬ 
ly  on  the  weekends.” 

Among  smaller  papers.  The 
Sun  also  relied  on  AP  reports 
on  the  day  of  the  quake.  The 
Inland  Valley  Daily  Bulletin, 
based  in  the  city  of  Ontario, 
east  of  Los  Angeles,  posted  a 
six-paragraph  story  from  “staff  and  wire 
reports.”  The  story  had  no  information 
about  the  quake’s  impact  locally.  The 
Desert  Sun  of  Palm  Springs  ran  an  online 
staff-written  story  that  relied  largely  on  AP 
and  TV  reports. 

Meanwhile,  the  Ventura  County  Star, 
which  runs  news  on  its  Web  site,  had  not  a 
word  about  the  quake  on  its  main  Web 
page,  even  at  6:30  p.m.  Saturday. 

Another  Southern  California  paper  with 
a  circulation  near  100,000,  the  North 
County  Times  of  Escondido,  does  not  run 
news  on  its  Web  site. 

The  two  daily  newspapers  that  were  clos¬ 
est  to  the  epicenter,  the  jointly  run  Daily 
Press  of  Victorville  and  Desert  Dispatch  of 
Barstow,  both  post  news  on  their  Web  sites. 
But  they  posted  no  information  on  the 
quake  as  of  Saturday  afternoon. 

Communities  in  Nevada  and  Arizona 
also  felt  the  quake.  The  Las  Vegas  Sun  and 
Las  Vegas  Review-Journal  ran  AP  stories 
Saturday  on  their  Web  sites;  The  Yuma 
Daily  Sun  in  Arizona  ran  nothing.  Its  Web 
site  is  only  updated  on  weekdays.  ■ 


A  magnitude  7.0  earthquake 

rattled  Southern  , _ 

California  Jour-  r  " 
nalists  out  of 
their  beds  early  e:* 
Saturday  morning  but  appar- 
ently  didn’t  keep  most  of  them 
awake  long  enough  to  go  to  \  '\y^, 

the  office. 

Nearly  lO  hours  after  the 
2:46  a.m.  earthquake,  only  one 
of  Southern  California’s  major  1 

daily  newspapers  had  posted  an 
extensive  staff-written  report 
about  the  quake  on  its  Web  site. 

The  others  relied  on  Associated  'BgfJ 
Press  dispatches  or  didn’t  post  any 
news  about  the  temblor  at  all. 

Even  The  Sun  in  San  Bernardino  \fls 
County,  where  the  earthquake  was  Vfg 
centered,  and  The  Press-Enterprise  in  \  ^ 
nearby  Riverside  turned  to  the  AP. 

It  wasn’t  that  there  was  little  news  to  ^ 
report  outside  the  earthquake  strike  I 
zone.  Radio  reporters  covered  the  quake 
immediately,  talking  to  authorities  who 
were  bombarded  with  calls  from  people 
worried  about  sparking  power  transform¬ 
ers  and  fearing  aftershocks.  In  San  Diego 
and  other  cities,  fire  stations  went  on 
earthquake  alert,  and  firefighters  moved 
all  fire  trucks  out  into  the  open.  Power 
went  out  in  neighborhoods  across  the 
region. 

While  its  competitors  were  asleep  at  the 
switch.  The  Orange  County  Register  ran  a 
sidebar  about  local  damage  and  power 
outages  along  with  an  AP  story  on  its  Web 
site  (http://www.ocregister.com).  Among 
other  things,  the  local  report  said  a  hospi¬ 
tal  was  operating  on  backup  power, 
16,000  Orange  County  residents  had  lost 
power,  a  refinery  suffered  a  spill  of  a 
petroleum-based  chemical,  and  the 
Disneyland  Hotel  had  been  evacuated. 

Gary  Robbins,  a  science  writer  at  the 
Register,  told  E&P  that  he  rushed  to  the 
newspaper’s  office  after  the  quake  woke 
him  up.  A  Webmaster  at  the  newspaper 
was  close  on  his  heels. 

“This  happened  before  that  day’s  news¬ 
paper  had  hit  the  stands,  and  the  earliest 
we  could  get  something  in  the  paper  was 
the  following  day,”  Robbins  said.  “But 
this  was  a  big  story.  It  was  felt  all  over 
Orange  County.”  With  the  help  of  other 
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reporters,  Robbins  put  local  information 
about  the  quake  online  by  about  5:30  a.m. 
He  also  talked  to  scientists  about  what  the 
earthquake’s  impact  would  have  been  if  it 
had  hit  closer  to  Orange  County. 

“When  news  happens  live,  we  need  to 
cover  it  live,”  Robbins  said.  “We’re  trying 
to  build  a  natural  response  on  the  staff 
among  reporters,  editors,  and  photogra¬ 
phers  that  when  something  large  and  pub¬ 
lic  is  breaking,  we  put  it  on  the  Web  right 
away.  It’s  a  cultural  change.” 

The  newspapers  that  relied  on  the  AP 
for  earthquake  coverage  as  of  12:30  p.m. 
Saturday  included  the  Los  Angeles  Times, 
the  Los  Angeles  Daily  News,  The  San 
Diego  Union-Tribune,  and  The  Press- 
Enterprise. 

Richard  Core,  deputy  editor  of  latimes. 
com.  said  the  Web  site  posted  a  wire  bul- 


Dotinga  is  a  writer  based  in  San  Diego 
who  felt  the  earth  move  last  Saturday.  It 
was  only  the  quake,  unfortunately. 
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“Face  it,  Eddie.  The  Pulitzer  judges  didn't 
overlook  your five-part  series  on  exciting  new  low-fat  desserts. 
They  rejected  it  with  great  force” 
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Not  bionic,  but  $6M  nevertheless 

WASHINGTONPOST.COM  LAUNCHES  AD  CAMPAIGN  BLITZ  BY  JOE  STRUPP 


At  a  time  when  many  newspapers 
remain  uncommitted  to  the 
Web,  The  Washington  Post  is 
launching  the  largest  ad  blitz 
ever  for  its  Internet  site,  washington- 
post.com,  with  a  $6-million  promotional 
campaign  that  will  blanket  coverage-area 
media  with  spots  promoting  the  site  as  more 
than  just  an  online  version  of  the  Post. 

“It  truly  delivers  on  the  brand  messag¬ 
ing,”  said  Greg  Eckstrom,  vice  president, 
marketing,  for  the  3-year-old  Web  site. 
“Consumers  have  told  us  that  they  see 
washingtonpost.com  as  the  newspaper 
online,  but  it  is  far  more  than  that.  We  are 
trying  to  get  that  across  to  them.” 

Eckstrom  said  the  goal  is  to  highlight 
elements  of  the  Web  site  not  found  in  the 
print  version,  such  as  entertainment  list¬ 
ings,  City  Guide,  interactive  classifieds, 
online  discussions  with  Post  staff,  and  up- 
to-the-minute  stock  and  weather  reports. 


The  Proven 
Professional. 


Richard  L. 
Hare 

•  Consultant  to  300  dailies,  weeklies, 
and  shoppers  in  last  25  years 

•  Market  wise  in  50  states  and 
Canada 

•  Expert  manager,  trainer 

•  Executive  recruiter 

•  Successful  broker  and  appraiser 

Hare  Associates,  Inc. 

62  Black  Walnut  Drive 
Rochester,  New  York  14615 
716/621-6873 

Celebrating  Twenty-Five  Years 
of  Professional  Service 


Sharp  increases  in  national  advertising 
and  surprisingly  depressed  newsprint 

“We  are  2411  and  constantly  changing,”  he 
said.  “And  we  have  the  ability  to  help 
users  find  whatever  they  need.” 

The  multimedia  approach  began  with 
broadcast  and  outdoor  ads  Oct.  4, 
Eckstrom  said.  He  said  the  campaign  will 
run  for  six  months,  with  a  heavy  emphasis 
during  the  last  quarter  of  1999. 

The  Washington  Post  hired  locally 
based  ADWORKS  to  develop  the  market¬ 
ing  plan.  “The  idea  is  to  widen  the  audi¬ 
ence  of  the  Web  site  by  delivering  the 
message  that  it  is  more  than  the  newspa¬ 
per,”  said  Jane  Savoca,  ADWORKS’  new 
business  manager.  “We  want  to  also  dif¬ 
ferentiate  it  from  its  competitors.” 

Among  the  TV  spots  is  a  commercial 
that  uses  a  pulsating,  high-tech  electronic 
beat  accompanied  by  stop-motion  photog¬ 
raphy  of  life  in  metropolitan  Washington. 
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The  voice-over  describes  the  site’s  many 
offerings  with  questions  such  as,  “I  have 
more  lawyers  than  Capitol  Hill  and  more 
restaurants  than  Bethesda:  Who  am  I?”  The 
answer,  of  course,  is  washingtonpost.com. 

The  message  is  that  the  online  site 
offers  everything  needed  to  live  in  the 
Washington  area. 

“If  you  are  a  local  resident,  you’ll 
notice  this  campaign  —  it  is  designed  to 
be  everywhere,”  said  Eckstrom.  “It  was 
important  to  deliver  the  message  to  con¬ 
sumers  that  washingtonpost.com  is  differ¬ 
ent  from  the  newspaper.”  ■ 
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■  "A  Knight  Fellowship  gives  you 

a  chance  to  focus  your  mind  — 
deeply  —  even  while  you  take 
in  a  hundred  new  delightful 
X  5  experiences.  So  it  appeals  to 

flb  the  moral  philosopher  as  well 
as  the  curious  kid  in  every  jour- 
nalist.  What  I  liked  best  of  all, 
though,  was  being  part  of  a 
small  group  of  like-minded  journalists,  sampling 
freedom  and  trying  to  make  sense  of  this  bewilder¬ 
ing  world  we  find  ourselves  in." 

—  Miranda  Ewell,  San  Jose  Mercury  News 
Fellow  ’95 

F"  "Is  the  Knight  Fellowship  worth 
the  risk  of  stepping  off  your 
career  track  for  a  year?  The 
trade-off  is  a  once-in-a-lifetime 
opportunity  to  study  and  reflect 
without  real-world  pressures, 
and  join  a  fraternity  of  top- 
notch  journalists.  It  certainly 
boosted  my  enthusiasm  for  my 
job,  and  my  sense  of  what  I  can  accomplish  in  the 
future.  Bottom  line:  It's  a  career-enhancer." 

—  Richard  Gonzales,  National  Public  Radio 
Fellow  ’95 

"Every  journalist  should 
attempt,  at  least  once,  to  take 
time  off  from  the  newsroom;  to 
step  back  and  assess  where  you 
are  going  and  where  you  want 
to  be,  and  how  a  journalism 
fellowship  can  lead  you  to  that 
goal.  Stanford  University  is 
the  perfect  environment  for 
those  looking  to  the  changes  ahead  in  our  industry 
in  the  next  century.  The  year  I  spent  on  my  Knight 
Fellowship  made  me  a  born-again  journalist.  The 
time  I  was  able  to  spend  reading,  researching  and 
studying  reconnected  me  to  the  passion  I  once  had 
for  covering  the  news  as  a  young  reporter." 

—  Sheila  Stainback,  Fox  Netcs 
Fellow  ’83 

"The  year  at  Stanford  was  a 
wonderful  experience  in  mind 
expansion  and  agility.  I  left  with 
a  greater  enjoyment  of  amb¬ 
iguity,  fluidity  and  uncertainty 
—  which,  while  somewhat 
unsettling  at  the  time,  made  it 
easier,  20  years  later,  to  cope 
with  the  rapid  change  and 
vagaries  of  the  new  media  world.  The  fellowship 
provided  a  pivot  for  career  change  and  personal 
growth,  the  weather  was  terrific  and  I  made  some 
close  friends." 

—  Jack  Davis,  President,  Tribune  Interactive 
Fellow  ’78 


The  2000-2001 


John  S.  Knight 
FELLOWSHIPS  at  Stanford 


W  welve  journalists  win  Knight  Fellowships  at 

I  Stanford  each  year.  What  do  they  get?  Nine 

*  months  of  study,  intellectual  growth,  and  per¬ 
sonal  change  at  one  of  the  world’s  great  universities  —  in 
classes,  in  independent  studies,  and  in  special  seminars  with 
guest  speakers.  At  the  end  of  the  year  they  return  to  their 
news  organizations,  better  prepared  for  the  rapidly  changing 
world  of  journalism  at  the  start  of  the  21st  century. 

■  Reporters  and  editors, 

■  photographers  and  producers, 

■  editorial  cartoonists  and  web-site  gurus  —  and  more. 

We  want  people  who  have  already  accomplished  a  lot  and 
are  ambitious  to  do  more.  Candidates  must  have  seven  years’ 
professional  experience.  Fellows  receive  a  stipend  of  $50,000, 
plus  tuition,  a  book  allowance  and  a  child-care  allowance. 
All  benefits  and  activities  of  the  program  are  open  to  spouses 
and  partners  of  Fellows. 


The  application  deadline  for  next  year  is  February  1,  2000.  For 
a  brochure  and  application  form,  write,  phone,  fax  or  e-mail  to: 


John  S.  Knight  Fellowships 
Building  120,  Room  424 
Stanford,  Calif.  94305-2050 


Telephone;  (650)  723-4937 
Fax:  (650)  725-6154 


e-mail:  knightfellow@forsythe.stanford.edu 

www.stanford.edu/dept/communication/general/knightfellow.html 


DJ.  plays  rough 
with  kiddie  paper 


When  Chris  Yountz  and 
Noreen  Reed  started  the 
Small  Street  Journal  for  kids 
six  months  ago,  they  sought 
to  educate  and  entertain.  The 
12-page  tabloid  they  publish 
on  a  computer  in  their  home 
in  the  woods  of  Newburgh, 

Maine,  challenges  kids  to 
“Count  the  Happy  Faces,” 
unscramble  word  jumbles, 
and  guess  the  answers  to  rid¬ 
dles  on  a  monthly  basis. 

But  the  grown-ups  at  Dow 
Jones  &  Co.  Inc.,  parent  of 
the  staid  Wall  Street  Journal, 
aren't  laughing.  Its  corporate  lawyers  found 
out  about  the  kiddie  paper  during  a  routine 
trademark  search  and  sent  the  publishers  a 
letter  asking  them  to  cease  and  desist. 
Richard  Tofel,  a  company  spokesman,  said 
the  Small  Street  Journal  trades  on  the 
Journal'^  famous  55-year-old  trademark. 

The  children’s  paper  publishers  say  they’re 


not  trying  to  capitalize  on  the 
Journal  with  their  paper, 
which  is  given  away  free  in 
stores,  hospitals,  and  libraries. 
“It  says  what  it  is,”  Yountz 
said.  He  said  he  applied  for  a 
federal  trademark  after  he 
was  approached  about  fran¬ 
chising  the  paper,  now  up  to 
8,000  distribution. 

Yountz  and  Reed  said  with 
their  paper  still  in  the  red. 
they  can  ill  afford  to  fight  the 
New  York-based  behemoth, 
but  hired  a  lawyer  anyway  to 
respond  to  the  letter. 

“I  would  think  The  Wall  Street  Journal 
would  want  to  support  us,  because  we’re 
trying  to  better  the  kids,”  Reed  said. 

If  worse  comes  to  worse,  they’ll  have  to 
change  the  name,  and  if  they  lose,  at  least 
they’ll  get  the  sympathy  vote,  Yountz  said. 
Said  Tofel:  “I  think  they  can  work  it  out.” 

—  Lucia  Moses 
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Salvation  in  circulation 

For  most  people,  working  a 
newspaper  route  is  a  way  to 
make  a  living  or  just  earn  some 
money  on  the  side.  But  a  former 
lawyer  suffering  from  clinical 
depression  says  delivering  The 
Kansas  City  (Mo.)  Star  was 
life-saving  therapy. 

“At  the  end  of  each  night,  I 
look  down  at  my  hands,  stained 
with  ink  from  handling  450 
newspapers.”  Michael  Norlen 
writes  in  the  Oct.  25  issue  of 
Newsweek.  “I  stretch  and  feel  a 
tightness.  ...  The  grime  and 
pain  serve  as  a  wake-up  call  for 
my  tired  body  and  mind.” 

In  a  telephone  interview. 


Norlen  said  the  5/ar  job  “got  me 
out  of  bed”  at  a  time  he  was 
sleeping  1 6  hours  a  day  and  had 
destroyed  his  solo  law  practice 
by  skipping  court  dates  and 
ignoring  clients.  Ironically, 
Norlen  lost  the  job  two  weeks 
before  the  Newsweek  article 
appeared.  He  might  have  been 
depressed  again,  he  said,  “but 
the  job  did  help  me  with  some 
self-confidence  issues.” 

—  Mark  Fitzgerald 

Bom  to  be  wild 

In  Memphis,  Tenn.,  where 
Elvis  Presley  was  discovered 
and  Beale  Street  still  reigns  as 
home  to  the  blues,  editors  who 


gathered  for  the  Associated 
Press  Managing  Editors’  annual 
convention  earlier  this  month 
stopped  their  Q&A  sessions  and 
survey  reports  long  enough  to 
get  a  good  taste  of  old-fash¬ 
ioned  rock  ’n’  roll. 


QUOTE  OF  THE  WEEK 

I  WAKE  UP  ANGRY 
EVERY  MORNING 
AND  START 
READING.  THEN 
I’M  FURIOUS. 


Paul  Conrad, 
editorial  cartoonist 


More  than  300  convention¬ 
eers  jammed  a  popular  panel 
discussion  about  censorship 
that  included  music  legends 
like  Sun  Records  producer  Sam 
Phillips,  Steppenwolf  lead 
singer  John  Kay,  and  blues  icon 
Sir  Mack  Rice. 

Following  a  serious  discus¬ 
sion  about  the  music  industry, 
the  entire  Steppenwolf  band 
played  a  raucous  five-song  set 
that  ended  with  a  rousing  rendi¬ 
tion  of  the  rebellious  anthem,  | 
“Bom  to  be  Wild.”  ^ 

“Suits  or  no  suits,  we’re  ^ 
gonna  rock,”  Kay  yelled.  “This  ^ 
is  what  freedom  of  speech  is  all  „ 
about.”  —  Joe  Strupp  § 
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newsbriefs 

Continued  from  Page  5 


Job  seekers’ 
weekly  to  get  ax 

The  Internet  has  claimed 
the  life  of  another  print  publi¬ 
cation:  Dow  Jones  &  Co.  Inc. 
is  folding  its  20-year-old  Na¬ 
tional  Business  Employment 
Weekly  for  job  hunters,  which 
is  being  eclipsed  by  online 
employment  resources.  The 
weekly,  with  1 5,000  to 
20,000  subscribers,  isn’t  los¬ 
ing  money  yet,  but  is  headed 
that  way,  said  Richard  Tofel, 
a  Dow  Jones  spokesman. 

■‘The  real  growth  business  we 
think  is  on  the  Web,  and 
that’s  where  we  want  to 
focus,”  he  said. 

Dow  Jones  bought  40%  of 
CareerCast  Inc.,  a  software 
developer,  to  augment  its  job- 
hunting  Web  site,  careers. wsj. 
com,  which  had  more  than 
3{X),000  visitors  in  August. 

The  Princeton.  N.J.-based 
NBEWs  Oct.  31 -Nov.  6  issue 
will  be  its  last.  At  least  five 
of  its  nine  employees  will  be 
absorbed  into  other  parts  of 
the  company,  Tofel  said. 

Breaking  news 
without  a  name 

About  250  Reuters 
employees  in  the  United 
States  withheld  bylines  from 
stories  Oct.  2 1  to  protest 
alleged  management  efforts 
to  reduce  job  security  and 
cut  pay  and  benefits  during 
ongoing  contract  talks. 

The  Newspaper  Guild  of 
New  York  said  the  one-day 
revolt  was  in  response  to 
negotiations  with  Reuters 
America  that  have  dragged 
on  for  nearly  two  years. 

Guild  officials  said  the  byline 
strike  is  among  a  series  of 
efforts  workers  are  making  to 
express  their  anger  over  what 
they  claim  is  a  lack  of 
progress  in  contract  talks. 

Other  moves  in  the  strug¬ 
gle  have  included  picketing 
Reuters  offices  in  New  York. 
Washington.  Chicago,  and 
Los  Angeles.  And  the  union 
already  has  authorized  a 


strike,  union  officials  said. 

Reuters  spokesman  Robert 
Crooke  described  the  protest 
as  unproductive,  and  urged 
Guild  members  to  focus  on 
bargaining  instead  of  public 
dissension. 

“Employee  job  actions, 
which  they  have  every  right 
to  take,  are,  nevertheless, 
counterproductive,”  Crooke 
said.  “It  would  have  been 
more  productive,  and  in  the 
interest  of  employees  as  well 
as  the  company,  for  us  all  to 
get  back  to  the  bargaining 
table.” 

Guild  leaders  said  their 
protest  is  in  response  to  an 
alleged  effort  by  Reuters  to 
break  a  long-standing  com¬ 
mitment  to  reassign  reporters 
if  their  jobs  are  eliminated, 
while  also  seeking  to  lengthen 
the  workweek  without  raising 
pay,  placing  new  hires  on  a 
permanently  lower  pay  scale, 
and  increasing  health  care 
benefit  costs  for  workers. 

The  New  York  chapter  of 
the  Guild  represents  600  of 
Reuters’  2,400  U.S.  employ¬ 
ees,  who  have  been  working 
without  a  contract  since 
February  1998. 

What  do  women 
really  want? 

The  Paris-based  World 
Association  of  Newspapers 
(WAN)  is  organizing  a  semi¬ 
nar  covering  “Female 
Readership:  Challenges  and 
Opportunities.” 

The  event  will  be  held 
Nov.  17-19  at  the  1999 
Editor  and  Marketeer 
Conference  and  Expo  in 
Budapest.  Hungary,  and  will 
examine  market  research  on 
female  media  consumers  to 
determine  what  will  attract 
and  keep  female  newspaper 
readership. 

“Female  readership  is 
clearly  a  growth  area  for 
newspapers,  but  finding  the 
proper  editorial  and  market¬ 
ing  mix  is  not  a  simple 
task,”  said  Constantine 


Kamaras,  director  of  WAN’s 
Newspaper  Management  and 
Marketing  Bureau. 

From  the  shelf 
to  the  page 

Times  Mirror  brought  in 
a  breakfast  cereal  exec  to 
help  sell  its  newspapers. 

The  Newspaper  Association 
of  America  hired  a  former 
Coca-Cola  marketing  guru. 
The  latest  example  of  a 
marketer  to  go  from  the 
supermarket  shelf  to  news¬ 
papers  comes  from  Dow 
Jones  &  Co.  Inc.,  which 
hired  a  former  Maxwell 
House  marketer  as  vice 
president  and  chief  corpo¬ 
rate  marketing  officer,  a 
new  post. 

Ann  Marks.  41,  worked  in 
various  coffee  marketing  mar¬ 
keting  jobs  at  Kraft  General 
Foods  from  1981  to  1996. 

Her  last  job  was  overseeing 
marketing  for  American 
Express  Publishing's  Travel 
&  Leisure  magazine. 

Marks’  new  role  will  be  to 
extend  the  company’s  brand 
and  coordinate  the  marketing 
efforts  of  its  various  prod¬ 
ucts,  according  to  a  Dow 
Jones  spokesman. 

Camerons  bid  ‘aloha’ 
to  The  Maui  News 

After  “hanging  10”  for 
almost  a  century,  the 
Cameron  family  is  selling 
The  Maui  News. 

Vice  President  and 
Publisher  Richard  H. 
Cameron  hopes  to  sell  the 
afternoon  daily  in  the  next 
couple  of  months. 

The  J.  Walter  Cameron 
Trust  owns  73%  of  Maui 
Publishing  Co.’s  stock,  with 
the  rest  owned  by  other 
Cameron  family  members. 

The  Cameron  family’s 
history  with  the  six-day-a- 
week  paper,  first  published 
in  1900,  dates  back  to  1905 
when  Richard  Cameron’s 
great-great-grandfather, 
Henry  Perrine  Baldwin, 


became  a  stockholder. 

Maui  Publishing  is  being 
represented  by  Dirks,  Van 
Essen  &  Associates,  a  Santa 
Fe,  N.M.-based  investment 
banking  firm. 

Times  Co.  looking 
for  bigger  digs 

The  New  York  Times  Co. 
is  taking  to  higher  ground. 

The  Times  Co.  is  current¬ 
ly  negotiating  with  city  and 
state  officials  over  a  proposal 
to  build  a  1.3-million- 
square-foot  tower  in  the 
Times  Square  area,  reported 
The  New  York  Times. 

The  move  would  allow  the 
company  to  consolidate  and 
modernize  its  operations, 
according  to  the  Times  report. 

Environmental  reviews 
and  public  hearings  have 
already  been  completed,  but 
construction  on  the  proposed 
site  of  Eighth  Avenue, 
between  40th  and  4 1  st 
Streets,  most  likely  will  not 
begin  until  the  end  of  next 
year. 

German  newspaper: 
Subscribe  or  else! 

In  a  somewhat  desperate 
move  to  gain  readership,  a 
German  newspaper  last  week 
threatened  to  withhold  head¬ 
lines  for  a  day  if  it  did  not 
gain  300  new  subscribers 
within  a  week. 

The  Wall  Street  Journal 
reported  that  Die  Tages- 
zeitung,  Berlin’s  liberal  daily 
newspaper,  lived  up  to  its 
promise  by  publishing  its 
Oct.  16  issue  with  blank 
headlines.  But  that  was  not 
the  end  of  the  paper’s  drastic 
moves. 

The  newspaper  now  says 
it  will  recall  its  four  foreign 
correspondents  and  reassign 
them  to  Berlin  if  300  new 
subscribers  are  not  on  the 
rolls  by  today. 

—  Reported  and  written 
by  Lucia  Moses, 
Joe  Strupp, 
and  Jason  Williams 
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By  Lucia  Moses 


New  Times  Inc. 
adds  another 
alternative 
to  its  bullpen 


In  the  latest  union  in  the  alternative 
weekly  industry,  Phoenix-based  New 
Times  Inc.  has  added  PitchWeekly  of 
Kansas  City,  Mo.,  to  its  collection  of 
newspapers.  The  deal  brings  New 
Times’  holdings  to  1 1  weeklies  with  a 
combined  distribution  of  1.1  million. 

Founded  20  years  ago  to  boost  sales  at 
the  owner’s  chain  of  record  stores,  Pitch- 
Weekly  since  has  branched  out  to  take  on 
local  government,  the  daily  Kansas  City 
Star,  and  social  issues.  In  the  past  six 
years,  it  became  profitable  and  doubled  its 
distribution  level  to  100,000,  beating  out 
the  other  alternative,  Kansas  City  New 
Times  (not  a  New  Times  paper),  which 
went  under  in  1997. 

“It’s  been  a  well-run  paper,”  Andy  Van 
De  Voorde,  New  Times  Inc.  executive 
associate  editor,  said  of  his  company’s 
interest  in  PitchWeekly.  “It’s  well-posi¬ 
tioned  in  the  market.” 

PitchWeekly  founder  Hal  Brody,  49, 
said  he  had  decided  to  sell  so  he  could 
spend  more  time  with  his  family,  which 
includes  six  teen-age  kids,  when  New 
Times  approached  him  last  year  with 
an  offer. 

“There’s  a  sense  of  loss,  obviously,” 
Brody  said.  “It’s  nice  that  we  were  one  of 
the  few  locally  owned  papers  in  the  com¬ 
munity.”  Selling  to  an  alternative  chain 
makes  it  easier,  he  added. 

Brody  wouldn’t  reveal  the  sales  price, 
but,  in  general,  alternatives  today  can  be 
expected  to  sell  for  a  hefty  two  times  rev¬ 
enues.  PitchWeekly  had  revenues  of  $3.5 
million  to  $4  million  last  year,  averaging 
25%  revenue  growth  in  each  of  the  past 
three  years,  Brody  said.  In  1998,  New 
Times  paid  between  $6  million  and  $10 


million  for  a  similar- 
size  alternative  week¬ 
ly  in  St.  Louis,  River¬ 
front  Times,  circula¬ 
tion  103,000,  the  St. 

Louis  Post-Dispatch 
then  reported. 

New  Times  started  in  1977  with  the 
Phoenix  New  Times,  now  a  132.000-distri¬ 
bution  weekly,  and  has  been  collecting 
weeklies  in  California,  Colorado,  Florida, 
Missouri,  Ohio,  and  Texas  ever  since. 

New  Times  also  owns  the  Ruxton 
Group,  an  advertising  sales  firm  repre¬ 
senting  22  weeklies,  which  now  includes 
PitchWeekly. 

“It’s  no  secret:  We’re  growth-oriented,” 
Van  De  Voorde  said.  “We’re  interested  in 
large  markets.  I  think  we’re  certainly 
interested  in  owning  other  newspapers 
down  the  road.” 

The  appetite  for  alternatives  has  been 
spreading  lately,  with  Leonard  Stern 
putting  up  for  sale  New  York’s  Village 
Voice,  the  original  alternative,  and  six  oth¬ 
ers.  The  group,  with  a  combined  distribu¬ 
tion  of  890,000  in  major  markets  and 
annual  revenues  topping  $80  million,  is 
expected  to  draw  bidder  interest  ranging 
from  mainstream  media  to  Internet  to 
investment  companies.  A  sale  is  expected 
to  close  by  early  next  year. 

While  more  consolidation  of  alterna¬ 
tives  seems  inevitable,  the  industry  con¬ 
tinues  to  debate  the  pros  and  cons. 
Insiders  worried  that  independence  would 
be  stifled  when  the  daily  Hartford  (Conn.) 
Courant  bought  the  alternative  Hartford 
Advocate  and  its  four  sister  papers.  Fran 
Zankowski,  CEO  of  the  group,  said  those 
fears  so  far  haven’t  come  true.  He  said  the 


Advocate  has  made  an  extra  effort  of  late 
to  pound  the  daily,  and  there's  been  no 
editorial  interference  from  the  parent 
company. 

Under  the  Courant,  which  is  owned  by 
the  Times  Mirror  Co.,  parent  of  the  Los 
Angeles  Times,  employee  benefits  im¬ 
proved  and  computers  were  upgraded. 
Zankowski  said. 

“The  grading’s  not  complete,  but  if 
you’re  going  to  give  a  midterm,  it’s  a 
strong  B,  B-plus,  and  1  think  it’s  going  to 
get  better,”  he  said. 

Zankowski  said  the  lesson  of  Hartford 
is  that  the  outcome  of  mainstream  owner¬ 
ship  depends  on  the  company  doing  the 
buying.  “1  still  think  it’s  dangerous,”  he 
said.  “1  think  we’re  fortunate  with  the  peo¬ 
ple  who  bought  us.”  ■ 

Weeklies  sold 

David  and  Susan  Peck,  publishers  of 
The  Lovell  (Wyo.)  Chronicle,  bought  the 
Basin  Republican  Rustler  and  the 
Greybull  Standard  &  Tribune,  two  north- 
central  Wyoming  weeklies  with  a  com¬ 
bined  circulation  of  more  than  3,000. 

Bolitho-Cribb  &  Associates,  Bozeman, 
Mont.,  represented  the  sellers.  Eric  and 
Linda  Adams. 
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Earnings  parade 

Robust  demand  for  advertising  of  all 
types  and  low  newsprint  costs  remained 
the  big  story  in  the  latest  batch  of  news¬ 
paper  companies’  third-quarter  earnings 
reports,  although  some  papers  faced  chal¬ 
lenges  in  classified  and  retail  ad  cate¬ 
gories. 

National  advertising  continued  to  ben¬ 
efit  newspapers,  particularly  in  big  mar¬ 
kets.  At  Knight  Ridder,  the  nation’s  sec¬ 
ond-biggest  newspaper  company  in  terms 
of  circulation,  national  grew  17.1%,  led 
by  San  Jose,  Calif.  Detroit,  Miami,  Fort 
Worth.Texas;  and  Charlotte.  N.C. 

Overall,  the  company’s  earnings  from 
continuing  operations  jumped  33.7%. 
Revenues  rose  4.2%  to  S784.7  million  in 
the  quarter. 

The  New  York  Times  Co.  reported  a 
15.6%  gain  in  earnings,  driven  by  news¬ 
paper  ad  revenue  growth,  particularly  at 


The  New  York  Times  and  The  Boston 
Globe,  where  ad  revenues  added  10.9% 
and  9.8%,  respectively.  Help-wanted  clas¬ 
sifieds  improved  at  the  Globe  in  Sep¬ 
tember  but  were  down  at  the  flagship. 

And  strong  gains  in  national  ads  drove 
a  20%  surge  in  operating  profit  at  Times 
Mirror  Co.’s  newspapers,  with  the  flag¬ 
ship  Los  Angeles  Times'  ad  revenue  up 
7.2%.  The  company’s  overall  income 
from  continuing  operations,  excluding 
charges,  edged  up  3%  to  $56.9  million. 

Retail,  which  generally  makes  up  half 
of  newspaper  ad  revenues,  was  a  mixed 
bag  in  September.  Knight  Ridder  had  soft¬ 
ness  due  to  store  bankruptcies  in  several 
big  markets.  For  the  New  York  Times  Co., 
retail  was  down  at  the  Times  and  Globe 
due  to  weakness  in  apparel  and  depart¬ 
ment  store  spending.  The  Los  Angeles 
Times  was  about  level,  with  Times 
Mirror’s  eastern  newspapers  up  3.9%. 

The  quarter  also  was  marked  by  two 


much-watched  acquisitions.  The  New 
York  Times  Co.  plunked  down  $295  mil¬ 
lion  for  the  Telegram  &  Gazette  in  Wor¬ 
cester,  Mass.,  while  Pulitzer  Inc.  picked 
up  The  Pantagraph  in  Bloomington.  III., 
for  $180  million. 

On  the  cost  side,  companies  continued 
to  benefit  from  falling  newsprint  prices, 
which  dropped  20%  to  below  $500  per 
metric  ton  this  year.  An  exception  to  the 
newsprint  benefit  was  Media  General, 
which  reported  lower  third-quarter  earn¬ 
ings  and  revenues,  dragged  down  by  its 
newsprint  division. 

Newspaper  companies  also  reported 
strong  third-quarter  revenues  from  their 
Internet  ventures.  The  New  York  Times 
Co.’s  newspaper-related  Internet  ojjera- 
tions  grew  74.8%  on  advertising  demand, 
while  Central  Newspapers,  publisher  of 
The  Indianapolis  Star,  reported  a  44% 
increase  in  Internet  and  direct-marketing 
revenues.  —  Lucia  Moses 


Stockwatch 


E&P's  Stockwatch  is  updated  daily  at  http://www.mediainfo.com/stocks. 
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1115.87 

0.00 

0.00% 

E&P  Magazine  Stock  Index 

954.16 

0.00 

0.00% 

E&P  TV/Cable  Stock  Index 

1074.97 

0.00 

0.00% 

NASDAQ 

2788.13 

-13.14 

-0.47% 

E&P  Internet  Stock  Index 

1356.76 

0.00 

0.00% 

E&P  Radio  Stock  Index 

1205.59 

0.00 

0.00% 

Dow  Jones  Industrial  Average  10392.36 

160.20 

1.57% 

S&P500 

1289.43 

3.88 

0.30% 

Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests  as  of  Wednesday,  Oct.  20. 
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0.06 
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18.31% 

59.43 
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10.19 
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-0.94 

-2.29% 
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Pulitzer  Inc 
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-1.00 
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TOC 

mm 
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35.97% 

NA 

NA 
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Times  Mirror 
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mu 
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1.13 

1.63% 

14.13 

25.22% 
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Tribune  Co 

TRB 
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1.56 

3.07% 
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59.09% 
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25.62 
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Washington  Post 

WPO 
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-1.11% 

-76.06 

-13.16% 

594.50 
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15,500  ; 

'Number  of  shares  trader 

1  (a)  Canadian  dollars 

Source:  Nordby  International  Inc.  (nordby  com).  Boulder.  Colo. 
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Living  la  vida  loca 

Just  by  meeting  in  Houston,  the  Inter  American  Press  Association 
(lAPA)  at  its  55th  annual  general  assembly  this  week  dramatized  the  horrific 
conditions  that  make  up  the  average  workday  for  far  too  many  Latin  American 
journalists.  Viewed  from  the  United  States,  the  Latin  American  press  contends 
in  an  environment  so  frightful  and  strange  that  it  can  appear  to  be  literally  unbe¬ 
lievable  —  a  fiction  spun  not  from  the  benevolent  “magic  realism”  of 
Colombia’s  Gabriel  Garcia  Marquez  but  the  nightmares  of  Franz  Kafka. 

It  is  a  world  where  a  Peruvian  reporter,  Hugo  Meza  Layza,  reveals  that  a  cap¬ 
tain  in  the  national  police  is  aligned  with  a  criminal  gang  —  and  then  is  hauled 
into  court  by  the  government  on  charges  of  “exercising  his  profession  without 
having  accreditation.”  Where  Zeta  Publisher  Jesus  Blancomelas  in  Tijuana  can 
get  heavy  Mexican  Army  security  after  being  nearly  shot  to  death  by  the  local 
drug  mafia  —  but  can’t  persuade  authorities  to  arrest  any  suspects.  Where  Fidel 
Castro’s  government  owns  and  operates  all  the  news  media  in  Cuba  —  yet 
remains  obsessed  with  the  press,  ratcheting  up  the  penalties  against  independent 
journalism  and  creating  a  special  squad  to  intimidate,  harass,  beat,  and  arrest  the 
fewer  than  100  independent  journalists  who  remain  at  large. 

And  then  there’s  Colombia.  Here’s  what  happened  just  three  weeks  ago  in  the 
provincial  city  of  Valledupar:  Editor  in  Chief  Guzman  Quintero  Torres  took 
some  staff  members  of  El  Pilon  newspaper  out  for  drinks  to  celebrate  a 
reporter’s  birthday.  A  gunman  burst  into  the  bar  and  fired  three  shots  into 
Quintero’s  face.  Quintero  was  the  second  journalist  killed  in  September  alone, 
and  the  80th  in  the  past  decade,  lAPA  says. 

Colombian  journalists  don’t  even  have  the  security  of  knowing  where  the 
next  shot  will  come  from.  An  alphabet  soup  of  left-wing  guerrilla  groups  and 
right-wing  paramilitary  organizations  have  joined  drug  traffickers  in  targeting 
journalists  for  kidnapping,  assault,  and  assassination.  No  one  is  above  suspicion: 
A  prominent  senator  is  believed  to  be  the  mastermind  behind  the  killing  of  a 
reporter  who  wrote  about  drug  lords. 

Deatli  threats  are  ubiquitous.  Ignacio  Gomez,  a  reporter  for  El  Espectador  in 
Bogota  who  still  dares  to  do  investigative  reporting,  told  The  Miami  Herald  that  he’s 
received  about  40  serious  death  threats  in  recent  years.  These  days,  the  threats  aren’t 
even  subtle.  One  guerilla  group  announced  its  intention  to  kill  journalists  in  a  press 
release.  Earlier  this  month,  a  paramilitary  group  circulated  its  hit  list  in  pamphlets 
dropped  in  three  cities.  The  intimidation  has  driven  at  least  a  dozen  journalists  out  of 
the  country,  including  two  of  the  best-known  columnists  in  Bogota.  Another  20  or  so 
journalists  have  fled  into  what  Colombians  call  “internal  exile.” 

Colombian  President  Andres  Pastrana  knows  the  pain  of  journalists  better 
than  any  of  his  predecessors.  He  reminded  the  lAPA  assembly  that,  as  a  TV 
reporter  in  1988,  he  was  kidnapped  by  a  drug  cartel.  But  while  his  heart  is  in  the 
right  place,  it’s  not  clear  that  his  plan  for  increased  U.S.  aid  is  sufficient  to  reform 
a  nation  corrupted  by  drugs  and  violence. 

The  common  thread  in  these  Latin  American  horror  stories  is  impunity,  the 
bedrock  conviction  among  the  enemies  of  the  press  that  they  can  do  anything  to 
journalists  and  get  away  with  it.  So  far  they’ve  been  right. 

Latin  American  governments  must  do  two  things:  Stop  their  own  harassment 
of  the  press  and  bring  to  justice  the  criminals  who  target  journalists. 
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From  Gould  to  Griffith 

Bill  Griffith,  creator  of  “Zippy  the 
Pinhead.”  tells  E&P  Oct.  9  [“Syndicates.” 
p.  47],  “It’s  absurd  to  me  that,  in  1999, 
restrictions  should  be  placed  on  cartoon¬ 
ists  that  aren’t  placed  on  other  media  in 
popular  culture.”  Dick  Tracy’s  daddy, 
Chester  Gould,  would  have  shared  that 
sentiment.  In  the  1950s,  Gould  dared  the 
censors,  drawing  two  strips  that  featured 
bare-breasted  women.  One  shower  scene 
in  particular  etched  itself  into  this  then- 
callow  reporter’s  memory.  My  paper,  the 
Sioux  City  Journal,  never  received  a  heavy 
barrage  of  complaints,  but  the  cries  from 
those  with  wounded  sensibilities  in  other 
cities  were  obviously  loud  enough  to  keep 
nudity  out  of  Gould’s  later  efforts. 

Wes  Pedersen 
director,  communications  and  PR 
The  Public  Affairs  Council 

Junk  mail  vs.  valuable  circulars 

In  reference  to  your  article  on  Harte- 
Hanks,  [Cover  Story,  E&P,  Sept.  11,  p. 
24]:  The  article  reads,  in  part,  “Harte- 
Hanks  got  its  toe  in  the  direct- marketing 
business  by  sending  out  billions  of  pieces 

YEARS  AGO ... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  Oct.  22,  1949 

George  B.  (“Deac”)  Parker,  the  edi¬ 
tor  in  chief  of  Scripps-Howard  News¬ 
papers  who  died  Oct.  10  at  the  age  of 
63,  left  an  estate  of  $1,468,818  to  his 
son  and  daughter,  according  to  a  report 
filed  in  District  Court. 


Sen.  John  Foster  Dulles  and  former 
Gov.  Herbert  H.  Lehman,  opponents 
in  a  healed  contest  for  the  U.S.  Senate, 
will  speak  at  the  18th  atmual  New  York 
Herald  Tribune  Forum.  The  keynote 
speech  will  be  given  by  Gen.  Dwight 
D.  Eisenhower. 


The  United  National  Educational, 
Scientific,  and  Cultural  Organization’s 
commission  on  technical  need.s  report¬ 
ed  that  a  campaign  against  sensation¬ 
alism  should  be  undertaken  by  the  pro¬ 
posed  International  Institute  of  Press 
and  Information. 


of  junk  mail  on  behalf  of  big  clients  such 
as  Sears.  Roebuck  &  Co.” 

Why  is  it  ...  when  Harte-Hanks  or  an 
ADVO  sends  out  a  piece  through  the 
postal  system  for  a  customer,  it  is  “junk 
mail,”  but  whenever  that  same  piece  is  dis¬ 
tributed  in  a  newspaper,  it  is  a  valuable 
advertising  circular?  If  the  one  publication 
that  should  know  better  effectively  edito¬ 
rializes  in  a  news  story,  then  the  reader 
should  be  alerted.  You  can  surely  be  more 
even-handed  in  your  writing. 

Bill  Becker 
Brandon,  Fla. 

Death,  be  not  costly.  Plan  ahead. 

The  forced  sale  of  The  Tribune  in 
Ames.  Iowa,  due  to  the  unexpected  death 
of  one  of  its  three  partners  is  being  blamed 
by  E&P  (“Viewpoint,”  Oct.  2,  p.  24)  on 
the  estate  tax.  I  believe  the  blame  is  mis¬ 
placed.  Hadn’t  the  partners  heard  of  estate 
planning?  Or  key  man  life  insurance,  the 
proceeds  of  which  could  have  been  used 
to  pay  the  estate  tax?  Sure,  either  option 


can  be  expensive,  but  so  is  the  forced  sale 
of  a  newspaper. 

The  U.S.  Treasury  says  less  than  2%  of 
people  who  die  each  year  leave  estates 
large  enough  to  be  subject  to  the  estate  tax. 
The  Wall  Street  Journal  recently  quoted  a 
Treasury  official  as  saying  that  repeal 
would  have  “a  negative  impact  on  the 
overall  progressivity  of  the  tax  system” 
and  create  a  “significant  loss”  of  revenue. 

If  the  estate  tax  is  as  much  a  problem 
as  claimed,  then  exempt  family-owned 
businesses  under  a  certain  size  from  the 
tax.  Giving  Bill  Gates.  Donald  Trump, 
and  their  progeny  the  gift  of  tax-free 
estates  is  too  high  a  price  to  pay. 

Dominic  F.  Manno 
editorial  assistant 
The  Associated  Press,  Philadelphia 

For  the  record 

The  photo  credit  on  the  Elvis  photo  in 
E&P,  Oct.  9,  p.  37,  was  incorrect.  It 
should  have  read,  “Photo  by  Langston 
McEachem/77je  Shreveport  Times." 


GREATER 

MIAMI 

CONVENTION  &  VISITORS  BUREAU 


PUBLISHING  PARTNER 
RFQ  ADVERTISEMENT 


The  Greater  Miami  Convention  &  Visitors  Bureau  (GMCVB),  a  non  profit  501  (c)6 
sales  and  marketing  organization,  will  be  seeking  the  services  of  a  highly  successful 
publishing  partner  with  a  proven  track  record  in  local,  regional,  domestic  and  international 
publishing  and  marketing  programs. 

The  GMCVB  is  seeking  to  continue  a  publishing  program  which  is  fully  subsidized  by  the 
publishing  partner,  wherein  the  GMCVB  participates  in  revenue  sharing  to  further  enhance 
its  marketing  resources  through  the  publishing  program.  Prospective  companies  must  be 
willing  to  establish  a  full-service  operation  in  Miami-Dade  County  if  selected  as  the 
GMCVB’s  publishing  partner. 

As  a  vendor  for  a  tax  and  member  supported  organization,  the  selected  company  is 
expected  to  reflect  the  cultural  diversity  of  our  community  through  its  personnel,  projects, 
joint  ventures  and  other  collaborations.  Experience  in  working  in  the  public  arena  with  a 
member-based  organization  is  also  highly  desirable. 

Respondents  are  subject  to  an  extensive  operational  review  to  ensure  their  fiscal 
soundness,  integrity  and  past  performance.  The  selected  publishing  partner  is  expected 
to  be  an  active  member  of  the  GMCVB  and  forego  any  present  or  future  clients  -  during 
the  term  of  agreement  -  which  could  be  deemed  by  the  GMCVB  to  be  in  conflicts  with  the 
products  in  the  current  publishing  program. 

To  receive  the  “Request  for  Qualifications”  (RFQ)  document,  please  forward  a  fax 
on  your  company  letterhead  with  all  contact  information  no  later  than  Monday,  November  8, 
1999  to  Greater  Miami  Convention  &  Visitors  Bureau,  Pubiishing  Division,  fax: 
305/539-2906.  No  phone  calls,  please. 
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Indian  Country  Today  surprising  critics  as  it  mak 
transition  from  independence  to  ownership  by  a 

by  Mark  Fitzgerald 


hen  Tim  Giago  sold 

Indian  Country  Today, 
based  in  Rapid  City,  S.D., 
to  the  Oneida  Indian  Na¬ 
tion  in  New  York  state  last 
December,  the  transaction 
earned  barely  a  mention  in 
a  few  mainstream  newspa¬ 
pers  and  the  trade  press. 

Among  Native-American  journalists, 
however,  the  sale  was  a  deeply  felt  shock 
—  and,  for  many,  a  tragedy.  The  indepen¬ 
dent  paper  that  large  numbers  of  American 
Indian  Journalists  looked  to  for  inspiration 
had  sold  out  to  a  tribe  enriched  by  casino 
gambling.  It  was  as  if  The  New  York  Times 
had  suddenly  announced  it  was  being 
acquired  by  the  Star  supermarket  tabloid. 

Tribal  ownership  of  newspapers,  many 
American  Indian  journalists  know  first¬ 
hand,  too  often  translates  into  papers 
hamstrung  by  political  agendas,  tribal 
subsidies  that  function  as  financial  leash¬ 
es,  and  censorship  either  overt  or  implied. 

To  the  Native  American  Journalists 
Association  (NAJA),  the  sale  to  a  tribe  of 
an  independent  voice  such  as  Indian 
Country  Today  looked  to  be  a  disaster  for 
the  free  press. 

“From  the  outside,  one  of  the  first  reac¬ 
tions  of  members  of  NAJA  to  the  news  of 


Indian  Country  Today's  sale  to  the 
Oneida  Nation  was  the  concern  that 
Indian  journalism  just  took  a  step  back¬ 
ward,”  then-president  Kara  Briggs  said  in 
a  widely  circulated  statement  issued  just 
after  the  sale  announcement. 

Paul  DeMain.  an  Oneida  and  Ojibwe 
who  is  managing  editor  and  CEO  of  News 
From  Indian  Country  in  Hayward.  Wis., 
recalls  his  astonishment  that  Giago  had 
sold  to  a  tribe  after  proselytizing  for  near¬ 
ly  two  decades  on  behalf  of  an  indepen¬ 
dent  Native-American  press.  “Go  back 
and  read  his  editorials,  man,  he  wrote 
about  that  all  the  time,”  DeMain  says. 

If  the  sale  for  an  undisclosed  price 
shocked  and  even  angered  Indian  journal¬ 
ists  back  in  December,  a  per¬ 
haps  bigger  surprise  lay  in 
the  future:  Many  of  those 
most  skeptical  about  Indian 
Country'  Today's  new  owner¬ 
ship  are  now  the  most  enthu¬ 
siastic  about  its  future. 

Some  well-respected  fig¬ 
ures  inside  and  out  of  the 


The  showroom  at  the 
Oneida  Nation’s  Turning 
Stone  Casino  Resort 
Conference  Center. 


Native-American  press  even  suggest  the 
Oneida’s  style  of  ownership  could  become 
a  “new  model”  for  Indian  newspapers. 

The  story  of  how  an  Indian-owned 
weekly  based  in  South  Dakota  with  circu¬ 
lation  of  just  27,000  —  though  with  a 
pass-along  readership  estimated  as  big  as 
100,(XX)  —  came  first  to  represent  the 
virtues  of  private  Native-American  own¬ 
ership  and  now  the  advantages  of  having 
a  wealthy  tribal  patron  says  much  about 
both  the  state  of  Native-American  news¬ 
papers  and  America’s  Indian  nations. 

It  is  a  story  with  two  seemingly  unre¬ 
lated  turning  points:  the  1981  founding  of 
a  paper  on  the  Pine  Ridge  Reservation  in 
South  Dakota  and  a  trailer  fire  six  years 


22  EDITOR  &  PUBLISHER  OCTOBER  23. 1999 


www.mecliainfo.com 


COUfs}- 


^^joNatiohSuS 


rt)»»0«l» 


WbHo^ 


Impact  study 


tribal 


Those  who  feared  that  Indian  Country 
Today  would  lose  its  editorial  voice  under 

new  ownership  now  consider  it  a  model 

for  the  Native-American  press. 


es  the  tricky 
casino-rich  tribe 


earlier  that  killed  two  Oneida  tribe  mem¬ 
bers  on  the  other  side  of  the  country. 

Tim  Giago,  an  Oglala  Sioux  Indian, 
founded  The  Lcikota  Times  as  a  weekly 
devoted  to  news  from  the  Pine  Ridge 
Reservation.  Very  quickly,  however,  it 
distinguished  itself  from  other  papers  that 
focus  on  a  single  reservation  by  expand¬ 
ing  its  coverage  to  news  of  American 
Indians  from  around  the  nation. 

It  changed  its  name  to  Indian  Country 
Today  and  slowly  expanded  to  a  staff  of  35 
at  its  headquarters  in  Rapid  City,  S.D.  The 
paper  also  maintained  bureaus  in 
Albuquerque,  N.M.,  and  Spokane,  Wash., 
and  drew  on  a  large  pool  of  free-lance  cor¬ 
respondents  throughout  the  United  States. 

Within  a  few  years,  it  had  subscribers  in 
all  50  states  and  17  countries,  and  was  rec¬ 
ognized  as  one  of  the  premier  American 
Indian  newspapers. 

“Indian  Country  Today  has  been  a 
national  beacon  of  independent  Indian 
journalism.”  NAJA’s  Briggs  said  in  her 
statement  about  the  sale.  “It  broke  the 
mold  of  tribal-owned  media,  and  ven¬ 
tured  into  the  new  direction  of  indepen¬ 
dent,  Indian-owned,  -edited,  and  -pro¬ 
duced  media.  It  expanded  the  vision  of 
Native-American  Journalists  about  what 
we  could  do  for  ourselves.  That  unique 
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model  became  a  hallmark  against 
which  all  other  Native-American 
publications  Judge  themselves.” 

Around  the  same  time,  the  Oneida 
Nation  in  New  York  state  was  also 
transforming  itself.  One  of  six  nations  in 
the  proud  Iroquois  Confederacy,  the 
Oneida  once  ruled  over  6  million  acres  of 
woodland.  “By  1975,  we  had  been  reduced 
to  35  acres,”  says  Ray  Halbritter,  Oneida 
Nation  representative  and  CEO  of  its  trib¬ 
al  enterprises.  Tribal  members  were  living 
at  the  end  of  a  dirt  road  in  surplus  trailers 
that  had  been  donated  by  the  U.S.  Army. 

When  one  of  those  trailers  caught  fire 
one  night,  the  local  fire  department 
refused  to  respond.  By  one  account,  the 
municipality  was  wary  of  a  band  of  vio¬ 
lent.  self-styled  “Mohawk  Warriors”  in 
the  area.  Two  people  died  in  the  fire. 

“Really,  the  feeling  came  to  us  that  as 
Indian  people  we  were  Just  kind  of  help¬ 
less,”  Halbritter  says.  In  a  first  step 
towards  self-sufficiency,  the  tribe  decided 
to  raise  money  for  fire  protection  by  orga¬ 
nizing  a  bingo  game. 

That  led  to  a  long  fight  with  New  York 
over  gambling.  The  newly  assertive  tribe 
also  opened  a  legal  battle  on  another 
front:  It  demanded  the  return  of  huge 
tracts  of  land  —  now  almost  completely 
developed  as  the  longtime  private  proper¬ 
ty  of  homeowners  and  businesses  —  it 
says  was  taken  under  illegal  treaties. 

While  the  Oneida  are  still  fighting  the 
highly  controversial  land  claim,  the  gam¬ 
bling  issue  has  been  settled.  From  that 
first  bingo  hall,  the  Oneida  branched  into 


high-stakes  bingo  and  then,  in  1993.  the 
nation  opened  the  Turning  Stone  Casino 
near  Syracuse.  N.Y.,  with  casino  gam¬ 
bling,  shops,  restaurants  and  a  285-room 
hotel.  The  tribe  markets  its  “cashless” 
casino  gambling  system  and  is  rapidly 
expanding  into  other  enterprises. 

Tribal  income  has  soared  to  the  point  it 
is  turning  away  all  federal  aid.  operates 
its  own  police  district,  and  has  acquired 
10.000  acres  for  its  reservation. 

Flush  with  cash,  the  tribe  now  has 
ambitions  to  become  a  media  power  with 
the  goal  of  increasing  Indian  influence  in 
the  United  States.  Halbritter  says. 

“We  didn't  need  [a  paper]  for  our¬ 
selves,”  he  says.  “We  have  a  tribal 
newsletter  already.  We  knew  it  had  to 
remain  an  independent  voice.  If  you're  a 
person  in  D.C.  and  you  believe  you  are 
reading  some  twisted,  biased  pieces, 
chances  are  you  won’t  be  as  influenced  as 
you  would  be  if  you  believed  you  were 
reading  a  credible,  independent  source.” 

Indian  Country  Today  fit  the  bill  per¬ 
fectly,  Halbritter  says.  “Indian  Country 
Today  had  already  established  a  national 
reputation,  and  that  was  very  important  to 
us,”  he  says.  “We  intend  to  build  on  that 
base  of  a  paper  that  reports  credibly  and 
objectively  on  Indian  people.” 

Back  in  South  Dakota.  Indian  Country 
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The  Oneida  Nation  went  from  living  in  Army  surplus  trailers  to  owning  the  Turning 
Stone  Casino,  complete  with  gambling,  shops,  restaurants,  and  a  285-room  hotel. 


Today's  reputation  was  secure,  but  its 
finances  were  as  thin  as  ever.  Managing 
Editor  Avis  Little  Eagle,  who  began  her 
journalism  career  at  the  paper,  says  under 
Giago’s  ownership  the  newspaper  had  a 
loyal  cadre  of  free-lancers,  “but  the  pay 
was,  well,  terrible.” 

Giago,  63,  said  at  the  time  of  the  sale 
that  he  wanted  to  concentrate  more  on  writ¬ 
ing.  He  also  wanted  to  see  Indian  Country 
Today  continue  under  Indian  ownership,  he 
says.  ‘The  hardest  part  was  to  let  go,  but  I 
could  never  place  this  newspaper  in  the 
hands  of  non-Indians.”  he  says.  “The  paper 
had  to  go  into  the  hands  of  other  Indians.  I 
was  extremely  impressed  with  the  integrity 
and  futuristic  thinking  of  the  representa¬ 
tives  of  the  Oneida  Nation. 

“I  also  realized  that  should  anything 
happen  to  me,  the  paper  would  surely  die, 
and  I  believe  it  is  such  an  important  tool 
of  communication  in  Indian  Country,  I 
had  to  see  it  live  on.” 

“The  Oneida  Nation,”  Giago  adds,  “is 
strong,  and  their  strength  will  take  Indian 
Country  Today  to  the  next  level,  and  they 
will  fulfill  the  dream  1  have  carried  all  of 
these  years  for  a  national  newspaper  to 
serve  all  Indian  people,  but  more  than 
that,  they  will  prove  that  we  [Indians]  can 
do  it  ourselves.” 

Outside  the  paper, 
however,  many  saw 
the  Oneida  as  more 
of  a  threat  to  the 
paper  than  a  savior. 

“There  are  very 
few  of  us  who  really 
and  truly  have  free¬ 
dom  of  the  press,” 

Minnie  Two  Shoes, 
managing  editor  of 
Aboriginal  Voices 
magazine,  says  of  the  tribal-owned  press 
in  general.  “So  there  was  concern  about 
Indian  Country  Today.  There  still,  quite 
frankly,  is  a  lot  of  concern.” 

Penny  Russell  Roberts,  who  teaches  in 
a  Journalism  program  at  the  University  of 
South  Dakota,  said  at  the  time  that  she 
could  only  hope  Oneida  leaders  would  not 
put  pressure  on  the  editorial  staff.  “Maybe 
the  paper’s  voice  will  change.  Hopefully  it 
won’t,”  Roberts  said.  “It’s  too  bad  be¬ 
cause  there  is  a  governmental  conflict 
built  into  this  sale.” 

Fears  about  Indian  Country  Today's 
fate  under  tribal  ownership  extended  even 
beyond  journalism  circles. 

“At  first,  I  did  worry  about  the  sale,” 
says  Michael  Gray,  a  Blackfeet  and 
Chippewa-Cree  Indian  whose  Albuquer¬ 
que,  N.M.-ba.sed  G&G  Advertising  is  the 


only  U.S.  ad  agency  exclusively  devoted 
to  Native-American  marketing.  “We  were 
concerned  it  would  become  a  Northeast 
kind  of  paper  and  lose  that  national  per¬ 
spective.”  Now,  Gray  says  he  hopes 
“Indian  Country  Today  can  be  a  model  for 
other  papers  to  follow.” 

NAJA’s  Briggs,  who  warned  last 
December  that  “Indian  Country  is  watch¬ 
ing”  the  Oneida,  now  likes  what  she  has 
seen  so  far.  “I  think  the  new  wealth,  the 
new  financial  ability  of  tribes  like  the 
Oneida  of  New  York,  is  opening  new 
doors  to  Indian  Country  and  providing  us 
the  flexibility  to  do  things  in  a  new  way 
and  to  do  things  in  a  creative  way,”  says 
Briggs,  a  Yakima  Indian  who  works  as  a 
reporter  for  The  Oregonian  in  Portland.  “I 
think  the  new  ownership  of  the  Oneida  is 
a  great  experiment  to  see  if  a  new  way  of 
a  tribe  owning  a  newspaper  is  possible  to 
evolve.  And  I  think  it  is  hopeful.” 

What  accounts  for  this  turnaround  in 
attitude,  which  is  echoed  throughout 
Native-American  journalism  circles? 

Halbritter  and  Standing  Stone  Media, 
the  enterprise  created  for  Oneida  media 
ventures,  made  several  moves  that  appar¬ 
ently  quickly  assured  Native-American 
journalists  that  Indian  Country  Today 
would  remain  editorially  independent 
from  the  tribe. 

Last  December,  soon  after  the  sale, 
Halbritter  convened  a  meeting  in  New 
York  of  journalists  from  NAJA  and  several 
Native-American  magazines  to  ask  what 
the  Oneida  could  do  to  ensure  that  inde¬ 
pendence.  Standing  Stone  also  made  two 
well-received  picks  for  the  top  editorial  and 
management  spots.  Both  say  they  were 
skeptical  at  first  about  tribal  ownership. 

“I  have  to  admit  that  I  was  concerned 
as  well,”  says  the  paper’s  new  editor  in 
chief.  Miles  Morrisseau.  “I  think  that  the 
debate  has  really  been  focused  on  tribal 


ownership  and  the  issues  that  NAJA  has 
taken  on  in  freedom  of  the  press  have 
often  revolved  around  tribal  ownership.” 

When  he  heard  about  the  sale,  he  says, 
“I  had  that  same  sort  of  [feeling]  where 
your  ears  prick  up  and  you  think,  ‘What 
does  this  mean  for  Indian  Country 
TodayT"  The  meeting  in  New  York  was 
crucial  in  changing  Morrisseau’s  mind,  he 
says.  “I  talked  with  associates  of  mine  who 
were  there  and  who  felt  that  the  nation  was 
going  about  it  in  the  right  way,”  he  says. 

Morrisseau,  a  First  Nations  Indian 
from  Canada,  is  the  former  editor  of 
Aboriginal  Voices  and  once  published  his 
own  Indian-oriented  newspaper. 

“He’s  a  very  knowledgeable  and  very 
committed  journalist,”  says  Lori  Edmo- 
Suppah.  current  NAJA  president  and  editor 
of  the  Sho-Ban  News,  the  tribal  paper  of  the 
Shoshone- Bannock  in  Fort  Hall,  Idaho. 

For  publisher.  Standing  Stone  hired  a 
non-Indian  with  an  extensive  background 
in  mainstream  journalism.  Dale 
Gerstenslager  has  been  an  executive  at  the 
The  Plain  Dealer  in  Cleveland  and  Knight 
Ridder,  and.  most  recently,  was  publisher 
of  The  Danbury  Reporter  in  Walnut  Cove, 
N.C.,  a  Community  Newspaper  Holdings 
Inc.  weekly.  Gerstenslager  says  there  has 
been  no  interference  from  the  tribe.  “I 
wouldn’t  tolerate  it,”  he  says.  “Sure.  I  had 
definite  concerns  about  that  because  this 
has  been  my  life.” 

Of  course,  the  ace  the  Oneida  are  hold¬ 
ing  is  their  wealth.  Equally  important, 
both  Gerstenslager  and  Morrisseau  say,  is 
the  tribe’s  ambition  to  grow  a  media  busi¬ 
ness  that  dwarfs  anything  that  has  ever 
existed  in  Indian  Country. 

“This  is  not  just  about  Indian  Country 
Today,"  Gerstenslager  says.  “The  Oneida 
are  hoping  to  make  acquisitions  in  broad¬ 
cast,  cable,  radio,  films,  and  newspaper 
groups.” 


Ray  Halbritter, 
Oneida  Nation 
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Some  Native-American  newspapers 
on  the  Web; 

Char-Koosta  Hews  (f\a\Uea6  Indian 
Reservation,  Pablo,  Mont.) 
http://www.ronan.net/~ckn/contents.html 

Cherokee  Observer 

http://www.cherokeeobserver.org 

The  Circle 

http://www.thecircleonline.org 

How-HhKan  (“Hello  My  Friend,” 

Shawnee,  Okla.) 

htt  p  ://www.  potawato  mi.org 

Indian  Country  Today 

http://www.indiancountry.com 


Hews  From  Indian  Country 

http://www.indiancountrynews.com 

Havajo  Hop!  Observer 

http;//www.indiancountrynews.com 

Havajo  r//nes  (Navajo  Interactive) 
http://www.navajo.com 

Oklahoma  Indian  Times 

http://www.okit.com 

The  Seminole  Tribune 

http://www.semtribe.com/tribune 

Sota  lya  Ye  Yapi  (Lake  Traverse 
Reservation,  Agency  Village,  S.D.) 
http;//www.earthskyweb.com/sota.html 
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Navajo-Hopi 
Observer  . 


Indian NewsSo 


Within  the  next  few  years,  the  publish¬ 
er  says,  the  paper  will  have  bureaus  and 
satellite  printing  centers  in  all  four  cor¬ 
ners  of  the  United  States. 

Some  expansion  has  occurred  already: 
The  paper  just  opened  a  Washington,  D.C., 
office  with  full-time  correspondent  Mark 
Anthony  Rolo,  the  former  editor  of  The 
Circle  monthly  and  NAJA's  communica¬ 
tions  director.  The  newspaper  will  have  a 
new  front-end  and  business  systems 
installed  soon,  Gerstenslager  says.  When 
that’s  complete,  he  says,  the  paper  will 
apply  to  be  audited  by  the  Audit  Bureau  of 
Circulations. 

Managing  Editor  Little  Eagle  says  with 
the  improved  free-lance  fees  Indian 
Country  Today  is  able  to  offer,  “My  list  of 
correspondents  has  completely  grown. 
It’s  not  Just  Native  journalists  who  are 
working  with  us.  and  we  have  some  cor¬ 
respondents  now  in  Canada.” 

Editor  Morris.seau  says  the  increased 
resources  made  the  job  offer  “too  good  an 
opportunity  to  pass  up. 

“My  experience  in  working  in  journal¬ 
ism  within  Native-controlled  publications 
was  that  they  were  always  driven  with  a 
lot  passion,  a  lot  of  vision,  and  a  lot  of 
care  and  heart  —  but  never  with  any 
resources.”  Morrisseau  says. 

“As  an  editor,  I  always  found  that  1  was 
always  —  I  don’t  want  to  say  screwing  — 
but  it  was  always  the  writers  who  came 
last.  You  would  lie  to  people,  saying.  ‘I'll 
pay  you  this  much,  and  I’ll  pay  you  next 
week.’  And  though  you’re  sincere  about  it 
at  the  time,  by  the  time  it  comes  around  to 
pay,  you  just  don’t  have  the  money.” 

While  tribal  ownership  often  brings  the 
pressure  of  censorship.  Morrisseau  por¬ 
trays  Oneida  ownership  as  paradoxically 
liberating. 

“As  a  Native  journalist.  I’ve  faced  two 
kinds  of  censorship,”  he  says.  “In  the 
mainstream  press.  I  felt  censored  because 
the  Native-American  view  was  seen  as 
the  biased  view  and  because  our  view 
isn’t  really  respected.  1  felt  my  voice  ... 
was  being  squelched.  In  the  Native  press, 
you  can  grow  so  far  and  then  you  hit  the 
glass  ceiling,  and  you  can’t  break  through 
unless  you  have  the  greater  resources.” 

“It  may  be  somewhat  overstating  the 
case,”  Morrisseau  adds,  "but  as  far  as  I’m 
aware,  this  is  the  first  time  a  Native  publi¬ 
cation  actually  has  the  financial  resources 
that  are  necessary  to  actually  build  that 
kind  of  national  or  international  presence.” 

The  Oneida  passed  the  first  test  of 
whether  the  tribe  would  really  leave  the 
paper  alone  long  before  Morrisseau  took 
the  editorship,  says  Jose  Barriero,  editor 


in  chief  of  Native  Americas  magazine. 
Just  weeks  after  the  tribe  took  owner¬ 
ship,  Indian  Country  Today  published  an 
in-depth  look  at  the  Oneida  land-claims 
controversy. 

"We  did  it  on  purpose.  Let’s  run  a  story 
on  the  Oneida  land-claims  situation  to  see 
what  happens,”  Barriero  says.  “It  went 
right  in.  It  was  probably  the  most  critical 
story  on  land  claims  ever  published  in 
Indian  Country  Today." 

Leader  Halbritter  says  the  tribe  got  no 
break  from  its  newspaper,  especially  in  its 
reporting  of  an  organization  with  Indian 
members  that  opposes  the  Oneida  claims. 

“1  must  say  Indian  Country  Today  was 
more  fair  with  those  guys  than  I  would 
have  been,”  Halbritter  says.  “But  the  first 
time  that  we  see  stories  about  the  Oneida 
Nation,  stories  about  us.  is  when  we  read 
it  in  the  paper.” 

Editor  Morrisseau  says  the  tribe’s  only 
influence  is  a  positive  one:  "The  greatest 
influence  the  nation  has  on  the  paper  is  in 
the  administrative  side.  That’s  where  they 
have  a  lot  of  influence,  and  I’m  quite 
grateful  and  plea.sed  for  that  because  that’s 
not  my  thing.  That’s  where  the  influence 
is.  They  let  us  do  our  job  in  the  editorial 
side,  and  1  don’t  expect  that  to  change.” 

But  the  Oneida  ownership  has  been 
disruptive  in  at  least  one  way.  The  paper 


will  be  moving  its  offices  from  Rapid 
City,  S.D.,  which  will  become  a  bureau,  to 
upstate  New  York. 

Halbritter  is  also  a  controversial  figure 
in  the  often-fractious  political  and  person¬ 
al  disputes  that  have  emerged  over  casino 
gambling,  land  claims,  and  other  issues. 
Some  tribal  members  allege  the  Oneida 
leadership  uses  its  power  —  and  police 
force  —  to  stifle  dissent  on  the  reservation. 

“How  can  you  talk  about  a  free  press 
when  any  inquiries  to  the  nation  have  to 
be  submitted  in  writing?”  said  one  Oneida 
member,  who  did  not  identify  herself,  at  a 
Unity  ’99  session  this  summer  where  she 
challenged  Halbritter. 

"That’s  just  not  true,”  Halbritter  says. 
“Meetings  are  held  twice-weekly  and  any¬ 
one  can  speak.” 

And  not  all  Indian  journalists  cheer  the 
Oneida  purcha.se  of  Indian  Country  Today. 
“I  suspect  that  Ray  Halbritter  probably 
could  have  launched  a  new  national  paper 
without  all  the  baggage  that  comes  from 
buying  Indian  Country  Today:  Moving  to 
New  York,  laying  off  a  whole  lot  of  folks  in 
South  Dakota  who  don’t  want  to  make  the 
move  and  refocusing  it  from  its  roots,”  says 
News  From  Indian  Country's  Paul  DeMain. 

"The  smarter  move,  with  all  the  money 
being  pumped  into  it  from  casinos,  would 
have  been  to  start  a  new  publication.”  Like 
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Indian  Country  Today,  Wisconsin-based 
News  From  Indian  Country  takes  a  nation¬ 
al  approach  to  Native-American  news, 
although  DeMain  says  he’s  never  consid¬ 
ered  the  South  Dakota  paper  a  competitor. 

DeMain,  an  Ojibewe  and  Oneida  who 
has  relatives  in  the  New  York  tribe,  says 
he’s  not  convinced  Oneida  leaders  will 
leave  the  paper  alone. 

“In  the  context  of  a  free  press,  knowing 
what  I  know  about  how  they  treat  dissi¬ 
dents,  how  the  police  spy  ...  I  wonder  if  in 
the  long  run  if  people  writing  there  are  ever 
able  to  write  a  story  that  will  touch  on  casi¬ 
no  gambling,  say.  It’ll  be  self-censorship, 
probably,”  DeMain  says.  “I  don’t  think  In¬ 


dian  Country’  Today  is  done  going  through 
whatever  it  is  going  to  go  through.” 

Independent  ownership  can  work, 
DeMain  says.  “You  do  it  one  reader  at  a 
time,”  he  says.  “We’ve  run  this  paper  in  a 
solvent  way.  I  didn’t  get  some  East  Coast 
rich  people  to  turn  it  into  a  national  paper 
right  away.” 

Other  Native-American  observers, 
such  as  NAJA’s  Edmo-Suppah  and  the 
University  of  South  Dakota’s  Roberts, 
say  it  is  just  too  soon  to  judge  how  suc¬ 
cessful  tribal  ownership  will  be. 

“When  you’re  dealing  with  a  govern¬ 
mental  body  ...  that  threat  is  always 
there,”  Roberts  says. 


Managing  Editor  Little  Eagle  says  the 
concerns  are  misplaced.  “I  am  definitely 
sure  this  is  not  one  of  those  situations 
where  the  purse  strings  are  going  to  be 
yanked”  to  influence  coverage,  she  says. 

Native  Americas  editor  in  chief  Jose 
Barriero  says  he’s  frustrated  by  the  con¬ 
stant  free-press  discussion. 

"Why  are  we  beating  ourselves  up  on 
this,  when  there  is  no  issue?”  he  says.  “I 
am  very  excited  about  Indian  Country 
Today.  So  far  everything  I’ve  seen  has 
been  on  the  up-and-up.  My  sense  of  the 
newspaper  is  that  it  is  moving  in  the  right 
direction,  and  I  hope  we  can  sustain  that 
momentum.”  ■ 


Reservations  about  a  free  press 


For  Native-American  newspapers, 
repression  is  a  story  as  old  as  the 
Trail  of  Tears.  The  office  of  the 
first  American  Indian  paper,  the 
Cherokee  Phoenix,  was  burned,  shot  at,  and 
vandalized  repeatedly  almost  as  soon  as  it 
was  founded  in  1 828  because  it  covered  the 
forced  move  of  Cherokees  from  Georgia  to 
the  desert  West  that  became  known  as  the 
Trail  of  Tears.  Finally,  in  1834,  U.S.  sol¬ 
diers  threw  its  presses  down  a  well. 

In  modern  times,  Native-American 
journalists  say,  the  threats  to  a  free  tribal 
press  more  often  come  from  the  tribes 
themselves.  “A  lot  of  times  when  newspa¬ 
pers  are  run  by  tribal  governments  and 
those  governments  are  corrupt,  when 
papers  write  about  that,  [tribal  govern¬ 
ments]  shut  them  down,”  says  Avis  Little 
Eagle,  managing  editor  of  Indian  Country 
Today,  which  is  owned  by  the  Oneida 
Nation  of  New  York  state. 

That’s  exactly  what  Albert  Hale  threat¬ 
ened  to  do  to  the  Navajo  Times  during  his 
tumultuous  presidency  of  the  Navajo 
Nation.  The  weekly  angered  Hale  with  its 
coverage  of  his  divorce  and  the  numerous 
charges  of  financial  mismanagement  that 
eventually  led  Hale  to  resign  in  a  February 
1 998  agreement  with  a  special  prosecutor. 

Far  more  often,  tribal  governments  sim¬ 
ply  fire  troublesome  editors  or  reporters. 
Cherokee  Advocate  Editor  Dan  Agent  and 
the  entire  five-person  newsroom  staff  were 
fired  in  the  summer  of  1997.  Cherokee 
Principal  Chief  Joe  Byrd  described  the  fir¬ 
ings  as  a  “restructuring.”  Editor  Agent,  in 
an  essay  called  “From  the  Front  Lines: 
Free  Press  Struggles  in  North  America,” 
writes  that  the  staff  was  removed  because 


of  its  “relatively  mild”  coverage  of  the 
political  turmoil  of  Byrd’s  administration. 

Because  of  the  great  governmental  and 
judicial  latitude  American  Indian  tribes 
have  as  sovereign  nations,  notes  Mark 
Trahant,  a  Seattle  Times  columnist  and 
Shoshone-Bannock,  “Tribal  governments 
have  the  legal  right  to  make  up  their  own 


MlN  governments 
have  the  legal  right 
to  make  up  their 
own  rules ... 


—  Mailt  llrtart. 

The  Sealtit  Times 


rules  —  including  what  we  would  consider 
First  Amendment  protections.  Some  tribes 
have  such  protection  within  their  own  gov¬ 
erning  documents,  others  clearly  do  not.” 

Just  this  spring,  the  Shoshone-Ban- 
nock’s  tribal  paper,  the  Sho-Ban  News, 
was  hit  with  not  one  but  two  gag  orders  as 
it  tried  to  cover  what  a  big  casino  vendor 
was  saying  in  tribal  court.  On  May  18, 
Tribal  Court  Judge  Fred  W.  Gabourie  Sr. 
banned  the  paper  from  obtaining  records 
or  covering  proceedings  in  a  case  brought 
by  Major  Casinos  Inc.  A  few  days  later, 
the  Tribal  Enterprise  Board  forbade  the 
paper  from  writing  about  resolutions 
alleging  misdeeds  by  employees  of  the 
tribe  and  the  Indian  Health  Service. 

Because  it  is  a  tribe-owned  paper,  the 
Sho-Ban  News  had  no  choice  but  to  abide 
by  the  orders.  So  it  wrote  about  the  gags  and 


published  a  hard-hitting  editorial  cartoon  by 
Steve  Skunkcap,  a  staff  artist.  Tribal  offi¬ 
cials  were  even  more  furious.  “I  guess  they 
assumed  because  they  put  [the  gag  order]  in 
that  we  wouldn’t  write  about  the  issues,” 
says  Editor  Lori  Edmo-Suppah.  who’s  also 
president  of  the  Native  American  Journal¬ 
ists  Association.  She  adds,  “Certain  council 
members  don’t  understand  that  what  they 
are  doing  affects  all  tribal  members.” 

On  some  reservation  papers,  self-cen¬ 
sorship  obviates  the  need  for  tribal  gov¬ 
ernments  to  come  down  hard. 

"When  I  was  the  editor  of  a  Native 
American  publication,”  says  Penny  Russell 
Roberts  of  the  journalism  program  at  the 
University  of  South  Dakota,  “what  we  did 
not  do  was  deal  with  the  inter-tribal  con¬ 
flicts  in  a  [Nevada]  region  where  there 
were  24  federally  recognized  tribes.  That 
was  by  the  dictate  of  the  tribal  council.  It 
wasn’t  anything  that  was  written.  It  was 
just  something  you  knew  you  didn’t  do.” 

But  if  it  seems  that  there  are  more  con¬ 
flicts  between  tribal  papers  and  govern¬ 
ments  nowadays,  Paul  DeMain  says  the 
increasing  professionalism  of  American 
Indian  journalists  is  to  blame.  “It  seems  that 
as  Native  journalists  get  more  skilled  at 
their  craft  and  educated  about  First  Amend¬ 
ment  rights,  the  more  limits  tribal  govern¬ 
ment  attempt  to  place,”  says  DeMain,  CEO 
of  Indian  Country  Communications,  pub¬ 
lisher  of  News  From  Indian  Country. 

The  ultimate  solution,  argues  DeMain,  is 
privatizing  tribal  papers.  Better  papers,  he 
says,  will  lead  to  more  readers.  And  Indian 
readers,  DeMain  says,  want  uncensored 
papers  —  even  if  their  leaders  don’t. 

—  Mark  Fitzgerald 
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Arizona 

Jane  Amari  to  pub¬ 
lisher  and  executive  edi¬ 
tor  of  The  Arizona 
Daily  Star  in  Tucson 
from  executive  editor  of 
The  News  Journal  in 
Wilmington,  Del.  The 
publisher’s  post  was  last 
held  by  Michael  E. 

Pulitzer,  chairman  of  St.  Louis-based 
Pulitzer  Inc.,  which  owns  the  Daily  Star. 

Leon  Levitt  to  the  newly  created  posi¬ 
tion  of  executive  vice  president  for  online 
services  from  vice  president/circulation 
director  for  Phoenix 
Newspapers  Inc.,  which 
produces  The  Arizona 
Republic. 

Connecticut 

John  Shields  to  pub¬ 
lisher  of  the  New  Haven 
Register  from  publisher 


of  The  Herald  News  in  Fall  River,  Mass. 
Shields  succeeds  Timothy  M.  Sowecke. 
who  had  held  the  post  since  last  November. 

Delaware 

Dean  A.  Francisco  to  pressroom  man¬ 
ager  for  The  News  Journal  in  Wilmington 
from  lead  pressman  for  the  Pittsburgh 
Post-Gazette. 

District  of  Columbia 

Xiomara  Sosa  to  executive  director  of 
the  National  Lesbian  and  Gay  Journalists 
Association  from  chapter  and  member¬ 
ship  director  of  MANA.  a  national  Latina 
organization. 

Georgia 

Carl  Rauscher  to  political  editor  for 
Atlanta-based  Cox  Newspapers  Inc.  from 
Washington  editor  for  The  Atlanta  Journal- 
Constitution.  Rauscher  will  coordinate 
200()  election  campaign  coverage  for  the 
chain  between  its  Washington  bureau  and 
16  daily  newspapers. 


l..ouisiana 

Douglas  L.  Manship 

Jr.  to  publisher  of 
Capital  City  Press’  The 
Advocate  in  Baton 
Rouge,  from  general 
manager  and  director  of 
online  operations  for 
the  newspaper.  He  suc¬ 
ceeds  his  brother  David 
Manship,  who  will  continue  as  sharehold¬ 
er  and  board  member. 

Maiyiand 

Guy  Gilmore  to  the  newly  created  posi¬ 
tion  of  vice  president  of  prtxluction  and  cir¬ 
culation  for  The  Baltimore  Sun  from  vice 
president  of  circulation  for  the  newspaper. 

Michigan 

Joyce  Jenereaux  to  vice  president  of 
fmance/controller  from  controller  for 
Detroit  Newspapers,  the  joint  operating 
agency  of  the  Detroit  Free  Press  and  The 
Detroit  News. 

Teresa  Lucido  to  vice  president/adver¬ 
tising  from  senior  advertising  sales  director. 

Rick  Ratliff,  director  of  new  media, 
appointed  to  the  executive  committee. 

Bob  Sutherland  to  vice  president/circu¬ 
lation  from  director/circulation  operations 
for  Gannett  Co.  Inc.  and  The  Courier-Jour¬ 
nal  in  Louisville.  Ky.  (E&P,  Oct.  16.  p.  39). 

Minnesota 

Steve  Alexander  to  vice  president  of 
circulation  at  the  Star  Tribune  Co.  in 
Minneapolis/St.  Paul.  Alexander  is  the 
former  president.  Los  Angeles  region,  and 
vice  president,  consumer  marketing-circu¬ 
lation.  at  the  Los  Angeles  Times. 

Orton  Preikschat  to  circulation  man¬ 
ager  for  the  Minnesota  region  at  USA 
Today  from  circulation  manager  in 
Southern  California  for  the  daily. 

Missouri 

Matthew  G.  Kraner  to  general  manager 
of  the  St.  Louis  Post-Dispatch  from  vice 
president  of  advertising  at  The  Kansas  City 
(Mo.)  Star.  Kraner  succeeds  Terrance  C.Z. 
Egger,  who  was  named  publisher  in  July. 

New  York 

Ann  Marks  to  the  newly  created  posi¬ 
tion  of  vice  president  and  chief  corporate 
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marketing  officer  for  New  York-based 
Dow  Jones  &  Co.  Inc.  from  vice  presi¬ 
dent,  marketing,  for  American  Express 
Publishing  (see  story,  p.  16). 

Thomas  M.  Donovan  to  vice  presi¬ 
dent/advertising  for  The 
Journal  News  in  White 
Plains  from  director  of 
advertising  for  The 
Indianapolis  Star/News. 

Donovan  succeeds  John 
C.  Green,  who  was 
named  vice  president  of 
market  development  for  ’.r.-.s 
the  newspaper  in  June. 

Scott  Taber  to  assistant  advertising 
director  for  The  Buffalo  News  from  clas¬ 
sified  advertising  manager  for  the  paper. 

Eleanor  Dixson-Hobbs  associate  group 
publisher  for  New  York-ba.sed  American 
Banker  from  technology  industry  director 
for  Institutional  Investor  magazine. 

Ohio 

Debbie  Van  Tassel  to  business  editor 
for  The  Plain  Dealer  in  Cleveland  from 
editor  of  the  Sunday  Beacon  magazine  at 
the  Akron  Beacon  Journal.  Van  Tassel 
succeeds  Mark  Russell,  who  was  recent¬ 
ly  named  metro  editor. 

OBITUARIES. . 

Homer  Clonts.  75,  a  retired  editor 
who  continued  to  work  as  a  columnist  for 
The  Kno.xville  (Tenn.)  News-Sentinel, 
died  Oct.  13  following  a  brief  illness. 
Bom  in  an  Alabama  town  that  no  longer 
exists,  Clonts  joined  the  News-Sentinel 
as  a  reporter  in  1949.  While  covering  a 
.school  desegregation  crisis  in  1956, 
Clonts  witnessed  and  reported  on  a  riot 
where  police  stood  idly  by  while  a  white 
mob  rampaged  through  the  city  and 
attacked  cars  carrying  blacks.  Later, 
Clonts  received  national  recognition 
from  the  Education  Writers  Association 
for  a  series  of  stories  he  wrote  in  1959  on 
local  schools.  He  was  named  the  News- 
Sentinel's  city  editor  in  1970,  and  editor¬ 
ial-page  editor  in  1977.  Although  Clonts 
retired  in  1989,  he  continued  over  the 
years  since  then  to  write  a  column  for 
the  daily. 


Donald  D.  Dahl.  79,  editor  who  spent 
28  years  at  The  Albuquerque  (N.M.) 
Tribune,  died  Oct.  15.  Dahl  began  at  the 
Tribune  in  1954  as  a  copy  editor,  and 
retired  as  news  editor  in  1982. 

Carlyle  Reed.  84,  former  Union- 
Tribune  Publishing  Co.  executive,  died 
Oct.  10  of  complications  from  congestive 
heart  failure.  Reed  joined  the  publisher’s 
office  at  Union-Tribune  Publishing  Co. 
in  San  Diego  in  1957,  and  was  promoted 
to  assistant  to  the  publisher  in  1964. 
Reed  later  served  as  publisher  of  the 
now-defunct  Sacramento  Union  from 
1966  until  1974,  when  the  paper  was 
sold.  Reed  was  named  “Newspaperman 
of  the  Year”  in  1973  by  the  California 
Press  Association  for  his  efforts  to  revi¬ 
talize  the  Del  Paso  Heights  area  of 
Sacramento. 

David  L.  Womack.  53,  journalism  pro¬ 
fessor,  died  Oct.  9  of  a  heart  attack. 
Womack  was  chairman  of  the  department 


of  journalism,  public  relations,  and 
advertising  at  Temple  University  from 
1990  to  1998.  He  had  recently  returned 
to  the  faculty  and  was  teaching  two 
classes  this  semester,  as  well  as  serving 
as  assistant  dean  for  research  and  gradu¬ 
ate  studies.  Womack  had  previously 
served  as  a  reporter,  photo  editor,  and 
editorial  writer  for  the  now-defunct  New 
Orleans  States-ltem  from  1973  to  1980. 

AWARDS. . 

The  Associated  Press  Managing 
Editors  (APME)  association  announced 
its  selection  for  1999  Member  Showcase 
Photo  of  the  Year.  The  winner,  a  photo¬ 
graph  of  Brandi  Chastain  celebrating  her 
game-winning  goal  in  the  final  round  of 
the  Women’s  World  Cup  soccer  tourna¬ 
ment,  was  taken  by  San  Francisco 
Examiner  photographer  Lacy  Atkins.  The 
award,  including  a  $  1 ,000  cash  honorari¬ 
um,  was  presented  at  the  recent  APME 
annual  conference  in  Memphis,  Tenn. 


C/ 

he  most 
experienceid 
executive 
recruiting 
firm  in  the 
newspaper 
industry 


1605  Colonial  Parkwav 


Inverness,  11.  60067-4732 


847.991.6900  ' 
Fax  847.934.6607 


vwsearch@starnetinc.coni 


'  ore  than  two  decades 
successfully  recruiting 
superior  corporate 
executives,  publishers, 
editors,  managers 
in  all  departments. 

We  take  pride  in  the 
quality  of  our  personal 
service -it  has  earned  us 
many  close,  long-term 
relationships. 


www.mecliainfo.com 


OCTOBER  23, 1999  EDITOII  4  PUBLISHER  29 


mediainfo.com 


Not- so- Strange  bedfellows 

NEWSPAPERS  AND  iNTERACTIVE  TV  BY  KEVIN  FEATHERLY 


MSNBC.com  recently 

started  production  of 
interactive  television  for 
“NBC  Nightly  News”  on 
WebTV  Plus,  which  will 
include  live  viewer  polling,  news  chats, 
and  clickable  features  that  will  supplement 
Tom  Brokaw’s  live  report.  In  its  ambitious 
project,  the  network  may  want  to  take  a 
look  at  a  recent  experiment  in  ,St.  Paul, 
Minn.,  which  showed  both  the  potential 
and  pitfalls  of  online  media  convergence. 

Three  Twin  Cities  media  partners  —  the 
Minneapolis  Star  Tribune,  Minnesota 
Public  Radio  (MPR),  and  public  TV  sta¬ 
tion  KTCI-17  —  recently  joined  together 
to  cover  a  local  speech  by  Federal  Reserve 
Board  Chairman  Alan  Greenspan. 

The  individual  elements  of  coverage 
were  familiar  enough.  KTCI-17  broadcast 
the  36-minute  speech  live.  MPR  took 
KTCI’s  audio  feed  and  broadcast  it  live  on 
the  radio.  The  Star  Tribune  agreed  to  be  a 
promotional  vehicle  and  devoted  a  portion 
of  its  Web  site  to  the  cause. 

But  the  cooperative  use  of  the  organiza¬ 
tions’  resources  was  unusual.  Particularly 
of  note  was  the  way  a  series  of  graphs  and 
charts  that  originated  from  live  Web  pages 
were  displayed  on  live  TV,  timed  to  the 
speech.  The  graphics  accentuated  Green¬ 
span’s  talk  at  appropriate  moments,  work¬ 
ing  as  a  sort  of  mass-media  PowerPoint 
presentation. 

At  other  points,  pop-up  poll  results  on 
the  Web  that  centered  around 
Greenspan’s  speech  were  aired 
live.  Some  of  the  material  remains 
posted  at  http://www.star  tri- 
bune.com/mnmeeting. 

While  it  wasn’t  truly  interactive 
(since  producers  called  all  the  shots 
on  what  would  be  displayed  on  air 
and  audiences  could  not  manipu¬ 
late  what  they  saw),  at  least  one 
new-media  expert  thinks  the  event 
was  important.  “It’s  unique,”  said 
John  Pavlik,  director  of  the  Center 
for  New  Media  at  Columbia 
University’s  Graduate  School  of 
Journalism  in  New  York.  “I  think 
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it’s  the  beginning  of  what  could  be  a  major 
transformation  into  interactive  journalism. 
If  you  have  this  collaborative  approach,  you 
can  wind  up  amortizing  costs.  It  winds  up 
being  less  expensive  for  everyone.” 

TV  was  certainly  the  most  important 
facet  of  the  experiment,  said  Larry 
Werner,  the  Star  Tribune's  editor  for  read¬ 
er  involvement  (a  civic  journalist)  who  led 
the  newspaper’s  part  of  the  effort.  “What 
multimedia  is  going  to  mean  for  us  is  the 
convergence  of  print  journalism  with  tele¬ 
vision,”  he  said. 

But  the  promotion,  to  a  large  extent, 
failed.  While  organizers  expected  an 
online  audience  of  about  1.000  people, 
only  750  actually  registered  for  the  event. 
And.  according  to  KTCI-17  Director  of 
Content  Bill  Hanley,  there  were  never  any 
more  than  250  people  online  at  any  given 
time  during  the  event.  There  were  no  audi¬ 
ence  figures  available  for  the  live  TV 
broadcast.  In  addition,  some  graphics 
appeared  on  TV  at  the  wrong  times,  and 
the  online  polls  appeared  on  TV  screens 
without  explanatory  legends. 

If  a  doubter  emerged  from  the  experi¬ 
ment.  it  comes  not  from  print  but  from 
broadcast,  in  the  person  of  KTCI’s 
Hanley;  “While  I  am  absolutely  not  a 


Luddite  when  it  comes  to  the  Web  —  1  use 
it  all  the  time  —  I  am  absolutely  skeptical 
about  how  much  real  interactivity  the  pub¬ 
lic  wants  in  a  situation  like  this.” 

This  type  of  complex,  multilayered 
reporting  “falls  under  the  heading  of 
‘technology  because  you  can  do  it,’  as 
opposed  to  it  actually  being  useful  to  peo¬ 
ple,”  Hanley  said.  “Can  we  really  expect  a 
huge  hunger  for  interactive  experience?  I 
think  the  jury  is  still  out.” 

Werner  sees  it  differently.  “Whatever 
technologies  you  use,”  he  said,  “if  people 
will  at  least  have  the  conversation  about 
things  that  matter,  then  1  think  we’re  fulfill¬ 
ing  our  mission  as  journalists.”  Newspapers 
alone  cannot,  even  in  Web  form,  pull  off 
that  mission.  Werner  said. 

Hanley  is  empathetic.  but  remains 
skeptical.  “I  think  those  of  us  in  television 
have  a  little  better  feel  for  this,”  he  said. 
“While  stuff  like  this  may  very  well  be  the 
future  for  some  specialized  [program¬ 
ming],  there  is  still  a  huge  portion  of 
human  nature  that  is  saying,  ‘I  want  to  sit 
back  and  be  talked  to.  1  don’t  want  to 
always  be  participating.’” 

Columbia’s  Pavlik  said  that  while  pas¬ 
sive  media  have  dominated  the  20th  centu¬ 
ry,  such  has  not  always  been  the  case.  And 
it  doesn’t  need  to  be  the  case  forever.  He 
pointed  to  19th-century  music  publishers 
who  made  most  of  their  money  selling 
sheet  music  to  people  who  took  their  pur¬ 
chases  home  to  play  music  for  themselves. 
“That  was  a  very  active  media  system.” 
Pavlik  said.  “I  think  we’ve  been  taught  for 
100  years  or  more,  increasingly  with  TV, 
to  passively  consume  what  media  offers.” 

Pavlik  argues  that  Hanley’s  assessment 
is  the  product  of  a  generation  gap.  “Look 
at  my  own  kids:  They  love  interactive  and 
active  media,”  he  said.  “That’s  not  going 
to  go  away  in  young  people.  We  haven’t 
had  the  tools  to  create  good  interactive  con¬ 
tent  before,”  Pavlik  said.  “Now  we’re 
beginning  to.”  ■ 


Featherly  {kfeatherly@uswest.net)  is  a 
new-media  author  in  the  Twin  Cities  of 
Minnesota. 
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WOULDN’T  YOU  LIKE  TO  TELL  THEM  TO  DO  IT  THEMSELVES? 


WELL  NOW  YOU  CAN. 


MEDIASURFACE™  2.0 

ENTERPRISE  CONTENT  MANAGEMENT 


INTRODUCING  MEDIASURFACE^**  2.0  •  A  REVOLUTION  IN  WEB-BASED  CONTENT  MANAGEMENT  FOR  THE  ENTERPRISE. 

Mediasurface  2.0  puts  control  of  Web  based  business  needs  in  the  hands  across  the  business,  from  the  Web  developer  to  the  content  owners  in 

of  those  who  own  the  content,  and  removes  the  need  for  large  amounts  of  marketing,  sales,  finance  and  admin,  human  resources,  production  and 

custom  development.  Fully  supportive  of  the  Web  publishing  process  at  every  executive  management  -  in  fact  anyone  who  needs  to  communicate 
stage,  Mediasurface  2.0  integrates  with  the  WP,  design,  e-commerce  and  within  or  outside  the  organization.  Mediasurface  2.0  supports  XML  and 

personalization  tools  of  your  choice.  Mediasurface  2.0  enables  management  includes  functionally  rich  Integration,  Reporting  and  Content  Gateway 

and  direct,  rapid  publishing  of  Web  content  by  everyone  involved  in  the  Web  Modules,  enabling  content  submission  via  the  browser  from  any  location. 

For  more  information,  or  to  register  for  a  F  R  E  E  Workshop  Call;  415  495-7307  or  EMAIL:  info@mediasurface.com 

Mediasurface  2.0  is  applicable  to  a  diverse  range  of  clients  and  businesses.  Current  clients  include  Barclaycard,  CNN,  WS  Atkins,  Reuters  and  Oxford  University  Press. 
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Being  objective  on  sports 

THE  WEB  OFFERS  THE  ‘OUTSIDE’  VIEW  BY  CHARLES  BOWEN 


one  of  the  buttons  along  the  top  of  the 
introductory  screen,  which  offer  quick 
access  to  specific  sports  coverage.  The 
page  for  each  sport-specific  subdivision 
also  incorporates  a  data-entry  field  in  the 
upper  left  of  the  screen  that  enables  key¬ 
word  searching  of  reports  on  that  topic. 

In  the  left-hand  column  are  links  to  fea¬ 
tures  related  to  the  current  sports  season, 
including  game  schedules,  information  on 
recruiting,  conference  play,  and  scores. 

The  site  routinely  adds  features  on 
major-league  draft  activity,  and  football 
and  basketball  previews.  Cybercasts  of  big 
games  are  provided,  and  news  of  relevant 
new  sports  Web  sites  is  presented.  Particu¬ 
larly  interesting  is  its  Java  Scoreboard,  pro¬ 
viding  current  scores  from  all  over. 

Also  helpful  in  making  the  collegiate 
connection  in  sports  coverage  is  a  trio  of 
other  Web-based  services: 

1NCAA  Online  (http://www.ncaa.org), 
the  official  site  of  the  National  Collegi¬ 
ate  Athletic  Association,  full  of  facts  and 
statistics  collected  by  the  organization.  It's 
also  an  excellent  background  source  for 
non-sports  fans  thrown  into  the  locker- 
room  world  who  need  to  know  things  such 
as  the  difference  between  Division  I  and 
Division  II  and  the  ins  and  outs  of  NCAA’s 
rules  and  enforcement. 

2FANSonly  (http://www.fansonly. 

com),  a  fans-oriented  sports  site 
devoted  to  tracking  the  longtime  college 
sports  leaders,  offering  original  reporting 
and  commentary.  Also  find  here  analysis 
of  the  games,  players,  and  coaches.  It's  a 
valuable  site  for  gauging  public  opinion 
on  the  big  games. 

3Rivals.com  (http://www.rivals.com), 
promoting  itself  as  the  “inside  source” 
for  college  sports  information.  The  site 
links  more  than  140  national,  regional, 
and  team-based  sites  elsewhere  on  the  Net 
and  provides  coverage  of  the  top  colle¬ 
giate  sports  stories  of  the  day  on  its  main 
page.  Clickable  categories  include 
“Recruiting  Experts,  “College  Sports, 
“NFL.”  “Specialty,”  “Network  Videos.” 
and  “More  Stories.”  It’s  a  worthy  gateway 
for  finding  teams’  own  home  pages.  ■ 


It’s  easy  to  develop  tunnel  vision 
when  the  topic  is  college  sports. 
Normally  objective  editors  and 
reporters  can  turn  into  all-out  cheer¬ 
leaders  when  it  comes  to  the  home¬ 
town  team’s  march  to  the  championship  or 
to  a  bowl  game  bid.  And  since  the  whole 
town  —  maybe  even  the  entire 
1  state  —  can  be  swept  up  in  the 
same  team  spirit,  it’s  sometimes 
"  -  difficult  to  find  a  dispassionate 

I  observer  anywhere  locally  in 

these  matters. 

How  does  the  rest  of  the  sporting 

O  world  really  see  the  home  team’s 
chances?  Fortunately,  the  Web  has  a 
fabulous  facility  for  being  both 
n»i  local  and  global  at  the  same  time.  It 

_  provides  a  look  into  how  others  see 

^  you  and  gives  alternative  sports 

y  ^  coverage  that  can  breathe  new  life 

into  what  can  become  very  pre- 
■  dictable  sports  pages. 

C  J  J  College  Sports  News,  a  Web  site 
■  mII,  sponsored  by  Conference  Press 

Publishing  Inc.  of  Houston,  is  one 
of  the  more  enthusiastic  Internet 


Boilers'  Top  35  jvmp 
looks  like  a  Brees 


databases  you'll  find  for  serving  that  nar¬ 
rowly  defined  audience  from  every  con¬ 
ceivable  angle.  It  reports  on  everything 
from  Big  10  football  to  golf,  from  soccer  to 
volleyball.  It  has  consolidated  campus 
updates  with  a  searchable  backlog  of  sev¬ 
eral  years’  worth  of  stories. 

To  use  the  resource,  visit  the  site  at 
http://chili.collegesportsnews.com  where 
the  introductory  page  is  built  around  a 
daily  feature.  Below  the  feature  are 
hyperlinked  headlines  and  lead  para¬ 
graphs  for  other  top  stories  of  the  day. 

If  you  would  rather  browse  the  materi¬ 
al  by  specific  sport  rather  than  by  day,  use 


Knight  International 
""'h  Ptess  Fellowships 

n  Live  abroad  for  up  to  nine  months  and  share 

your  skills  with  colleagues  in  emerging 
democracies. 

Next  Deadline:  January  15 

U.S.  Newspaper,  Radio  and  TV  Professionals  needed  with  experience  in: 
/  Advertising  /  Circulation 

/  Business  management  /  Broadcast  Production 

/  Reporting  and  Editing  /  Pre-press  Production 

/  Design  and  Layout  /  Curriculum  Development 

For  more  information  or  an  application  contact: 

International  Center  for  Journalists  •  1616  H  Street,  NW  ‘Third  Floor 
Washington,  DC  20006  •  Tel:  202-737-3700  •  Fax:  202-737-0530 
E-mail:  knight@icfj.org 


32  EDITOR  t  PUBLISHER  OCTOBER  23,  1999 


rnarketing&sales 


M0««S£' 


EWfWOJSL 


Testimonial  ads 
defend  client  turf 

CANADA’S  GLOBE  AND  MAIL  BATTLES 
THE  NATIONAL  POST  BY  JOE  NICHOLSON 
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evidence 
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In  the  all-out  war  between  Canada’s 
old  and  new  national  newspapers,  the 
155-year-old  Globe  and  Mail  last 
week  launched  an  ad  campaign 
designed  to  protect  its  sprawling  sta¬ 
ble  of  nearly  2,000  advertisers. 

With  Conrad  Black’s  National  Post  on 
the  prowl  for  advertisers  in  the  wake  of  its 
launch  last  year,  Thomson  Newspapers’ 
Globe  and  Mail  has  begun  running  ads  in- 
house  and  in  two  Canadian  trade  maga¬ 
zines  with  advertiser  testimonials. 

The  testimonials  are  the  latest  weapon 
in  the  Toronto-based  national  newspa¬ 
pers’  escalating  battle  of  promotions, 
sponsorships,  and  advertising. 

"'The  Globe  and  Mail  is  certainly 
spending  more  than  we  were,  and  The 
National  Post  is  certainly  spending  a  lot,” 
said  Sandy  Muir,  49,  The  Globe  and 
Mail's  vice  president  for  sales. 

“Emotions  are  running  high.  There  are 
millions  of  dollars  at  stake  here.  It’s  as  hot 
as  I  think  anyone  has  ever  seen  in  North 
America.  We’ve  got  the  guns  blazing,” 
said  Ron  Clark,  48,  senior  vice  president 
for  sales  and  marketing  at  the  Post,  who 
estimates  he  has  about  half  the  ad  linage 
of  the  Globe  and  Mail. 

But  the  Post  has  spent  more  on  ads  to 
woo  both  readers  and  advertisers,  Clark 
said,  including  “extensive”  direct-mail 
efforts  as  well  as  trade  magazine  ads  and 
“some”  TV.  A  billboard  campaign,  fo¬ 
cused  in  Toronto  but  extending  across  the 
nation,  began  this  month. 

How  many  billboards?  Clark  wouldn’t 
say,  explaining:  “I  don’t  want  the  Globe 
[and  Mail]  knowing  too  much.” 

The  Globe  and  Mail's  first  testimonial 
ad  featured  a  tribute  from  Heinz  Stier, 
president  of  RadioShack  Canada,  who 
plugs  the  “great  results  ...  generated  by 
our  Globe  and  Mail  ad.” 

Full-page  ads  featuring  Stier  appeared 
last  week  in  two  prominent  Canadian 
trade  magazines,  the  weekly  Marketing 
and  the  bimonthly  Strategy;  a  quarter- 
page  version  ran  in  the  Globe  and  Mail 
business  section.  Ads  will  run  at  least 
weekly  in  the  paper,  every  other  week 
in  Marketing,  and  monthly  in  Strategy. 
The  Post  already  runs  advertiser-directed 
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ads  in  the  same  trades. 

“The  campaign  ties  into  what 
marketing  is  all  about,  which  is 
relationships.”  said  Ali  Rahnema, 

30,  The  Globe  and  Mail's  vice 
president  for  marketing. 

Advertiser  testimonials  must 
be  forceful,  said  Daryl  Aitken,  4 1 , 
the  BBDO  Canada  senior  vice 
president  who  handles  the  account. 
“There  is  nothing  more  annoying  than  a 
weak  or  vague  testimonial,”  she  added. 

“The  campaign  will  be  a  mix  of  new 
and  old  clients  as  well  as  large  and  small 
clients  to  show  that  every  advertiser  gets 
great  response,”  said  Rahnema,  who  even 
got  one  unsolicited  offer  from  an  adver¬ 
tiser  who  heard  about  the  campaign  and 
asked  to  be  included. 


AM  Rahnema,  top; 
Sandy  Muir,  right 


Advertisers,  current  and  prospective, 
are  more  likely  to  be  impressed  by  testi¬ 
monials  of  other  advertisers  “rather  than 
us  coming  out  and  saying  we’re  the  best 
way  to  reach  such-and-such  audience,” 
said  Rahnema.  ■ 


wran  National  Press  Foundation 

Fundamentals  of  Science: 

From  the  Lab  Bench  to  the  Medicine  Chest 
A  Conference  for  Journalists 
December  12-15, 1999 
All  Expenses  Paid 


We  want  to  take  a  look  at  some  of  the 
issues  print,  broadcast  and  online  journal¬ 
ists  need  to  properly  assess  in  the  fast- 
moving  world  of  scientific  discovery  and 
practical  applications.  There  will  be  an 
emphasis  on  methods  and  procedures,  a 
look  at  the  complexities  in  recognizing 
junk  science,  and  a  focus  on  the  Genome 
Project  as  one  of  the  major  stories  of  the 
next  few  years. 

We  are  pleased  to  offer  15  all  expense 
paid  fellowships  to  qualified  print  and 
broadcast  journalists  for  the  program  in 
Washington  D.C.  As  always,  this  program 
is  on  the  record  and  all  points  of  view  will 
be  represented.  Topics  under  consideration 
include: 

•  Overview  &  Definitions 

•  How  Science  Measures  Things 

•  Junk  Science  and  how  to  know  it  when 
you  see  it 

•  The  Genome  Project 

•  The  Pharmaceutical  R&  D  Pipeline 

•  The  FDA  and  Government  Oversight 


•  Pending  Legislation 

•  How  to  Read  a  Scientific  Report 

•  How  to  Read  a  Financial  Statement 

•  The  Interplay  of  Science,  Culture, 
Commerce  and  Public  Demand 
There  is  no  application  form.  To  apply, 
send  us  a  letter  stating  why  you  wish  to 
attend,  a  letter  of  support  from  your 
editor  or  producer,  a  brief  bio  and  one 
clip  or  tape.  Applications  will  not  be 
returned.  Deadline  for  applications  is 
November  1.  Send  applications  to 
National  Press  Foundation  Science 
Program,  1211  Connecticut  Ave.,  NW, 
Suite  310,  Washington  DC  20036.  Call 
for  information  at  202-721-9106.  Email 
is  npf@  natpress.org.  Fax  is  202-530- 
2855.  Latest  information  always  posted 
on  our  website,  www.natpress.org. 

Underwritten  by  a  grant  from  Eli  Lilly  and  Company. 
The  National  Press  Foundation  is  a  non-profit  edu¬ 
cational  foundation. 
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NATIONAL  ROP  ADVERTISING  INOEX 


RETAIL  ROP  ADVERTISING  INDEX 


PRE  PRINTED  INSERT  INDEX 


DISPLAY  CLASSIFIED  ROP  INDEX 


PRE  PRINTED  INSERT  ADVERTISING  INDEX 


DISPLAY  CLASSIFIED  RDP  ADVERTISING  INDEX 


National  ROP  ads  up  5%  in  August 


National  ROP  rose  5%,  while  retail  ROP  fell  4%  in  August 
newspaper  advertising  linage,  according  to  exclusive 
fctP/CMR  monthly  indices. 

Pre-printed  ad  linage  climbed  8%,  and  display  classified  ad 
linage  was  up  2%. 


Among  national  ads.  the  biggest  percentage  increase  was  in 
food  and  household  ads,  up  34%;  insurance  ads  declined  22%, 
the  steepest  percentage  drop.  Among  retail  ads,  the  biggest 
percentage  increase  was  105%  in  books  and  stationery  stores; 
drug  store  ads  declined  19%,  the  steepest  percentage  drop. 


The  August  E&P/CMR  Newspaper  Advertising  index 


Airlines 


Discount  Stores 


Apparel  &  Accessory  Stores 


Drugstores 


nks/Crertt  Cards 


Books  &  Stationery  Stores 


Corporate/Otlice/Other 


FumIturs  i  Accessories 


Computer  Stores 


Office  Supply^Stores 


Consume  Electronics 


rood  S  Hoysetipld 


Department  Stores 


Spnding  Goods  Stores 


National  ROP  categories  performed  strongly  again  in  August  1999.  led  by  continued  strong  advertising  linage 
in  the  Factory  Automotive  and  Auto  Dealer  Associations  categories  The  Food  &  Household  and  Banks/Credit 
Cards  categories  gained  momentum  in  August,  reducing  some  ot  the  previous  year-to-date  linage  losses  in 
these  categories.  Motion  Pictures  slipped  again  in  August,  after  a  strong  linage  pertormance  in  July. 


Retail  ROP  advertising  Image  slipped  below  last  year's  levels  in  August,  but  the  year-to-date  Index  still 
remained  relatively  flat.  The  Department  Stores  and  Discount  Stores  categories  were  down  again  in  August, 
as  well  as  the  Consumer  Electronics.  Furniture  &  Accessories,  and  Dttice  Supply  Stores  categories  The 
Computer  Stores  and  Food  Stores  categories  advanced  their  strong  year-to-date  linage  performance 
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108.62  106.70  124.37 


Food  &  Household  (CMO) 


Building  Materials 


Automotive 


Furniture  &  Accessories 


Consumer  Electronics 


BeouAmnl 


Other  Display  Classified 


Disumni  Stores 


Pre-Printed  Insert  advertising  activity  was  strong  again  Ht  August  1999  compared  with  the  same  period  last  year 
The  Sporting  Goods  Stores  category  reduced  some  of  its  previous  year-to-date  gains  with  linage  losses  again  in 
August  Computer  Stores  bounced  back  nicely  with  extremely  strong  advertising  linage  in  August.  The  Consumer 
Electronics.  Drug  Stores.  Food  Stores,  and  Furniture  &  Accessories  categories  all  continued  Image  gams. 


With  the  exception  ot  the  Recruitment  category,  the  Display  Classified  categories  were  strong  again  in  August 
advertising  linage,  compared  with  the  prior-year  penod  The  Real  Estate  category  gained  more  advertising 
inches  in  August  than  the  Automotive  category.  Overall,  the  Display  Classified  RDP  Index  advanced  again  in 
year-to-date  advertising  linage. 
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The  state  of  editorial  cartooning 
eyed  at  Iowa  City  symposium 

SPEAKERS  COMPLAIN  ABOUT  TOO  MANY  JOKES  AND  TOO  FEW  JOBS 
IN  A  PROFESSION  THAT  SOME  FEEL  IS  IN  DECLINE  BY  DAVID  ASTOR 


IOWA  CITY,  Iowa  — 

They  came  to  this 
state  to  discuss  the 
state  of  editorial  car¬ 
tooning  —  and  heard 
a  former  Iowan  make  a 
provocative  statement 
about  the  profession. 

“I  haven’t  seen  a  truly 
powerful  editorial  cartoon  in 
years,”  said  Paul  Conrad,  a 
1950  University  of  Iowa 
graduate  who  returned  to  his 
alma  mater  for  the  Oct.  14- 
16  symposium.  The  state¬ 
ment  by  Conrad,  a  three-time  Pulitzer 
Prize  winner  with  the  Los  Angeles  Times 
Syndicate,  did  not  go  unchallenged. 

“Is  that  really  true?”  asked  Joel  Pett, 
the  immediate  past  president  of  the 
Association  of  American  Editorial 
Cartoonists  (AAEC). 

“Yes,”  replied  Conrad,  who  said  he  still 
sees  “some”  good  cartoons,  but  none  that 
are  “really  strong.”  He  added, 
“Too  many  editorial  cartoonists 
are  going  for  one-liners.  I  don't 
think  that’s  enough.” 

Pett.  speaking  later,  said:  “Paul 
Conrad’s  wrong.  There  are  plenty 
of  good  cartoons  out  there.”  But 
the  Lexington  (Ky.)  Herald-Leader 
and  Universal  Press  Syndicate  cre¬ 
ator  did  agree  that  there  are  too 
many  editorial  cartoons  these  days 
offering  gags  rather  than  hard-hit¬ 
ting  commentary. 

Why?  Conrad  suggested  that 
some  cartoonists  watch  too  much  TV 
and  don’t  read  enough  to  be  up  to 
speed  on  current  events  and  history. 

Lucy  Shelton  Caswell,  curator 
of  the  Ohio  State  Cartoon  Research 
Library,  said  some  publishers  don’t 
want  their  newspapers  to  run  car¬ 
toons  that  might  offend  the  adver¬ 
tisers  they  play  golf  with. 

“Freedom  of  the  press  belongs 

www.mediainfo.com 


to  those  who  own  one,”  said  Milt  Priggee, 
editorial  cartoonist  of  The  Spokesman- 
Review,  Spokane,  Wash.,  paraphrasing  the 
famous  quote  by  A.J.  Liebling.  Priggee 
started  the  AAEC’s  annual  Golden  Spike 
Award  honoring  cartoons  killed  by  pub¬ 
lishers  and  editors. 

Also,  some  cartoonists  hesitate  to  do 
hard-hitting  work  because  it  lessens  their 
chances  of  appearing  in  cartoon  roundups 
published  by  the  likes  of  Newsweek  mag¬ 
azine,  noted  Pett. 

Guy  Cooper,  the  Newsweek  picture  edi¬ 
tor,  who  receives  500  to  600  submissions  a 
week,  said  the  three  cartoons  that  get  picked 
are  often  funny  because  the  magazine  wants 
to  give  its  readers  “relief.”  He  added  that, 
since  the  cartoons  run  small,  those  with  a  lot 
of  words  wouldn’t  reproduce  well. 

Then  there’s  the  trend  toward  doing 
fewer  local  and  more  national  cartoons, 
which  give  creators  a  better  chance  to  get 
syndicated  and  win  a  Pulitzer. 

“If  anything  could  change  the  trend 
toward  homogenized,  group-think  work,  it 
would  be  to  give  the  Pulitzer  to  somebody, 
sometime,  for  doing  local  cartoons,”  said 
Pett.  who  did  manage  to  become  a  Pulitzer 
finalist  for  local  cartoons. 

Local  topics  should  be  addressed  in 
cartoons,  Caswell  added,  “because  that’s 
what  matters  to  people  on  a  daily  basis.” 

Meanwhile,  more  papers  are  using  syn¬ 


dicated  cartoons  to  save  money. 
“They’re  so  cheap,  newspapers 
don’t  need  staffers,”  said  “This 
Modem  World”  creator  Dan 
Perkins  (aka  Tom  Tomorrow). 

The  low  price  of  cartoons, 
along  with  the  shrinking  num¬ 
ber  of  dailies,  are  two  reasons 
why  full-time  editorial  car¬ 
tooning  jobs  have  dropped 
from  more  than  200  several 
decades  ago  to  fewer  than  1 50 
today.  That,  said  Perkins, 
means  many  qualified  car¬ 
toonists  can’t  make  a  living. 
Perkins  himself  self-syndicates  to  120 
alternative  papers,  which  are  more  willing 
to  run  work  questioning  the  status  quo.  He 
added  that  the  Internet  is  another  way  for 

Quotes  and  quips 

Speakers  at  the  University  of  Iowa 
symposium  were  a  gold  mine  of 
memorable  remarks.  A  sampling: 

“I  wake  up  angry  every  morning 
and  start  reading.  Then  I’m  furious.” 

—  Paul  Conrad,  editorial  cartoonist, 
Los  Angeles  Times  Syndicate 

“A  picture  is  worth  a  thousand 
phone  calls.” 

—  Sfeve  Benson,  editorial  cartoonist. 
The  Arizona  Republic  and  United 
Media,  referring  to  reader  reaction 
to  hard-hitting  cartoons 

“I  live  on  the  island  of  Manhattan, 
where  there’s  no  environment.” 

—  Jules  Feiffer,  editorial  cartoonist. 
Universal  Press  Syndicate,  on  why  he 
doesn’t  draw  environmental  cartoons 

“Really  good  writers  write  novels. 
Really  good  artists  paint  Cartoonists 
are  sort  of  good  at  both.” 

—  Tom  Tomorrow,  self-syndicated 
editorial  cartoonist,  paraphrasing 
comments  he  once  heard  from 
“Peanuts”  creator  Charles  Schulz 
—  David  Astor 
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of  Wilkinson’s  ideas,  referring  to  the 
busting  of  some  Amish  people  for 
drugs,  read:  “Pennsylvania  —  where 
even  the  Amish  know  how  to  party.” 

Wilkinson  also  suggested  that  /'. 
newspapers  consider  putting  edi- 
torial  cartoons  in  different  parts  m 
of  the  paper.  “Why  not  mn  the 
cartoons  about  Wilt  Chamber¬ 
lain’s  death  in  the  sports 
pages?”  she  asked.  ^ 

Actually,  Des  ^ 

Moines’  Regis-  ^  ^ 
ter  has  a  tradi-  'S  ( 
tion  of  running  '^k,\l  /// 
the  work  of  its 
editorial  cartoon-  ^  ww 
ist  on  the  front  page.  Social 

and  political  commentary  also  appears  on  political  targets, 
comics  pages  as  more  strips  offer  more  “Bill  Clinton  and  George  W.  Bush  are 
than  entertainment  (see  story  next  week).  stereotypes  who  are  essentially  inter- 

While  the  1990s  are  not  considered  a  changeable,”  he  remarked.  “The  problem 

golden  age  for  editorial  cartooning,  Jules  is  that  we’re  drawing  about  stereotypes 

Feiffer  said  this  is  partly  beyond  the  con-  and  trying  to  make  something  original  out 

trol  of  artists.  The  Universal  creator  of  them.  It’s  a  losing  battle.” 

explained  that  editorial  cartoons  flourish  But  if  angry  letters  are  any  indication, 
when  America  is  experiencing  “terrible  some  cartoonists  are  still  doing  hard-hitting 

times,”  such  as  during  the  Vietnam  War.  work.  “Hate  mail  is  important  and  valu- 

“Cartoonists  were  kicking  ass  back  able,”  said  AAEC  President  Steve  Benson 

then  because  they  were  enraged  for  per-  of  The  Arizona  Republic  and  Vnhed  Media. 

sonal  reasons  —  they  didn’t  want  to  get  “It’s  proof  positive  that  readers  still  have  a 

drafted  —  and  for  moral  reasons,”  Feiffer  pulse  and  cartoons  still  pack  a  punch.” 
said.  “It’s  usually  disasters  that  bring  out  Caswell  put  things  in  historical  perspec- 
the  talent.”  He  added  that  today’s  car-  tive.  “There  were  people  in  1903,”  she  said, 
toonists  aren’t  only  limited  by  the  lack  of  “lamenting  the  state  of  editorial  cartooning 
a  defining  event  like  Vietnam,  but  by  their  after  the  death  of  Thomas  Nast.”  ■ 


jobless  cartoonists  to  get  their 
work  out.  although  few  are  making 
much  money  on  the  Web  yet. 

Cartoonists  with  full-time  Jobs 
are  also  on  the  Web.  "This  is  the 
future  of  cartooning.”  said  Brian 
Duffy  of  The  Des  Moines  (Iowa) 
Register  and  North  America 
Syndicate,  who  discussed  the  ani¬ 
mated  cartoons  he  does  for  his 
newspaper’s  Web  site. 

Creators  can  also  innovate  in 
print.  Signe  Wilkinson  of  The 
Philadelphia  Daily  News  and 
Washington  Post  Writers  Group 
noted,  by  way  of  example,  that 
Kevin  “KAL”  Kallaugher  of  The 
Baltimore  Sun  and  Cartorinists  & 
Writers  Syndicate  did  a  full  page  of 
cartoons  about  a  trip  he  took  to 
Cuba.  Wilkinson  herself  drew  a 
Daily  News  page  containing  tongue- 
in-cheek  themes  for  the  back  of 
quarters  from  her  state,  with  one  cir¬ 
cle  left  blank  for  reader  ideas.  One 


Editorial 
cartoonist 
Signe  Wilkinson 
draws  her 
multitasking  self. 


iWdicarot 

i'tes' 


Scripps  Howard  News  Service 

is  offering  several  millennium  pack¬ 
ages.  There  are  four  stories  covering 
each  25-year  period  of  this  century, 
an  article  on  each  century  since  1()(X), 
a  look  back  at  the  American  conti¬ 
nent  in  1000,  predictions  for  the  next 
millennium,  and  more.  The  material 
includes  art  and  paginated  pages.  . . . 
“Non  Sequitur’s  Beastly  Things,”  a 
cartoon  collection  by  Wiley  Miller  of 
the  Washington  Post  Writers 
Group,  has  been  published  by 
Andrews  McMeel.  ...  Cliff 
Baldowski.  an  editorial  cartoonist  for 
the  Atlanta  Constitution  from  1950  to 


1982,  died  in  Geoigia  at  the  age  of 
81.  ...  Tribune  Media  Services- 
owned  UltimateTV.com  Web  site 
(http://www.UltimateTV.com)  and 
Rolling  Stone  writer  David  Wild  are 
co-hosting  a  series  of  chats.  The  first 
was  with  Larry  Charles  (“Dilbert,” 
“Seinfeld,”  and  “Mad  About  You”). 
The  second  was  with  Peter  Mehlman 
(“It’s  Like,  You  Know”  and 
“Seinfeld”).  . . .  Due  to  a  misprint  in 
material  used  as  the  source  for  an  “et 
cetera”  item  (Oct.  2,  p.  48),  the 
wrong  first  name  was  given  for  the 
writer  of  “Ask  Dr.  Gizmo.”  He  is  Phil 
Arendt. 


news  service 

LOOKING  FOR  ADDITIONAL  HOLIDAY  ART? 
VISIT  OUR  WEB  SITE  AT 

WWW.COPLEYNEWS.COM 
OR  CALL  US  AT  1-800-238-6196 


if 

•y* 

V  ^  • 
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There  are  a  few  people  who  have  something 
to  say  about  the  future  of  Weh  content. 


keynote  speakers,  lively  panel  discussions 
and  interactive  round  tables  (not  to  mention 
two  fabulous  parties). 

IJ'JJliJV  Everyone  with  an  opinion  about  the 
future  of  Web  content:  Web  marketers,  media 
moguls,  publishing  stars,  content  creators 
and  anyone  who  has  ever  wanted  to  get 
paid  for  having  an  insightful,  inspired, 
original  thought!! 

November  4th  and  5th,  1999. 
It’s  soon!  Mark  your  calendars.  Call  your 
family.  Ask  your  boss. ..scratch  that 
...tell  your  boss. 

Millennium  Broadway  Hotel  in 
New  Vbrk  City.  Yep,  just  off  Times  Square  in 
the  beating  heart  of  the  media  capital  of 
the  free  world. 

ii'JJJ'/;  The  Summit  is  designed  to  let  you 
directly  with  Web  media  pioneers  who  both 
give  and  get  syndicated  digital  content. 

Register  now,  book  your  flights,  get  the  nitty  gritty  at 
www.isyndicate.com/summit.  Space  is  limited— go  to  the  site 
today.  Because  if  you  don't,  all  those  people  counting  on  you  to 
be  a  really  big  star  will  be  totally  devastated. 


Jupdic-jis'a  upilic'jijujj  UujjjjjjJi  Bi). 
Exciting  Keynote  Speakers  Include: 

Peter  Arnett  -  Chief  Foreign  Correspondent, 
ForeignTV.com:  Martin  NisenhoHz  -  President, 
New  York  Times  Electronic  Media  Co. 
Featuring  other  opinionated  people  from 
industry  leading  companies,  including: 


adam.com 

AdKnowledge 

Arlen  Communications 

Atom  Films 

AvantGo 

CBS  SportsLine 

Draper  Fisher  Jurvetson 

Hambrecht  &  Quist 

Homepage 

lnfoSpace.com 

plus  "Bum  Rate"  author 

...  and  more! 


Intervu 

LinkShare 

NewsBytes 

DN241.0 

Release 

theglobe.com 

United  Media 

Vignette 

Women.com 

ZDTV 

Michael  Wolff 


UU  yUl)  iliWii  Jij'J  UPJi'JJUWV  Then  you  have  to  attend 
iSyndicate's  Syndication  Summit  99.  where  Web  syndication  is 
being  redefined  for  the  next  century.  Join  over  1 00  top  Internet 
companies  for  two  information-packed  days  of  compelling 


■  Syndic^ 

the  I  for  content' 


‘the  i  for  content'  and  'The  Content  Marketplace'  are  trademarks  of  iSyndicate,  Inc. 
Ail  other  names  are  trademarks  of  their  respective  holders.  ®1999  iSyndicate.  Inc. 
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New  high-end  vendors  lock  up  top 

DENMARK’S  CCI  EUROPE  ADDS  L.A.  TO  ITS  LIST  OF  METRO-MARKET  USERS;  UNISYS  WILL 


With  their  most  recent 
contracts,  the  market's 
two  big  new  developers 
of  high-end  publishing 
systems  have  landed 
their  biggest  U.S.  customers  and  locked  up 
eight  of  the  10  largest-circulation  dailies  in 
the  country. 

Already  supplying  systems  to  USA  To¬ 
day,  The  Washington  Post,  Chicago  Trib¬ 
une,  and  The  Arizona  Republic,  CCI 
Europe  just  added  the  Los  Angeles  Tunes. 
Not  only  is  it  the  country’s  fourth-largest 
daily  (almost  1.1  million  copies  daily,  more 
than  1.38  million  Sundays)  and  largest 
metro  in  terms  of  designated-market  circu¬ 
lation,  but  its  system  also  will  be  the  largest 
installed  by  the  Danish  developer  (E&P, 
Oct.  5,  1996;  May  24,  31,  1997). 

Back  east,  where  it  has  sold  systems  to 
New  York’s  Daily  News  and  Long  Island. 
N.Y.’s  Newsday,  Unisys  (CCI’s  main  com¬ 
petitor)  landed  the  country’s  largest  nation¬ 
al  daily.  The  Wall  Street  Journal  (where  its 
technology  supported  an  older  circulation 
system).  Developed  by  Unisys  Italia,  the 
Unisys  Publishing  Solutions  widely  in¬ 
stalled  throughout  Europe  now  also  run  in 
U.S.  cities  ranging  from  San  Francisco  and 
Fresno,  Calif.,  to  Philadelphia  and  Sarasota, 
Fla.  (£<&P,  Aug.  10.  1996;  April  26.  1997). 

These  two  latest  Unisys  and  CCI  sales 
call  for  NT  client  workstations  and  Sun 
Microsystems  servers  running  Oracle  data¬ 
base  software. 

Both  CCI  and  Unisys  have  been  meeting 
demand  primarily  from  longtime  Atex  and 
System  Integrators  Inc.  (SII)  users  looking 

Cfor  new  editorial  systems  or,  initial¬ 
ly,  proven  pagination  add-ons  (in 

Cthe  case  of  CCI).  Large  companies 
with  many  customers,  complex  sys- 
^  terns,  and  multiple  ownership/- 

management  changes  in  recent 
M  years,  the  two  domestic  competitors 
L  J  for  midrange  and  large  newspaper 
mam.  systems  were  understandably  slow- 
^  -  er  to  revamp  their  systems  than 
V  some  smaller  vendors. 

Not  until  after  those  smaller  sup- 

O  pliers  had  stable,  successful  client- 
server  systems,  and  Cll  and  Unisys 
^  were  doing  the  same  with  varying 
“  mixes  of  integrated  proprietary  and 
O  standard  software  products,  did 
mmrnm.  Atex  and  SII  unveil  their  own  next- 


generation  systems.  SII  has  been  moving  on 
two  tracks:  assembling  Lotus  Notes,  Adobe, 
or  Quark  layout  and  design  software  and 
other  third-party  applications,  and  building 
on  its  own  established  Coyote  front-end 
functionality  and  Tandem  server.  Its  new 
Coyote  Layout  pagination  solution  began 
running  at  The  Miami  Herald,  San  Fran¬ 
cisco  Chronicle,  and  The  Denver  Post  last 
year.  Not  until  this  year,  however,  did  Atex 
unveil  its  entirely  new  Omnex  cross-media 
newsroom  system,  now  in  testing  at 
London’s  Financial  Tunes. 

The  Los  Angeles  Tunes  had  narrowed  its 
choice  to  CCI  NewsDesk  and  Unisys  Pub¬ 
lishing  Solutions.  Last  week,  it  reached 
agreement  with  CCI  (with  offices  in  Kenne- 


saw,  Ga.)  to  install  a  system  to  serve  about 
1,650  client  workstations  (configured  for 
1,000  concurrent  users)  in  the  newsroom 
and  offices  worldwide.  The  system  will  in¬ 
clude  full  replication  for  disaster  recovery. 

The  system  will  support  the  Times'  four 
daily  regional  editions,  national  edition,  and 
numerous  local  news  sections.  Its  Times 
Mirror  Co.  sister.  The  Hartford  (Conn.) 
Courant,  was  the  first  North  American 
newspaper  to  install  a  full  CCI  NewsDesk 
editorial  front  end  with  pagination. 

To  be  rolled  out  over  21  months,  CCI 
NewsDesk  will  replace  an  SII  editorial 
front  end  at  the  unpaginated  (but  for  its 
national  edition)  Times,  one  of  SII’s  biggest 
early  customers.  (SII  Just  finished  upgrad- 


Dayton  Daily  News  to  print 
Investor’s  Business  Dally 

GLOBE  AND  MAIL  PRINTERS  CONSOLIDATE 


Beginning  some  time  in 

January,  the  Dayton  Daily 
News'  Print  Technology  Cen¬ 
ter  will  print  and  label  about 
40.0()0  copies  of  the  Investor's 
Business  Daily  (IBD)  for  distribution  in 
Ohio  and  four  neighboring  states. 

Put  into  production  in  May,  the  new  plant 
(F&P,  July  5,  1997;  Aug.  22,  1998)  has 
printed  the  entire  Daily  News  since  Aug.  30. 
IBD  is  the  first  major  job  to  take  advantage 
of  the  plant’s  capacity  to  run  commercial 
work  on  three  shaftless  KBA  Colora  key¬ 
less  offset  presses. 

IBD  Publisher  Scott  O’Neil  told  Daily 
News  parent  Cox  Ohio  Publishing  that  its 
new  print  center  “increases  our  total  page 
capacity  and  the  ability  to  provide  full 
color  within  our  product.” 

The  six-year  contract,  said  Charles  Rine¬ 
hart.  senior  vice  president  of  new  business 
development  in  Dayton,  “creates  more  em¬ 
ployment  opportunities  for  our  employees.” 

While  staff  size  may  increase,  depending 
on  how  shifts  are  organized  and  how  much 
commercial  work  is  contracted.  Rinehart 
said  that  “in  most  ca.ses”  the  same  press 
operators  who  produce  the  Daily  News  and 
other  Cox  Ohio  publications  will  produce 


the  five-day  Investor’s  Business  Daily. 

Dayton  also  will  add  what  is  probably 
the  only  piece  of  state-of-the-art  equip¬ 
ment  missing  from  a  facility  that  houses 
the  latest  in  production  and  packaging 
technologies.  IBD  is  supplying  all  its  con¬ 
tract  print  sites  with  Purup-Eskofot  DMX 
platesetters  for  computer-to-plate  output 
using  data  transmitted  from  a  single  RIP 
at  its  Los  Angeles  headquarters  (F&P, 
July  10,  1999).  “We’re  going  to  put  two 
lines  in  for  their  product  —  straight  from 
satellite  to  plate,”  said  Rinehart. 

The  operation  hopes  to  receive  the  pair  of 
imagers  in  December,  said  Rinehart,  to 
allow  time  for  training.  Provided  there  is 
excess  capacity,  test  use  of  the  device  for 
Daily  Nens  pages  “has  come  up  as  a  dis¬ 
cussion  point.”  he  said.  While  such  a  possi¬ 
bility  “is  not  included"  in  the  contract  with 
IBD,  he  added,  “it’s  not  excluded,  either.” 

The  older  of  Canada’s  two  business 
dailies.  The  Globe  and  Mail,  last  month  saw 
its  Halifax-based  Atlantic-region  printer  for 
the  last  15  years,  Web  Atlantic  Ltd.,  sold  to 
the  printer  of  its  Ontario  and  Quebec  circu¬ 
lation.  Transcontinental  Printing,  which 
prints  newspapers,  ad  inserts,  catalogs,  and 
directories  in  33  plants.  —  Jim  Rosenberg 
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metro,  national  dailies 

EQUIP  WSJ'S  NEWSROOM  BY  JIM  ROSENBERG 


ing  the  Times  to  a  Y2K-conipliant  Sys¬ 
tem/77.)  NewsDesk  functionality  tightly 
integrated  with  CCI’s  LayoutChamp  soft¬ 
ware  gives  the  Times  "unique  work  flow 
opportunities,”  according  to  CCI. 

The  next  phase,  over  three  to  four 
months,  will  specify  that  work  flow,  accord¬ 
ing  to  Niko  Ruokosuo,  Times  information 
technology  director.  Part  of  the  flow  from 
NewsDesk.  he  added,  "will  be  a  feed  to  the 
latimes.com  Web  site”  production  staff. 

Citing  CCI’s  experience  and  its  "flexi¬ 
ble  and  innovative  technology,”  Times 
Editor  and  Executive  Vice  President 
Michael  Parks  said  the  system  is  expected 
"to  be  more  responsive  on  deadline  and  to 
give  us  greater  flexibility  in  launching  new 
products  and  attracting  new  business.” 

At  The  Wall  Street  Journal,  software 
from  Unisys  (headquartered  in  Blue  Bell, 
Pa.)  will  take  the  newsroom  off  its  ancient 
CSl  system.  For  much  of  the  1990s, 
Journal  owner  Dow  Jones  &  Co.  Inc. 
sought  to  create  a  Global  News  Manage¬ 
ment  System  (GNMS). 

Called  “a  very  ambitious,  long-running 
project"  by  Jim  Pensiero.  assistant  manag¬ 
ing  editor  in  charge  of  the  Unisys  project. 
GNMS  was  a  vast,  integrated  editorial  pre¬ 
press  and  communications  network  to  man¬ 
age  news  gathering  and  story  development 
across  multiple  editions  and  publications 
for  page  output  and  for  nonprint  media, 
employing  standard  hardware  and  software 
components.  EDS  Inc.  was  chosen  to  buy, 
test,  and  integrate  the  components.  (Dewar- 
View  was  selected  for  front-end  duty.)  EDS 
and  Dow  Jones  collaborated  to  develop 
only  what  was  not  already  available. 

Though  "it  had  the  best  of  intentions” 
and  was  “quite  visionary,”  said  Pensiero. 
"the  news  department  just  lost  confidence 
in  it.”  Its  biggest  technical  shortcoming,  he 
said,  was  an  unstable  database  that  would 
“go  down  for  hours.”  Despite  "trouble  at 
deadline.”  the  paper  still  had  its  CSI  to  get 
the  paper  out. 

Pensiero  said  GNMA  never  included 
pagination  -  the  Journal  would  "maintain 
our  old  model  of  off-site  composition.”  With 
the  end  of  the  decade  in  sight,  "the  feeling 
was,  the  rest  of  the  world  has  caught  up  and 
passed  what  we  were  trying  to  do,”  he  said. 
What  it  was  "trying  to  do,”  he  added.  “I 
think  ...  we  will  get  with  Hermes,”  Unisys’ 
main  editorial  software  package. 


Between  ending  GNMA  and  signing 
with  Unisys,  however,  the  paper  had  more 
than  its  CSI  system;  Pensiero  brought  in  the 
Quark  Publishing  System  for  the  then-new 
"Weekend  Journal”  section.  As  “a  very  nice 
tool  for  a  fixed-geometry  section.”  he  said. 
QPS  is  now  also  used  to  create  the  "Market¬ 
place”  section  and  "International”  pages. 

Nevertheless,  though  "we  use  it  for  a  lot 
more  than  we  thought  we  would,”  he 
added,  QPS  could  not  be  scaled  to  produce 
the  entire  Journal  in  all  its  various  editions 
and  zoned  sections.  (Depending  on  ads,  a 
page  may  run  in  10  to  12  versions.) 

"We’ll  keep  [QPS]  in  the  transition,  cer¬ 
tainly,”  he  continued,  but  the  object  is  to  rid 
the  operation  of  its  hodge-podge  of  sys¬ 
tems.  some  home-grown.  Behind  CSI.  for 
example,  is  the  Macintosh-based  compos¬ 
ing  room.  But  the  paper  reported  in  spring 
that  it  will  close  composing  rooms  in 
Chicopee.  Mass.,  and  Orlando,  Fla.,  "by  the 
end  of  next  year,”  with  most  of  the  85  full- 
and  part-time  jobs  eliminated  by  mid-year. 

In  late  January,  pages  are  to  begin  flow¬ 
ing  from  the  Unisys  system  to  the  Joumal- 
developed  Page  Delivery  System  — 
described  by  Bland  Smith  at  Dow  Jones’ 
print  business  technology  services  as  the 
central  management  of  all  output  queues 
for  material  from  all  sites  directed  to  and 
from  RIPs,  with  status  monitoring  and 
problem  reporting.  In  the  spring,  Hermes 
is  expected  to  produce  the  whole  newspa¬ 
per  —  an  aggressive  timetable  that  is  pos¬ 
sible.  said  Pensiero,  because  "we’re  not 
trying  to  rewrite  the  program”  to  meet  a  lot 
of  special  Journal  needs.  Much  of  his  con¬ 
fidence,  he  said,  comes  from  having  seen  a 
similar  system  supporting  more  than  1 ,000 
users  who  produce  four  multi-zoned  News 
International  dailies  in  London. 

In  addition  to  supporting  production  of 
the  1 .8-miIlion-circulation  paf)er’s  exten¬ 
sive  zones  and  editions,  the  Unisys  system 
will  permit  pages  to  remain  open  for  later- 
breaking  news.  It  also  will  have  back-end 
interfaces  to  move  content  to  the  Internet, 
Dow  Jones  Newswires,  the  Journal's  inter¬ 
national  editions,  and  internal  users. 

With  almost  300  workstations  and 
"high-availability”  servers  in  the  New  York 
newsroom  and  South  Brunswick.  N.J., 
facility,  the  system  will  run  Hermes  editor¬ 
ial  and  pagination  software  and  WireCenter 
wire-management  applications.  ■ 


Oklahoman  moves  to  CTP 

The  Daily  Oklahoman,  Oklahoma 
City,  will  begin  imaging  plates  direct¬ 
ly  from  digital  page  files  with  the  pur¬ 
chase  of  a  DiamondSetter  347  CTP 
platesetter  from  Western  Lithotech, 
St.  Louis. 

Capable  of  producing  up  to  226 
single-page  plates  per  hour  by  scan¬ 
ning  with  two  frequency-doubled 
green  lasers  at  1  inch  per  second,  the 
347  images  a  13.66-inch  (347mm)  by 
24-inch  area.  Standard  resolution 
range  is  1000-1200  dpi;  high  resolu¬ 
tion  setting  is  for  2540  dpi. 
Repeatability  is  rated  at  ±0.001  of  an 
inch.  Its  automated  docking  trolley 
holds  up  to  8(X)  single-page  plates. 

Recently  redesigned  and  in  the 
process  of  upgrading  its  press  con¬ 
trols  and  adding  color-printing  tow¬ 
ers,  the  222,876-circulation  Okla¬ 
homan  joins  The  Dallas  Morning 
News  and  The  Columbus  (Ohio) 
Dispatch  in  gradually  implementing 
CTP  output.  The  New  York  Times  is 
converting  its  entire  production  at 
both  of  its  printing  plants  to  plate 
output  from  DiamondSetters  (E&P, 
May  8,  p.  46). 

Industry  veteran 
John  Jakopin  dies 

John  M.  Jakopin,  GMA  central 
states  regional  sales  director,  died 
Sept.  1 3  in  Chicago  following  a  four- 
year  battle  against  cancer.  He  was  56. 

A  graduate  of  California  Polytech¬ 
nic  State  University  with  a  degree  in 
graphic  communication  management. 
Jakopin  spent  40  years  in  the  newspa¬ 
per  industry.  In  his  1 7  years  at  Tucson 
Newspapers,  he  rose  to  production 
director.  He  also  was  operations  offi¬ 
cer  for  The  Stars  &  Stripes,  Darm¬ 
stadt.  Germany;  associate  planning 
director  for  the  Austin  Co.;  operations 
director  at  Pioneer  Newspapers;  and 
strategic  projects  director  at  the 
Chicago  Tribune. 

Before  joining  GMA  in  1994, 
Jakopin  was  the  Paul  and  Louise 
Miller  Distinguished  Professor  in 
Newspaper  Operations  Management 
at  Rochester  (N.Y.)  Institute  of 
Technology,  where  he  served  as  the 
academic  leader  of  the  Newspaper 
Operations  Management  undergradu¬ 
ate  program. 
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E&pc  assitied  advertising 


FEATURES 

AVAILABLE 

AUTOMOTIVE 


WE'LL  DO  the  writing,  you  sell  the  ads! 

Enhance  your  auto  section  and  ad 
sales  with  articles  from  AUTOMOTIVE 
NEWS  and  AUTOWEEK,  the  leaders 
in  weekly  automotive  industry  reporting 
Automotive  News  Syndicate 
Joe  Hanley  (212)  254-0890 
Fax  (212)  254-7646 


ASTROLOGY 

ENTERTAINMENT 

MOVIE  REVIEWS 

Weekly  or  Monthly  Forecasts 

Free  link  to  our  www  brings  readers 
http :  // WWW.  ti  me-data .  com 

Time  Data  Syndicate  (800)  322-5101 

“Hollywood  Behind  the  Scenes" 

Hook  readers  with  insider's  view  of 
what  stars  are  really  doing/ with  photos 
E-mailed  or  US  mail  (800)  959-9977 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941; 

(914)  692-4572  Fax  (914)  692-831 1 

COLUMNS  AVAILABLE 

HUMOR 

“Inspirational  advice  inspired  by  the 
mountains  and  meant  for  the  heart.” 
'Mountain  Therapy'  —  A  column  by 
Nancy  Pollard  Dowie  (435)  649-7600. 

Available  Humor  at  Work  column 
featured  at 

http://www.teleport.com/~laff9to5/ 
Contact  cfahlman@teleport.com 

PUZZLES 

ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  292-4308/(909)  766-7617 

ANNOUNCEMENTS 

BCXDKS 

NEWS  MEN  AND  HENS  will  identify 
with  “Unforgettable  Characters"  by  Bill 
Lynde.  Especially  the  “Little  Apples  in 
tne  Big  ^ple”  and  “Lust  in  Bloom” 
profiles.  (Jrder  from  book  stores  @ 
$12,95  using  bar  code  ISBN  1-58151- 
004-7,  or  via  publisher  toll-free 
1  (800)  895-7323 


NEWSPAPER  APPRAISERS 


'99  MARKET  VALUATIONS 
KAMEN  &  CO,  GROUP  SERVICES 
Specializing  in  weekly  &  monthly  pub¬ 
lications.  NY  (516)  379-2797,  Tampa 
(727)  786-5930.  Fax  (516)  379-3812 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


WHAT'S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 

WWW. mediamergers.com 

NEWSPAPER  BROKERS 

770Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  SWest/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291  -7367 
Michoel  Bradley,  Northeast 
(508)  563-2835 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOUTHO  MEDIA  SERVICE 
Community  Newspaper  Sales  & 
Appraisals,  www.bolitho.com 
(580)  421-9600 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  2 14-7 
Boca  Raton,  FL  33432 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(909)  626-6440  Fax  (909)  624-8852 


JMPC,  Est  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


NEWSPAPER  BROKERS 


If  Confidential  Appraisal  Bolitho-Cribb  We  have  sold 

for  Estate,  ESOP,  ^  .AsSOCi3t6S  thousands  of 

Partners,  Bank,  Tax,  Publication  Brokerage  publishing  companies 

Stock,  Assets  a  Appraisals  since  1923 

,  est.1923  _ 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
jcribb@lmt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  82884 
jfhicks@trib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Naples,  FL  341  (fe 
tokis@  mindspring.com 


For  a  listing  of  publications  for  safe,  go  to  www.cribb.com 


NEWSPAPER  BROKERS 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  #11,  Montclair,  CA  91763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003  FAX  (307)  772-0004 

PHILUPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fox  (850)  537-4050 

NEWSPAPERS  FOR  SALE 

ATLANTA,  GA.  Weekly  Community 
Newspaper.  25,000  free  weekly 
circulation.  Fast  growing  area,  will  sell 
or  joint  venture.  (770)  474-2861 . 

EXCLUSIVE  WEEKLY  IN  RAPIDLY  grow¬ 
ing  upscale  community  of  Southern 
California.  Cash  flow  to  working 
owners  over  $200,000  on  $600,000-t- 
gross.  Contact  Jim  Hicks  (Bolitho-Cribb 
&  Associates)  (307)  684-9407. 


FOR  A  UST  OF 
Publications  For  Sale  Go  To  ... 
www.mediamergers.com 


FOR  CURRENT  LISTINGS 
GOTO 

www.cribb.com 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

C:hcck'  our  Kefcrciici's 

(214)265-9300 


Ted  Rickenbacher 


Rickcnbacher  Media 

6731  l)e.sc()  Dr..  Dallas.  TX  73223 
WWW. rickenbachcrnicdia.com 


NEWSPAPERS  FOR  SALE 

OPPORTUNITIES  for  Experienced 
Entrepreneurs  -  CALIFORNIA:  Busi¬ 
ness  bi-monthly,  sacrifice;  FLORIDA: 
Keys  lifestyle  monthly.  Island  resort 
magazine,  monthly  women's  maga¬ 
zines.  Mayo  Communications 
(813)971-2061 


POPULAR  WEEKLY  NEWSPAPER.  Flor¬ 
ida's  largest  weekly  finally  goes  on 
sale.  Family  operated  since  1 963.  Pub¬ 
lication  is  an  institution  in  South  Flor¬ 
ida.  This  newspaper  grosses  neorlv  $2 
million  yearly.  Owner  will  sell  for 
lucrative  offer.  Send  inquiries  to  R. 
Coady,  8105,  Mizner  Lane,  Boca 
Raton,  FL  33433,  or  E-mail  interest  to 
coodybl  ue@aol .  com 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 

NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  240  publications,  including  60 
daily  newspapers.  All  correspondence 
and  discussions  ore  confidential.  Con¬ 
tact: 

KENNFH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone:  (417)  451-1520 

PUBLICATIONS  FOR  SALE 

•  CENTRAL  CALIFORNIA  COAST: 
MULTI-DAY  NEWSPAPER  -  W/press. 
FY  '99  gross  over  $1M.  Price:  $2.5 
million. 

NORTHERN  CALIFORNIA: 

•  TWO  WEEKUES  -  One  staff,  gross 
$500K.  Near  ocean.  Price:  $575K. 

•  BUSINESS  MAGAZINE  -  Monthly, 
serves  high  demographic  market.  '99 
CF  projection  $200K.  Price:  $1.2 
million. 

•  6-NAMEPLATE  GP.  SUBURBAN  COM¬ 
MUNITY  NEWSPAPERS  -  3  semi¬ 
monthlies,  1  monthly,  2  monthly 
regional  specialty  pubs.  '98  gross 
$800K-r.  Positive  CF.  Price:  $500K. 

•  SMALL  WEEKLY.  Mountain  area. 
Price:  $100K. 

Mel  Hodell,  Broker 
Contact  Gregg  K.  Knowles, 
Exclusive  Agent 

(909)  626-6440.  Fax  (909)  624-8852 


40  EDITOR  &  PUBLISHER  OCTOBER  23. 1999 


www.mediainfo.con 


IMPORTANT!  Please  tell  us  about  yourself: 


► 


E&P 


52  ISSUES. 
75  BUCKS. 


□  YES!  Please  enter  a  one  year  subscription  to  E&P  in  my 
name.  I  pay  only  $1.44  per  week  -  a  savings  of  $61.00  off  the 
cover  price! 


Name 


E-mail 

Company 

Address 


City _ State _ Zip _ 

□  Save  me  more  money!  Send  me  two  years  for  only  $135 

□  Bill  me.  □  Payment  enclosed.  Charge  my  □  VISA  □  MC  □  AMEX 

# _ Exp. _ 

Signature _ 
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Irrtemaltonal  (outside  U.S.  and  Canada):  U.S.  $125  surtace  U  S.  $315  ar 

^  RECYCLED  PAPER 


A.  Your  Business  (Check  Only  One  Category)  I 

1 .  J  Daily  Newspaper 

7.  Graphic  Arts  /  Printing 

2.  J  Weekly  Newspaper 

Service  /  Newspaper 

2a.  J  Radio  Station 

Supplier 

2b.  -1  TV  Stations 

8.  J  News  Service/ Feature 

2c.  -1  Cable  TV  Network 

Syndicate 

2d.  J  On-line  City  Guide 

9.  J  Publicity  and  Public 

6.  -1  Magazine /Other 

Relations 

Publication 

1 0.  J  Library  /  Federal  /  State 

2e  J  Software  Provider 

and  Local 

3.  -1  Corp  ./lnd  ./Assn. 

Governments 

Buying  Advertising 

1 1 .  □  Education:  Students  / 

Space 

Teachers 

4.  J  Advertising  Agency 

Other  (Please  specify) 

5.  J  Newspaper  Rep. 

B.  Your  Occupation  (Check  Only  Qos  Category) 

A.  J  Publisher 

M.  JPR  Mgr. 

B.  J  President 

0.  J  Prod  Mgr. 

C.  -iV  President 

P.  J  Composing  Mgr. 

D.  J  Editor 

Q.  J  Circulation  Mgr 

01.  J Producer 

R.  Zi  Editorial  Dept. 

02.  J  Station  Mgr. 

S.  □Advertising  Dept. 

03.  J  News  Dir. 

T.  □Circulation  Dept. 

04.  J  Dir.  New  Media 

V.  □  Production  Dept. 

05.  J  Content  Dir. 

W.  □  Promotion  Dept. 

06.  J  Webmaster 

X.  □Freelance  Artist/Writer 

E.  -1  General  Mgr. 

Y.  □Newspaper  Dealer/ 

F.  J  Business  Mgr. 

Distributor 

G.  J  Controller 

Z.  □Retired 

H.  J  Advertising  Mgr. 

AA.  □  MIS  Mgr. 

1.  -1  Sales  Mgr. 

BB.  □  Prepress  Mgr. 

J.  J  Class  Mgr. 

CC.  □  Mailroom  Mgr. 

K.  -1  Research  Mgr. 

Other  (Please  specify) 

L.  J  Promo  Mgr 
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EQUIPMENT  & 
SUPPLIES 


CAMERA  &  DARKROOM 

NO  NONSENSE  50"  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

EQUIPMENT  FOR  SALE 


PRESSMATE-FS  FILMSETTER 
RIP  Station  Print  Server 
Like  New  —  $4000 
Call  Karin  @  (815)  834-4066 


TWO  CHESIRE  lABEUNG  MACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Call  (256)  546-0600,  ask  for  Bill 


_ MAILROOM _ 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)356-4886  Fax  (816)  887-2762 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini  and 
Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


_ MAILROOM _ 

MAILR<X)M  EQUIPMENT 
Standlee  and  Associates,  Inc. 
j  (407)273-5218  Fax  (407)  273-901 1 

I  PIONEER  EQUIPMENT 

•  Inserters  &  Stackers 
•  Strapers  •  Labelers  *1/4  Folders 
(217)  431-0275,  Fax  (21 7)  431-0273 

PRE-OWNED  MAILROOM  Equipment 
i  Bill  Kanipe,  ALTA  GRAPHICS,  INC. 

‘  (770)  428-581 7  Fax  (770)  590-7267 


PRESSES 


:  COMMERCIAL  PRESSES  &  AUXlUARIES 
Brush  Dampener  Conversions 
I  (8 1 5)  648-46 1 1  Fox  (8 1 5)  648-2856 


EXCELLENT  OPPORTUNITY 
5-unit  Goss  Community  SC/SSC  t 

comprised  of  1  -three  color  unit  (LJOP),  | 
1  stacked  unit,  3  mono  units. 

Very  clean.  Can  be  seen  running.  j 

Inter-Continental  Graphics  Inc.  | 

(941 )  561 -6401  inter@sprintmail.com  i 


i  FIVE  UNIT  WEB  LEADER,  1982,  very 
j  clean.  Move  by  Nov.  15.  55,000/offBr 
(815)877-4044 


GOSSHV  1/2  FOLDER 
22  3/4"  CUTOFF 
Good  Condition 
Call  Buffalo  Newspress  Inc. 
1  (800)886-1736 
Kathy 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELEQION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESSES 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 
(800)  257-3045 


A  BRIEF  DESCRIPTION  OF  PRESSES 
INLAND  IS  CURRENTLY  OFFERING 

•  GOSS  URBANITE  tri-color  unit  with  l 

1 0-side  color  deck  (U-807).  ! 

•  4-unit  GOSS  COMMUNITY  SC  press 
with  SC-51 3  folder  &  60HP  drive. 

•  3-unit  GOSS  COMMUNITY  press  : 
with  Community  folder  and  grease  , 
lubricated  units. 

•  Add-on  GOSS  SSC,  SC  &  COM¬ 
MUNITY  units  (floor  position  or  stacked  I 
position),  folders,  upper  formers,  press  ■ 
drives  and  roll  stands. 

•  5-unit  HARRIS  VI 5C  with  JF7  &  30 
HP  drive,  1981  vintage,  available 
October,  1999. 

•  5-unit  HARRIS  V15C  units  (converted  i 

to  VI 5D),  mid  '70s  vintage.  i 

•  5-unit  HARRIS  VI 5A  press  with  jF7  &  i 
30  HP  drive  (ductor  style  units).  Avail¬ 
able  February,  2000. 

•  6-unit  NEWS  KING  with  KJ6  and  3  ' 
stacked  sets  of  units,  late  '60s. 

•  4-unit  NEWS  KING  with  KJ6  and  30  , 
H.P.  motor  and  drive.  Can  be  seen  in  ' 
operation  and  will  be  available  Febru-  ' 
ary  2000. 

Inland  Newspaper 
Machinery  Corporation 
For  a  complete  list  of  presses. 

(800)  255-6746  or  (91 3)  492-9050 
www.inlandnews.com 


WANTED  TO  BUY 

BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantity, 
anywhere.  Call  Jim  1  (800)  872-9990. 

WANTED  DEAD  OR  ALIVE 
Muller  Marlini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fox  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fox  (770)  590-7267 


Whatever  course  you  have  chosen  for 
yourself,  if  will  not  be  a  chore  but  an 
adventure  if  you  bring  it  to  a  sense  of 
the  glory  of  striving... if  your  sights  are 
set  lor  above  the  merely  secure  and 
mediocre 

David  Samoff 

FERAG  EQUIPMENT 


FERAG  MULTI  CELL 
STACKER  COMPLEXES 
FOR  SALE 

Contact:  John  Wills 

PhoM:  (516)  843-3003 
Fox:  (516)  843-2280 


MELVILLE,  NY 


1 


i 


INDUSTFTY 

SERVICES 


CIRCULATION  SERVICES 

Ml  1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEAAARKCTING 
Horace  Southward 
(877)  550-1515 
E-mail:  mns1@metro-news.com 
www.metro-news.com 

Ml!!  ONE  ALTERNATIVE  FOR 
PRUDENT  NEWSPAPERS  !!!!! 
Circulation  Development,  Inc. 
Teleservices  For  Newspapers 
(800)  247-2338 
www.circulation.net 

HEADLINE  PROMOTIONS,  INC. 

TELEA4ARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdline1@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


CIRCULATION  SERVICES  COMPUTER  SOFTWARE  PRESSROOM  SERVICES 


JOHN  A.  BURKE 
NY-  NJ  -PA 

CIRCULATION  MARKETING  SERVICES 
Phone/Fax:  (516)  588-2735 


I  SOFTWARE  for  AR,  classifieds,  sched- 
!  uling  &  circulation.  Fake  Brains, 

1  Tel;  (303)791-3301 

http:/ /www.fakebrains.com 


I  PRESSROOM  CLEANING  PROBLEMS? 
j  Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 


BLENKARN  TELEMARKETING 

•  Auto  pay  experts 

•  Autonratic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)218-6731 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 

SPEaRUM  A4ARKETING  SERVICES 
A  teleservices  solution  for 

•  Cold-call  projects 

•  Stop-saver  projects 

•  Up-grade  projects 

Call  Doug  Reese  at  (800)  972-6778 

TELE  DIREa  MARKETING,  INC. 
(912)  226-6100  Fax  (912)  226-5414 
“newspaper  telemarketing  experts” 

TELEMARKETING  PROFESSIONALS  Inc 
Coast  to  Coast  Telemarketing 
Over  25  years  of  experience 
to  the  Newspaper  Industry 
Our  quality  is  second  to  none 
Al  Schreibman  (800)  830-3776 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide;  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hour  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


CIRCULATION  SERVICES 


Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


PUBUSHER  CONSULTANTS 


CRAD1CK  &  MINIE 
Confidential  Consultonts  To  Publishers 
70  years  combined  industry  experience 
1  (888)414-5038 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

The  Prepaid  Subscription  Telemarketing  Leader 
Offering  The  Programs  Innovative  Circulators  Need 

•  25%  Minimum  Prepaid  Subscription  Sales 

•  Post  Start  Verification  with  Instant  E-mail 

•  Do-Not-Call  File  Cleanup 
•  Upgrade  Conversions  &  Non-Pay  Restarts 
Call  1-888-343-0470  for  more  information 


www.mediainfo.com 
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W  19th  Street.  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  michelea@mediainfo.com 


HELP  WANTED 


_ ACADEMIC _ 

DOaORAL  ASSISTANTSHIPS 
The  University  of  Tennessee  seeks  out¬ 
standing  candidates  for  doctoral  study. 
Coursework  emphasizes  communica¬ 
tion  research.  Journalism,  advertising, 
broadcasting,  public  relations,  speech 
communication,  and  information 
sciences  concentrations.  M.S  degree 
and  GRE  required.  Two  to  three  years 
coursework,  plus  dissertation. 
Assistontships  available.  Application 
for  Fall  2000  due  March  1 .  Also,  M.S. 
in  media  management.  Contact  Dr.  Ed 
Caudill,  Communications,  University  of 
Tennessee,  Knoxville,  TN  37996-0347. 


STANFORD  UNIVERSITY'S  Graduate 
Program  in  Journalism  is  newly 
focused  on  the  reporting  of  public 
issues:  developing  and  refining  the 
skills,  knowledge,  and  good  judgment 
needed  to  report,  analyze  and  write 
authoritatively  about  them.  The  pro¬ 
gram  welcomes  applications  from 
those  qualified,  intellectually  and  pro¬ 
fessionally,  to  pursue  an  advanced 
degree  (Master's)  in  journalism.  Tuition 
scholarships  available.  Application 
deadline  for  the  2000-2001  ocodemic 
year  is  January  5.  For  information, 
write  to  the  Office  of  Groduate 
Admissions.  Stanford  University,  Stan¬ 
ford,  CA  94305-3005. 

phone  (650)  723-4291 ;  Web  site: 

WWW. stanford.edu/dept/registrar/ 
toc_applicants,html 

THE  DEPARTMENT  OF  JOURNALISM 
in  the  Henry  W.  Grady  Callege  of 
Journalism  and  Mass  Communication 
at  the  University  of  Georgia  invites 
applications  for  a  faculty  position  in 
photojournalism  beginning  Fall  2(X)0 
The  successful  applicant  will  supervise 
the  department's  area  of  emphasis  in 
photojournalism;  teach  basic  and 
advanced  courses  and  advise  students 
in  the  emphasis  area;  participate  in 
scholarly  research  and  publication  or 
professional  presentation  and  pub¬ 
lication,  and  contribute  to  university,  col¬ 
lege  and  department  service  and  out¬ 
reach  efforts.  The  ideal  candidate  will 
hove  o  combination  of  significant  pro¬ 
fessional  experience  in  newspapers, 
magazines  or  online  media  and  aca¬ 
demic  qualifications  appropriate  for 
appointment  to  a  tenure-track  position 
at  the  assistant  professor  level.  Candi¬ 
dates  with  outstanding  professional 
qualifications  but  no  terminal  degrees 
will  be  considered  for  a  permanent  but 
non-tenure-track  appointment.  All 
applicants  are  expected  to  be  well 
qualified  in  photography,  picture  edit¬ 
ing  and  graphics  applications  such  as 
Photoshop  and  QuarkXPress. 
Supervisory  experience  and  teaching 
experience  are  strongly  preferrecT 
Applications  from  qualified  women 
and  minorities  ore  strongly 
encouraged.  TO  APPLY:  Application 
deadline  is  January  10,  2CX)0.  Candi 
dates  should  submit  a  letter  of  applico 
tion,  a  resume,  and  the  names,  com 
plete  addresses  and  telephone  num 
bers  of  three  references  to  William  F. 
Griswold,  Chairman,  Search  Commit 
tee.  Department  of  Journalism,  College 
of  Journalism  and  Moss  Communica¬ 
tion,  University  of  Georgia,  Athens, 
GA  30602-3018.  An  EEO/AA  Institu¬ 
tion. 


ADMINISTRATIVE 


ADVERTISING 


ADVERTISING 


GENERAL  MANAGER 
A  27  year  old  weekly  newspaper  in 
one  of  the  fastest  growing  top  25 
southeast  markets  needs  a  General 
Manager  with  the  opportunity  to 
become  publisher.  Compensation 
package  would  include  equity  partici¬ 
pation.  To  apply,  send  your  resume 
clearly  demonstrating  yes  answers  to 
the  following  questions.  Are  you  an 
experienced  manager  of  a  free  weekly 
newspaper?  Have  you  built,  supervised 
and  maintained  a  successful  sales 
operation?  Are  you  experienced  with 
forecasting  revenues  and  developing 
and  managing  tight  expense  budgets? 
Do  you  have  the  ambitions  to  earn  an 
equity  position  as  a  result  of  your 
performance?  Send  resume  to  Box 
08959,  Editor  &  Publisher. 

SENIOR  MEDIA  PROFESSIONALS 
The  International  Research  and 
Exchanges  Board's  ProMedia  Program, 
a  USAID-funded  project,  seeks  long¬ 
term  Resident  Advisor  to  lead  o  print 
media  development  program  in 
Belarus.  Ideal  candidates  are  experi¬ 
enced  professionals  with  at  least  10 
years  business  management  and/or 
journalism  experience  in  print  media. 
Some  Broadcast  experience  and 
regional  language  skills  helpful.  Prefer 
extensive  media  outlet  management 
experience.  Send  resume/cover  letter 
to  IREX/Promedia-BO,  1616  H  Street, 
NW,  Washington,  DC  20006,  Fax 
(202)  628-8189. 

TECHNI<L^L  SERVICES  MANAGER 

Challenging  opportunity  to  manage 
state-of-the-art  newspaper  advertising 
and  news  systems.  Strong  analytical 
ability  and  communication  skills  will  be 
essential  to  successfully  coordinate  24 
hour  coverage  and  integrity  of  these 
systems.  Qualified  individual  will  have 
minimum  4  years  experience  on  PC 
based  computer  systems  and  other 
electronic  equipment  used  in  produc¬ 
tion.  Experience  and  specialized  train¬ 
ing  in  newspaper  front-end  systems 
strongly  preferred.  Must  have  excellent 
working  knowledge  of  PCs  and  Macin¬ 
tosh  equipment  and  be  able  to  trou¬ 
bleshoot  down  on  the  module  level. 
Prior  supervisory  and  management, 
e.g.  budgeting,  planning,  reporting, 
etc.,  experience  necessary.  Our  com¬ 
pany  offers  a  competitive  salary  and 
benefit  package.  Send  resumes  to 
Valley  News  Dispatch,  human 
resources  director,  210  Fourth  Avenue, 
Torentum,  PA  1 5084.  The  Valley  News 
Dispatch  is  on  equal  opportunity 
employer  and  we  encourage  all 
qualified  individuals  to  apply. 

ADVERTISING 

AD  DIRECTOR/SALES  MANAGERS  - 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 

ADVERTISING  DIRECTOR  wonted  for 
28K  daily,  30-fK  Sunday,  seven  day 
paid  in  Midwest.  I  need  a  sales  pro¬ 
fessional  that  can  lead  a  staff  of  20  in 
a  competitive  metro  market.  Perfect  for 
a  Retail  Manager  that's  ready  to 
advance.  If  you  understand  rates, 
organization  and  motivation,  we  need 
to  talk.  Send  resume  and  salary  history 
to  Box  08947,  Editor  &  Publisher. 


ADVERTISING  DIREaOR 

Suburban  Publications  is  seeking  an 
advertising  professional  to  leaa  our 
retail  and  classified  departments.  Sub¬ 
urban  Publications  is  mode  up  of  three 
weekly  newspapers  including  the  Sub¬ 
urban  &  Vi/ayne  Times,  King  Of 
Prussia  Courier,  and  the  Suburban 
Advertiser  with  a  combined  circulation 
of  over  33,000.  We  are  located  in  the 
heart  of  the  Main  Line  in  the  Philadel¬ 
phia  suburbs  and  are  seeking  an 
ambitious,  self-motivated,  and  sales 
driven  candidate  that  can  display 
strong  leadership  and  communication 
skills.  Responsibilities  will  include 
monthly  and  yearly  forecasting.  We 
offer  competitive  salary,  bonus  plan 
and  excellent  benefits  including  401  (k). 
Please  send  resume  to: 

Dianne  M.  Ryan,  Publisher 
Suburban  Publications 
1 34  N,  Wayne  Avenue 
Wayne,  PA  1 9087 

ADVERTISING  DIREaOR 

Woodland  California's  Daily  Democrat 
is  seeking  an  Advertising  Director. 
Duties  entail  directing  ana  motivating 
retail  and  classified  staff  of  10,  budget 
preparation,  generating  revenue  and 
expense  reports,  creating  promotions, 
meeting  with  advertisers,  and  represent¬ 
ing  the  newspaper  in  the  community. 
Salary  commensurate  with  experience 
plus  commission  and  bonus  tied  to 
goals  and  budget.  Woodland  is 
located  in  the  Sacramenta  Valley  about 
20  miles  northwest  of  the  state  capital. 
Easy  driving  distance  from  San  Fran¬ 
cisco,  Lake  Tahoe,  and  the  Wine  Coun¬ 
try.  Circulation  is  at  10,000  in  a  com¬ 
munity  of  45,000.  Send  letter  and 
resume,  including  salary  history  to 
John  Fenrich,  publisher  at: 

jfenrich@2extreme.net 
You  can  also  FAX  to  (530)  662-1285 
Or  coll  (530)  662-5421 


ADVERTISING 


ADVERTISING  MANAGERS 
“Got  pizzazz?”...  Brehm  Communica¬ 
tions  www.BrehmCommunications.com 
a  progressive,  privately-owned  cor¬ 
poration  with  58  community  pub¬ 
lications,  needs  both  ad  directors  and 
retail  ad  managers  who  can  “make  a 
difference”  in  unique  California  and 
Arizona  markets.  If  your  advertising 
career  has  been  outstanding  to  this 
point,  but  you  need  a  positive  change 
to  a  new  environment,  let's  talk.  You 
supply  the  knowledge,  experience  and 
hands-an  selling  and  coaching  ability, 
and  we'll  provide  o  challenging  and 
rewarding  position.  Want  potential? 
Several  of  our  publishers  started  in  our 
advertising  departments.  If  you're  the 
overachiever  we  want,  send  resume, 
with  career  and  earnings  expectations, 
to  Mel  “Doc”  Croucher,  Brehm  Com¬ 
munications,  P.O.  Box  28429,  San 
Diego,  CA  92198-0429. 

CLASSIFIED  SALES  MANAGER 
Chicago,  IL 

Midwest  Suburban  Publishing,  Inc.  is  a 
subsidiary  of  Hollinger  International, 
the  third  largest  publisher  in  North 
America.  MSP's  industry  leading 
papers  in  Chicago  include:  The  Daily 
Southtown  (60,(J00  paid  daily),  The 
Star  (60,000  paid  weekly)  and  The 
PennySover  (450,000  shopper). 

We  ore  currently  looking  for  a 
classified  sales  professional  to  join  our 
management  team.  Previous  manage¬ 
ment  experience  with  the  ability  to 
lead,  motivate  and  manage  sales 
strategies  are  essential.  Send  your 
resume  to: 

John  P.  Kern 

Clossified  Advertising  Director 
Midwest  Suburban  Publishing,  Inc. 
6901  W.  159th  Street 
Tinley  Park,  IL  60477 

ADVERTISING 


pUB 


MIDWEST  REGIONAL  SALES  MANAGER 

The  Editor  &  Publisher  Company  seeks  a  dynamic,  self-starter  to  be 
our  Midwest  Regional  Sales  Manager. 

Candidate  requirements: 

•  Thorough  knowledge  of  newspaper  industry 

•  Minimum  5  years  Print  ad  sales  experience 

•  Primary  responsibilities  include  the  sale  of  display  advertising 
across  multiple  print  and  web  products  plus  trade  show  exhibit  and 
sponsorships 

•  Position  is  located  in  Chicago 

Please  fax  letter  of  interest,  resume  and  salary  requirements  to 
(212)  691-6939  or  mail: 

Dennis  O'Neill 
VP  Sales  &  Advertising 
The  Editor  &  Publisher  Company 
11  W  19th  Street 
New  York,  NY  10011 

Or  E-mail  the  same  to  denniso@mediainfo.com 
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THE  MISSOURI  SCHOOL  OF  JOURNALISM  seeks  three  new  mid-  to  senior-level  colleagues 
to  join  a  dynamic  faculty  eager  to  invent  the  future  of  journalism  and  journalism  education. 
Two  of  the  new  faculty  will  be  the  first  occupants  of  endowed  chairs.  The  third  new  position, 
made  possible  by  mission  enhancement  funds  from  the  State  of  Missouri,  will  collaborate 
with  a  new  campus-wide  program  in  electronic  commerce  and  media. 


B.  ^  MAIR 

IN  PUBLIC  AFFAIRS 
JOURNALISM 

The  Curtis  B.  Hurley  Chair  in  Public 
Affairs  Journalism  has  been  funded 
by  an  endowment  of  more  than  $1.1 
million  bequeathed  by  E.A. 
McLaughlin.  Income  from  the 
endowment  will  be  matched  by  the 
State  of  Missouri's  matching  funds 
program. 

The  Hurley  Chair  will  join  ourthirtyone 
year  old  Washington  program,  which 
gives  undergraduates  and  graduate 
students  coursework  and  hands-on 
experience,  using  the  nation's  media 
capital  as  a  laboratory.  We  anticipate 
expanding  the  program  to  provide 
workshops  and  seminars  for 
international  students.  The  Hurley 
Chair  may  also  be  expected  to 
participate  in  a  New  York  summer 
program,  now  under  active 
consideration  atthe  School,  for 
students  andmedia  professionals. 

Candidates  should  have  a  minimum 
of  five  years  of  experience  at  the 
national  or  international  level  in  either 
print  or  broadcast  journalism.  They 
should  have  strong  potential  to  be 
excellent  teachers  and  to  represent 
the  School  well  to  professional 
communities. 


THE  MISSOURI 
COMMUNITY  NEWSPAPER 
MANAGEMENT  CHAIR 

The  Missouri  Community  Newspaper 
Management  Chair  has  been  funded 
by  an  endowment  of  more  than  $1 .1 
million  raised  by  the  School  and  the 
Missouri  Press  Association.  Income 
from  the  endowment  is  matched  by  the 
State  of  Missouri's  matching  funds 
program. 

The  new  chair,  working  with 
colleagues  in  the  Missouri  Press 
Association  and  the  School,  will 
develop  programs  aimed  at  attracting 
young  people  into  newspaper 
management  careers  and  at 
improving  the  quality  of  community 
journalism. 

We  are  looking  for  candidates  who  are 
eager  to  improve  both  the  teaching  and 
the  practice  of  community  journalism. 
Management-level  experience  in  a 
communilynewspapersetting  is  required. 
Candidates  should  show  evidence  of 
strong  people  skills,  ability  to  interact 
with  the  professional  newspaper 
community  and  strong  potential  for 
teaching  people  of  all  ages  and  stages 
in  their  careers. 


The  successful  candidates  will  join  a  school  with  a  rich  tradition  of  of  online  media  and  commerce.  The 

innovation.  The  Missouri  School  of  Journalism,  founded  in  1908,  was  the  ideal  candidate  will  also  have  sufficient 

world's  first.  It  was  also  the  first  to  offer  Master's  degrees  and  Doctoral  management  experience  to  be  able  to 

degrees  in  the  field.  It  has  residential  programs  in  Washington  and  teach  media  management  courses  to 

London.  Its  teaching  and  research  laboratories  include  the  Columbia  b^th  undergraduates  and  graduate 

Missourian  a  daily  community  newspaper;  the  Digital  Missourian,  studenis  He  or  she  will  also  lake  an 

aerating  since  1992;  IPI  Rejmrt,  the  International  Journalism  Magazine; 

KBIA  radio,  a  public  radio  Station;  KOMU-TV,  an  NBC  affiliate;  and  Missouri  ....  .  . 

Life,  a  bimonthly  regional  magazine.  Our  research  arm  is  the  Center  for  potentia  me  la  c  len  s  or  our 

Advanced  Social  Research,  whose  clients  for  survey,  content,evaluation  expansive  program  of  research  on 

and  marketing  research  include  media  companies,  governmental  online  journalism  and  advertising. 

agencies  and  major  foundations. 

Missouri  is  also  home  of  several  national  professional  organizations,  including  Investigative  Reporters  and 
Editors,  the  Journalism  and  Women  Symposium,  New  Directions  for  News,  the  National  Institute  for  Computer 
Assisted  Reporting,  Pictures  of  the  Year,  and  the  Society  of  American  Business  Editors  and  Writers. 

Applications  should  be  submitted  to: 

Pansy  Cure,  Search  Coordinator 
University  of  Missouri-Coiumbia 

Schooi  of  Journalism  ■  ^ 

76H  Gannett  Mali,  Coiumbia,  MO  65211*1200 


ONLINE 

JOURNALISM/ADVERTISING 

SPECIALIST 

This  imaginative  and  energetic  online 
specialist  will  play  a  key  role  in  the 
School's  fast-growing  teaching  and 
research  programs  in  online 
journalism  and  advertising. 

This  new  colleague  will  be  one  of  the 
founding  faculty  of  a  new,  campus¬ 
wide  program  on  electronic  commerce 
and  media.  The  program,  funded  by  a 
state  mission  enhancement  program, 
will  initially  add  seven  new  faculty  from 
business,  human  environmental 
sciences,  journalism,  law,  and  political 


For  the  new  journalism  position  we  are 
looking  for  candidates  who  want  to 
help  us  invent  and  test  innovative  ways 
to  use  new  technologies  in  ways  that 
observe  the  highest  standards  of 
journalism. 

Candidates  may  be  from  either 
industry  or  the  academy,  and  their 
specialties  can  be  in  any  area  of  the 
media.  A  Master's  degree  is  preferred, 
but  advanced  degrees  are  less 
important  than  hands-on  knowledge, 
through  practice  or  applied  research, 
of  online  media  and  commerce.  The 
ideal  candidate  will  also  have  sufficient 
management  experience  to  be  able  to 
teach  media  management  courses  to 
both  undergraduates  and  graduate 
students.  He  or  she  will  also  take  an 
active  role  in  working  with  current  and 
potential  media  clients  for  our 
expansive  program  of  research  on 
online  journalism  and  advertising. 


Consideration  of  applications  will  begin  November  1  and  continue  until  the  positions  are  filled.  The  appointments  could  be  tenured,  tenure 
track  or  professional  practice  (renewable  appointment).  The  University  of  Missouri  is  an  Equal  Opportunity/ADA  institution.  Applications 
from  women  and  minorities  are  encouraged. 
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classified 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 

TTie  Sun-Sentinel,  a  division  of  Tribune 
Company,  is  seeking  an  experienced 
Sales  Manager  for  its  Advertising 
Division  in  Ft.  Lauderdale,  Florida. 

This  challenging  position  will  supervise 
and  coordinate  the  operating  activities 
of  assigned  Sun-Sentinel  territory  sales 
representatives,  sales  support  person¬ 
nel  and  also  act  as  an  advertising 
liaison  to  Community  News  Group  to 
achieve  planned  results  in  growth  and 
profitability  within  the  department. 

The  successful  candidate  will  have  an 
undergraduate  degree  in  Advertising 
or  Marketing  or  have  commensurate 
experience.  Should  possess  on  in- 
depth  knowledge  of  newspaper 
advertising  sales,  service  and  man¬ 
agement  including  marketing  knowl¬ 
edge  and  skills  in  problem  solving, 
decision-making,  prioritizing,  data 
interpretation  and  evaluation.  Strong 
analytical,  communication,  organiza¬ 
tional  and  managerial  skills  are 
required.  A  broad-based  knowledge  of 
newspaper  and  media  publishing  and 
exceptional  business  instincts  ancT judg¬ 
ment  are  required.  Excellent  technical 
skills  including  Word  Office  Suite  for 
use  with  clients,  subordinates  and 
superiors  are  necessary. 

The  Sun-Sentinel  offers  comprehensive 
benefits  package  including  medical, 
dental,  life,  disability,  ESOP,  401  (k), 
and  stock  purchase  programs. 

To  apply  please  send  resume  to: 

Sun-Sentinel 
Human  Resources 
333  SW  1 2th  Avenue 
Deerfield  Beach,  FI.  33442 
Fax:  (954)  425-1518 
E-mail:  mlorenzo@tribune.com 

The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision 
to  apply.  We  support  a  smoke-free, 
drug-free  work  environment.  EOE 


CLASSIFIED  ADVERTISING  DIREaOR 

Paid  daily  in  lucrative  Washington  DC 
suburban  market  is  seeking  a  qualified 
candidate  to  manage  Classified 
Department.  Applicant  must  have  prior 
experience  with  a  paid  daily  newspa¬ 
per.  Competitive  salary,  401  (k),  plus 
other  excellent  benefits.  Please  fax 
resume  and  salary  requirements  to: 

Korl  Spoin  at  (703)  846-8470 

DISPLAY  AD  MANAGER.  The  Long¬ 
mont  Daily  Times-Call,  a  21,000  Cd- 
orado  daily,  is  looking  (or  an  experi¬ 
enced  display  advertising  manager. 
Must  have  excellent  communications 
and  sales  skills  and  be  able  to  train, 
direct  and  motivate  a  proven  high- 
caliber  sales  team.  The  ideal  candidate 
must  be  an  energetic,  self-directed 
person  who  can  handle  multiple 
priorities  and  thrive  in  a  fast-paced 
and  rewarding  “state  of  the  arf  team 
environment.  Send  comprehensive 
cover  letter  with  resume  and  salary  his¬ 
tory  to  HR  Manager,  Attn:  Display,  The 
Daily  Times-Call,  PO.  Box  299,  Long¬ 
mont,  CO  80502.  Fax  (303)  776- 
0837  or  E-mail  HR@Lehmancomm.com 
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_ ADVERTISING _ 

DISPLAY  ADVERTISING  MANAGER 
A  Colorado  mountain  newspaper  pub¬ 
lishing  company  is  looking  for  a  sec¬ 
ond  in  command  in  our  advertising 
department.  This  individual  would  have 
direct  supervision  of  our  outside  sales 
reps.  All  display  function  responsibility. 
Hands  on  management  experience  a 
plus.  Send  resume  and  cover  letter  to 
Human  Resources,  P.O.  Box  6607, 
Avon,  CO  81620. 


MAJOR  ACCOUNT  MANAGER 

The  Doily  Advertiser,  Louisiana's  fastest 
growing  newspaper  and  part  of 
Thomson  Newspapers,  is  looking  (or  a 
dynamic  and  talented  individual  to 
become  a  Major  Accounts  Manager. 
The  successful  candidate  will  work 
closely  with  major  accounts,  both  retail 
and  national,  to  uncover  advertising 
and  marketing  needs.  Requirements: 
Excellent  communication  and  sales 
motivation  skills.  Frequent  travel  as 
needed  to  meet  with  clients.  Must 
possess  ability  to  analyze  business 
trends  and  interpret  market  research  to 
support  sales  efforts.  A  Bachelor's 
degree  preferred  in  business  or  related 
held  and  at  least  three  years  of  proven 
sales  experience  required.  Offers 
excellent  salary  and  comprehensive 
benefits  program.  Send  resume  to 
Major  Account  Manager,  c/o  Director 
Human  Resources,  P.O.  Box  5310, 
Lafayette,  LA  70502  or  E-moil  to: 
resumes@theadvertiser.com 


_ ADVERTISING _ 

NATIONAL  ADVERTISING  SALES 
DEVELOPMENT  MANAGER 

The  National  Advertising  department 
of  the  Milwaukee  journal  Sentinel  is 
currently  accepting  resumes  for  the 
position  of  National  Advertising  Sales 
Development  Manager.  This  integral 
position  is  responsible  for  maximizing 
our  share  of  national  advertising  by: 

•Creating  and  implementing  a  strategic 
marketing  plan 

•Developing  and  conducting  sales 
presentations 

•Identifying  pricing  strategies  and 
designing  programs  that  positively 
impact  our  revenue  share 
•Analyze  trend  information  for  use  in 
forecasting  and  budgeting 

The  ideal  candidate  will  possess  a 
Bachelor's  degree  with  coursework  in 
marketing,  sales,  psychology  and 
communication.  A  minimum  of  five 
years  of  outside  soles  experience  with 
major  account/ogency  background 
and  familiarity  with  ma|or  media  (TV/ 
radio)  soles  techniques  is  ideal.  Supe¬ 
rior  communication  ond  organizational 
skills  are  vital.  Familiarity  with 
technology-assisted  sales  a  plus. 

The  individual  will  receive  a  very  gen¬ 
erous  benefits  package  to  include: 
stock  ownership,  medical,  vision, 
dental,  401  (k).  pension  plan  and  the 
ability  to  advance  within  one  of 
Milwaukee's  most  respected  orgonizo- 
tions. 

Send  resume  and  cover  letter  with  posi¬ 
tion  title  and  salary  requirements  in  con¬ 
fidence  to: 

Journal  Sentinel  Inc. 

Human  Resources  Department 
333  W.  State  Street 
Milwaukee,  Wl  53203 


CIRCULATION 


_ ADVERTISING _ 

OHIO  NEWSPAPER  SEEKS  an  advertis¬ 
ing  salesperson  ready  to  step  up  to 
become  an  advertising  manager.  Will 
be  eligible  for  promotion  within 
award-winning  newspaper  group  that 
is  located  throughout  the  region.  Com¬ 
petitive  pay  plus  excellent  fringe  bene¬ 
fits  and  substantial  bonuses  for  suc¬ 
cessful  performance.  If  you  love  sales 
and  are  determined  to  build  an  incredi¬ 
ble  career,  you  should  apply  here.  Call 
1  (800)  524-1990  Use  job  code  1 405. 


_ ART/GRAPHICS _ 

THE  PHILADELPHIA  DAILY  NEWS 
seeks  an  experienced,  energized 
designer  who  can  illustrate,  create 
graphics  and  layout  pages  with 
pizzazz.  This  is  a  full-time  position  with 
an  expected  vacancy  in  January. 
We're  looking  for  a  dynamic,  take- 
charge  person  who  can  help  us  solve 
problems  and  generate  big  ideas.  The 
Daily  News  is  a  feisty  tabloid  that 
values  presentation  and  packaging. 
Your  bag  of  tricks  should  include 
QuorkXPress,  Photoshop,  Freehand, 
Illustrator,  MS  Word,  Excel, 
Multimedia/online,  3-D,  and  yes,  a 
paintbrush.  Send  resume,  references, 
samples  (tearsheets  or  slides)  and  a  let¬ 
ter  that  outlines  not  only  your  past,  but 
your  goals  and  aspirations,  to  John 
Sherlock,  grophics  editor.  Box  7788, 
Philodelphia,  PA  19101. 

CIRCULATION 

CIRCULATION  DIREaOR 
1 6,000  twice-weekly  AM  In  resort  com¬ 
munity  seeks  energetic  pro  with  10 
years'  experience  in  systems,  promo¬ 
tions,  single-copy,  home  delivery, 
budgeting  to  leod  flagship  and  six 
weeklies.  People  skills  are  a  must. 
Expertise  in  Baseview  software  a  plus. 
The  Virginia  Gazette,  216  Ironbound 
Road,  Williamsburg,  VA  23188. 


CIRCULATION  DIREaOR 
The  Citizen,  a  15,000  circulation  daily 
in  central  New  York  is  seeking  a 
qualified  individual  to  heod  our  circula¬ 
tion  department.  Auburn  is  in  the  heart 
of  the  Finger  Lakes  and  offers  the  very 
best  in  “quality  of  life”.  If  you  would 
like  to  be  considered  (or  this  position, 
send  your  resume  to  Richard  J. 
Emanuel,  publisher.  The  Citizen,  25 
Dill  Street,  Auburn,  NY  1 3021 .  Or 
E-mail  rjel@tds.net 


CIRCULATION  DIREaOR 

A  15,500-circulation  daily  newspaper 
in  Western  New  York  is  looking  for  an 
experienced  circulation  director  to  run 
its  four-county  operation.  Qualified 
candidates  will  hove  a  minimum  of  five 
years  circulation  and  a  strong  track 
record  of  excellent  customer  service. 
Compensation  package  includes  salary 
based  upon  experience,  bonuses,  full 
Ijenefits,  and  a  great  quality  of  life. 
Send  resume  and  salary  requirement  to 
Roger  L.  Mosher,  editor  and  publisher. 
The  Daily  News,  2  Apollo  Drive,  P.O. 
Box  870,  Batavia,  NY  1 4020. 


CIRCULATION 


CIRCULATION 

DIRBCTOR  OF  OPERATICNS 

Publishers  Circulation  Fulfillment  Inc.,  o  notional  company  providing 
I  circulation  services  to  The  New  York  Times  and  other  national  and 
I  regional  publishers,  has  creoted  o  new  and  chollenging  position  for 
I  0  Director  of  Operations,  to  be  based  in  HACKENSACK,  NJ. 

j  The  position  will  oversee  telemarketing  sales  initiatives  for  one  of 
^  PCF's  major  clients,  (The  New  York  Times)  We  are  looking  for  a 
I  candidate  with  strong  leodership.  marketing,  sales  and  analytical 
I  skills  to  oversee  the  operational  initiatives  and  staff  m  three  call 
centers  around  the  country  The  ideal  candidate  must  be  sales 
^  driven  and  have  excellent  written  and  verbal  communication  skills. 

:  Knowledge  of  the  newspaper  industry  is  a  plus  50%  travel  required 

:  To  excel  in  our  fast-paced  environment  the  candidate  should  have 
;  the  ability  to  create,  implement  and  execute  sales  plans  to  drive 
i  new  business,  handle  multiple  projects,  meet  deadlines,  have  excel- 
i  lent  computer  skills  and  possess  solid  organizational  skills  Three  to 
:  five  years  of  successful  management  experience  is  required  A 
:  college  degree  is  preferred. 

'  We  offer  an  attractive  compensation  and  benefits  program.  For  con- 
;  sideration,  please  forward  your  resume,  and  salary  requirements,  to 

PCF,  Dept.  DO,  PO  Box  972,  Dover,  NJ  07802-972. 

Fox:  (973)  366-9757.  E-mail:  PCFWEDELIVER@worldnet.att.net/ 

I  We  are  an  equal  opportunity  employer. 
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HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR  wanfed  for 
28K/30K,  doily/Sundav,  seven  day 
paid  on  fhe  banks  or  the  mighty 
Mississippi.  We  need  a  CD  that  can 
sell  newspapers,  and  teach  the  staff  to 
do  the  same.  Solid  home  delivery  and 
single  copy  knowledge  is  a  must.  You 
should  be  fluent  in  ABC  and  hove  an 
understanding  of  budgeting  and  finan¬ 
cial  reporting.  If  you're  an  assistant 
CD,  or  just  looking  for  a  new 
challenge,  send  me  (no  phone  calls) 
your  resume  and  salary  expectations. 

James  Shrader,  Publisher 
THE  TELEGRAPH 
P.O.  Box  278 
Alton,  IL  62002 

BRANCH  MANAGER 

The  Mercury  News,  the  newspaper  of 
Silicon  Valley  is  looking  for  a  Branch 
Manager  to  provide  leadership  in  a 
NDM  Circulation  Branch  office.  This 
position  will  provide  leadership,  set 
performance  expectations,  coach  and 
mentor  district  advisors,  customer 
advocates,  helpers,  delivery  agents 
and  independent  contractors.  The 
manoger  will  be  expected  to  lead 
efforts  of  the  branch  teams  to  plan  and 
implement  programs  aimed  at  meeting 
or  exceeding  home  delivery,  goals. 

Position  requires  four  year  college 
degree  with  an  emphasis  in  business 
preferred.  2-5  years  newspaper  circula¬ 
tion  management  experience.  Skilled  in 
facilities  management  and  knowledge 
of  independent  contractors  law.  Profi¬ 
ciency  on  a  PC  in  MS  Word  and  Excel. 
Excellent  verbal  and  written  communi¬ 
cation  skills.  Candidates  must  have  the 
ability  to  creote  ond  foster  a  work 
atmosphere  that  motivates  branch 
personnel  to  succeed.  Must  be  able  to 
perform  in  a  stressful,  rapidly  chang¬ 
ing,  deadline-oriented  work  environ¬ 
ment. 

We  prefer  to  receive  resumes  by  E-mail 
(no  attachments).  Paste/type  your 
resume  in  the  body  of  the  message. 
Specify  the  position  you  are  applying 
for  in  the  subject  box.  You  may  also 
mail  your  resume.  You  must  specify  the 
position  you  ore  applying  for  in  your 
cover  letter. 

Human  Resources  Department 
jobsQsjmercury.com 

(Re:  Branch  Manager) 

San  Jose  Mercury  News 

750  Ridder  Park  Drive 
San  Jose,  CA  951 90 

Equal  Opportunity  Employer 


_ CIRCULATION _ 

CIRCULATION  MANAGER 

Direct  Marketing  subsidiary  of  The  Col¬ 
umbus  Dispatch  seeks  a  Circulation 
Manager  for  its  saturation  TMC  ser¬ 
vice.  Current  coverage  is  980,000 
households/week  with  a  delivery  on 
Sunday  and  Wednesday. 

Requirements: 

•Management  of  daily  newspaper 
circulation  over  60,000 
•Supervision  of  district  managers 
•Knowledge  of  computer-based  distri¬ 
bution  systems 

•Details  knowledge  of  independent  con¬ 
tractor  relationships 

•Ability  to  analyze  multiple  problems 
simultaneously,  establish  priorities,  and 
provide  quick  and  efficient  solutions 
•Ability  to  communicate  at  all  levels  of 
the  organization  -  from  top  manage¬ 
ment  to  independent  contractors  to 
advertisers  and  residents 
•Experience  managing  customer  ser¬ 
vice  functions 

•Knowledge  of  transportation  systems 

Prefer  candidate  with  5+  years  of  daily 
circulation  experience,  college  degree, 
excellent  communication  skills,  com¬ 
puter  literote,  positive  work  ethic  and 
ability  to  lead  organizational  change. 
We  offer  exceptional  benefits  and  a  com¬ 
petitive  salary.  Send  or  fox  resume  to: 

DCS,  Inc. 

7801  N.  Central  Drive 
Lewis  Center,  OH  43035-0262 
Attn:  HR  -  Circulation 
Fax:  (740)  548-4940 


CIRCULATION  MANAGER 

I 

I  In  Iowa  for  two  daily  newspapers, 
j  (20,000  7-day  and  3,600  5-dav), 
I  three  weekly  shoppers,  ond  a  weekly 
I  16,000  2nd  Class  form  publication. 
We  are  seeking  a  growth  oriented 
hands-on  manager  with  experience  in 
all  areas,  including  carriers,  single 
copy,  motor  route,  mail  delivery, 
telemarketing  sales,  promotion  and 
marketing.  We  need  an  aggressive 
take-charge  team  player  with  the 
desire  to  succeed.  Company  offers 
excellent  salory  ond  benefits  package, 
including  401  (k).  Send  resume  and 
I  salary  history  to  Larry  Bushman,  The 
I  Messenger,  P.O.  Box  659,  Fort  Dodge, 
I  lA  50501,  or  fox  to  (515)  573-2148. 

i  CIRCULATION  MANAGER 
I  Dallas  legal  newspaper  seeks  manager 
j  for  busy  print  and  online  circulation 
deportnient.  Looking  for  dynamic  self- 
1  starter  with  sales/marketing  experi¬ 
ence.  Strong  computer  skills  and 
!  excellent  phone  manner  a  must.  Legal 
background  a  plus.  Fox  resume  to  R. 
McKeon  (2 1 4)  74 1  -2325  or  E-mail 
rmckeon@amlaw.cam 


CLASSIFIED  ADVERTISING  DEADLINES 

In-Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 


_ CIRCULATION _ 

CIRCULATION  SALES  & 
PROMOTIONS  MANAGER 
Midwest  PM  daily  seeks  individual  with 
circulation  sales  experience.  You'll 
work  with  our  district  managers,  car¬ 
riers  and  drivers  to  grow  our  home- 
delivery  as  well  as  single-copy. 
Excellent  opportunity.  Good  starting 
pay  plus  bonus  plan.  Competitive 
benefits  packoge.  Apply  to  J.  McCullough, 
NewsTribune,  426  Second  Street,  La  Salle, 
IL61301. 

DISTRia  MANAGERS  NEEDED 

East  Coast  Metro  has  opening  for  Dis¬ 
trict  Managers.  Must  be  aggressive 
with  a  strong  background  in  home 
delivery  and  single  copy.  Good  orga¬ 
nizational  and  communication  skills  a 
must.  Competitive  salary  and  benefits 
package. 

If  interested,  fox  or  send  resume  and 
cover  letter  to: 

The  Washington  Times 
Circulation  Department 
3600  New  York  Avenue,  NE 
Washington,  DC  20002 
Fax:  (202)  635-0409 

FULFILLMENT 
SYSTEM  COORDINATOR 
The  Christian  Science  Monitor,  an 
international  daily  newspaper,  is 
upgrading  its  fulfillment  system.  We 
are  seeking  a  skilled,  creative  person 
I  to  manage  this  new  system.  Must 
!  coordinate  daily  print  runs,  serve  as 
liaison  with  software  provider  and  print 
plants.  Also  train  and  support  new 
system  users.  3  to  5  years  professional 
experience  in  this  area  required.  Must 
be  familiar  with  PBS  CM  &  PostalSoft. 
Resume  to  First  Church  of  Christ,  Scien¬ 
tist,  175  Huntington  Avenue,  A- 130, 
Boston,  MA  02115.  Fax:  (617)  450- 
3856  E-mail:  jobs@csps.com 

HOME  DEUVERY  ADMINISTRATION 
AND  TRAINING  MANAGER 
St.  Petersburg  Times 

Florida's  largest  daily  seeks  an  experi¬ 
enced  circulator  ond  natural  leader 
with  strong  administrative  and  opera¬ 
tional  background  in  home  delivery 
who  can  function  well  in  a  fast  paced 
environment.  Position  reports  to  the 
i  Home  Delivery  Manager. 

I  Responsibilities  include  project  man¬ 
agement,  budgeting,  expense  control, 
subscriber  services,  staff  training  and 
systems  compliance.  The  successful 
candidate  will  be  ethical,  analytical, 
hove  a  minimum  of  5  years  of  home 
delivery  management  experience  in 
positions  demonstrating  increased 
responsibilities,  exceptional  customer 
service  skills,  strong  verbal  and  written 
communication  skills,  proficient  PC 
skills,  organizational  skills,  budgeting 
and  forecasting  experience,  ability  to 
adopt  to  a  changing  environment  and 
a  preference  for  taking  action.  For  con¬ 
sideration,  send  resume  with  salary 
requirements  by  Fax  (727)  893-8185 
or  by  E-mail  resume@sptimes.com 


www.mediainfo.com 


! _ CIRCULATION _ 

MARKET  SEGMENTATION 
MANAGER 

The  Arizona  Republic,  Phoenix,  Ari¬ 
zona's  leading  information  company  is 
looking  for  a  rull-time  Market  Sromen- 
tation  Manager  in  the  Circulation 
Department.  This  key  person  will 
supervise  a  staff  that  is  responsible  for 
all  direct  sales  programs.  Must  be  able 
to  show  a  proven  ability  to  use  geo/ 
demographic  data  to  build  acquisition, 
while  increasing  retention  and  reader 
loyalty.  Wilf  have  closed  loop 
responsibilities  for  developing 
strategies  and  targets,  executing  sales 
programs  in  the  field,  and  have  the 
ability  to  analyze  all  bock  end  support 
processes.  Strong  leadership,  man¬ 
agement  and  presentation  skills.  PC  pro¬ 
ficient  especially  with  Microsoft  Office. 
Familiarity  with  the  Internet,  mapping 
software,  and  data  use  in  a  media 
environment,  plus  excellent 
i  mathematical  and  analytical  skills. 

Bachelor's  degree.  M.B.A.  preferred, 
i  Three  to  five  years  sales/analytical 
j  experience. 

j  The  Arizona  Republic  offers  excellent 
health  benefits  and  401  (k)  plan  and  com- 
I  petitive  compensation.  Please  send  a 
I  resume  with  a  cover  letter  and  salary 
i  requirements  in  confidence  to: 

j  Chris  Christian,  Cl  16 

Assistant  Circulation  Director 
The  Arizona  Republic 
200  E.  Von  Buren  Street 
Phoenix,  AZ  85004 

The  Arizona  Republic  is  an  Equal 
Opportunity  Employer  ond  a  drug-free 
workploce. 

SINGLE  COPY  SALES  A4ANAGER 

The  Chicago  Sun-Times,  one  of  the  top 
ten  metropolitan  newspapers,  seeks 
aggressive  hands-on  self-starter  to  lead 
and  direct  our  Single  Copy  Sales 
Department  with  sales  and  distribution 
of  over  15,000  retail  and  rock  loca¬ 
tions. 

I 

Results-oriented  individual  will  lead 
department  to  the  next  millennium  with 
new  circulation  outlets,  oversee  NIE 
program  as  well  as  establish  and 
manage  hotel,  food  service  and  health 
facilities  programs,  oversee  and 
expand  existing  college  program  and 
develop  data-based  system  to  generote 
leads. 

The  ideal  candidate  should  possess  a 
college  degree  (business  preferred),  3- 
5  years  supervisory/ sales  management 
experience  with  a  demonstrated  track 
record  of  sales  success  in  a  competitive 
newspaper  market  preferred,  excellent 
organizational,  communications  and 
people  skills,  strong  problem  solving 
skills  and  fhe  ability  to  work  under 
deadlines  in  a  very  fost-paced  environ¬ 
ment. 

If  you  hove  the  skills  and  drive  to  suc¬ 
ceed  in  expanding  our  single  copy 
sales,  please  send  your  resume  and 
salary  history  to: 

Chicago  Sun-Times 
401  N.  Wabash  Avenue,  Suite  245 
Chicago,  IL  6061 1 
Fax:  (312)  321-9652 
No  phone  calls,  please 
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HELP  WANTED 


CIRCULATION 


SINGLE  COPY  SALES 
DEVELOPMENT  MANAGER 


The  Greenville  News,  a  division  of  Gan¬ 
nett  Company,  seeks  a  dynamic  candi- 
dafe  fo  join  our  circulafion  team. 

The  ideal  candidate  must  have  strong 
monogement  and  leadership 
capabilities  with  demonstrated  success 
in  identifying  and  developing  suc¬ 
cessful  single  copy  growth  strategies, 
have  the  ability  to  establish  and  meet 
sales  goals,  and  to  identify,  recruit  and 
train  top  performers. 

Reporting  directly  to  the  vice  president 
of  circulotion,  this  candidate  must  have 
proven  experience  as  an  organized 
self-starter,  ability  to  increase  and  max¬ 
imize  single  copy  sales,  ability  to  ana¬ 
lyze  and  utilize  market  research  and 
excellent  verbal  and  written  communi¬ 
cations. 

In  exchange  for  these  skills  and  experi¬ 
ence,  we  offer  a  challenging  and 
rewarding  work  environment,  a  com¬ 
petitive  compensation  and  benefits 
package  and  the  opportunity  to  join  an 
exciting  and  successful  team. 

Please  send  or  fax  your  resume  to: 

The  Greenville  News 
Human  Resources 
305  South  Main  Street 
Greenville,  SC  29602 
Fax:  (864)  298-4063 


I _ CIRCULATION _ 

THE  SARASOTA  HERALD  TRIBUNE,  a 
New  York  Times  company,  has  an 
opening  for  a  “single  copy”  District 
Manager.  The  ideal  candidate  will 
possess  at  least  two  years  in  newspa¬ 
per  circulation,  and  the  initiative, 
motivation,  and  leadership  qualities,  to 
i  manage  an  “independent”  carrier 
‘  force.  Responsibilities  will  include, 
i  sales,  recruitment,  and  marketing. 

I  “Bellatrix”  experience  is  a  plus. 

j  Please  mail  or  fax  resume  and  salary 
j  history  to: 

Frank  Shipman 

I  The  Sarasota  Herald  Tribune 
I  801  S,  Tamiami  Trail 

Sarasota,  FL  34236 
Fax  (941)  957-5351 


EDITORIAL 


BUSINESS  EDITOR/REPORTER  for 
Bonita  Banner,  a  30,000  circulation 
twice-weekly,  and  the  Naples  Daily 
News,  a  50,000  circulation  daily  on 
Florida's  Gulf  Coast.  Both  papers  are 
consistently  rated  as  among  the  best  in 
the  state.  Successful  applicant  will 
cover  breaking  news,  spotlight  trends 
and  dissect  issues  for  me  front  page 
and  local  section  as  well  as  for  busi¬ 
ness.  Southwest  Florida  is  one  of  the 
fastest  growing  oreos  in  the  country;  if 
you  can't  find  good  stories  here,  you're 
not  trying.  Send  resume,  clips  to  Todd 
Pratt,  P.O.  Box  40,  Bonita  Springs,  FL 
34133. 


_ EDITORIAL _ 

I  A  FAMILY-OWNED  midsize  morning 
i  doily  in  Zone  2  is  seeking  o  newsroom 
^  leader  to  bockstop  the  top  news  execu- 
;  lives.  The  successful  candidate  will  be 
j  an  experienced  pro  who  has  the  ability 
i  to  put  the  poper  out,  at  times.  We're 
j  looking  for  someone  who  is  supremely  1 
I  organized,  can  come  up  with  stories 
readers  WANT  to  read,  can  motivate  a 
staff  to  produce  top-quality  work,  can 
edit  copy  so  that  high  standards  are 
maintained  and  can  design  intriguing 
news  pages.  If  it  sounds  as  though  we 
want  someone  who  can  do  it  all, 
you're  right. 


smoller  daily,  you  may  have  the  expe-  | 
rience  we're  looking  for.  A  word  of  | 
caution,  the  hours  are  long  and  they 
are  mostly  at  night.  The  rewards,  how¬ 
ever,  are  great.  Ours  is  a  well- 
established,  grawing  newspaper  in  a 
family-friendly  community  near  urban 
centers.  You  can  have  a  long-term 
impact  on  how  it  serves  the  public. 

We  offer  a  solid  benefit  package 
including  a  comprehensive  healthcare 
package,  401  (k)  plan  and  a  company 
sponsored  retirement  plan,  and  much 
more. 

If  you  have  the  qualifications  and  are 
ready  to  make  a  major  contribution, 
send  resume  in  confidence  to  Box 
08960,  Editor  &  Publisher. 


ASSISTANT  EDITOR  wanted  for  group 
of  weekly  papers  in  the  Central  Coast 
area  of  CA.  Perfect  step  up  for  a 
reporter  with  a  little  experience.  Cover 
town  councils,  school  boards  and 
police  departments,  copy  edit,  take 
photos  and  paginate.  Competitive 
salary  includes  benefits.  Fax  resume  to 
Scott  Brennan,  publisher: 

_ (831)385-4799 _ 

ASSOCIATE  EDITOR 

March  toward  the  Millennium:  Full  time 
associate  editor  wanted  for  niche 
weekly  newspaper.  Must  hove  at  least 
five  years  experience  in  publishing  - 
writing,  editing,  paste-up,  photog¬ 
raphy,  proofing  pages.  Duties  include 
writing  news  and  feature  pieces  cover¬ 
ing  Indiana,  Kentucky  and  Ohio;  edit¬ 
ing  copy;  interfacing  with  network  of 
freelance  correspondents;  maintaining 
website  content;  assist  editor  as 
needed.  Knowledge  of  Word,  QuarkX¬ 
Press  and  MS  Frontpage  needed.  Jour¬ 
nalism  or  communications  degree  pre¬ 
ferred,  ag  background  a  plus.  Frequent 
travel,  some  overnight,  required.  Send 
resume  to  Dane  Parish,  assistant  pub¬ 
lisher,  Farmweek  Newspaper,  P.O. 
Box  W,  Knightstown,  IN  46148  or  to 
dparish@mayhill-publications.com  or 
call  (800)  876-5133. 


BUSINESS  EDITOR/WRITER:  The 
Gainesville  (FL)  Sun  is  looking  for  a 
dynamic  editor/writer.  The  Sun  is  a 
56,000  circulation  daily,  part  of  The 
New  York  Times  Regional  Newspaper 
group.  Please  send  resumes  to  Jocki 
Levine,  The  Gainesville  Sun,  P.O.  Box 
147147,  Gainesville,  FL  32614-7147; 

E-mail  levinej@gvillesun.com 
Or  call  (352)  374-5040 


_ EDITORIAL _ 

AWARD-WINNING  Rural  Electrifica¬ 
tion  Magazine  seeks  a  Writer/Editor 
to:  write  features  and  “shorts”;  edit 
departments;  supervise  freelance 
writers.  The  successful  candidate  will 
have  5  years  magazine  experience 
and  top-notch  reporting,  writing  and 
editing  instincts  and  skills.  Must  be  will¬ 
ing  to  learn  abaut  the  electric  utility 
,  industry  and  adapt  your  journalistic 
I  know-how  to  an  association  environ¬ 
ment.  Send  cover  letter  and  resume  to 
JHA,  HR  11-141,  National  Rural 
Electric  Cooperative  Association,  4301 
Wilson  Boulevard,  Arlington,  VA 
22203  or  Fax  to  (703)  907-5528,  or 
apply  online  at  www.nreca.org 
EOE/AA/MFDV 


BAHLE  IN  SEAHLE 

j  The  Seattle  Times  is  gearing  up  for  its 
I  move  to  AM  publication  and  is 
I  searching  for  sports  copy  editors/ 
I  designers  to  complete  the  team.  We 
I  will  be  recruiting  to  fill  three  positions 
'  by  the  end  of  the  year:  one  will  be 
!  primarily  a  page  designer;  one  will  be 
i  a  utility  player  who  is  an  accomplished 
'  word  editor  and  interested  in  backup 
slot  duty;  and  the  third  opening  will  be 
i  for  a  three-year  intern  who  would  like 
j  to  learn  in  an  energized,  creative 
1  atmosphere.  We're  looking  for  people 
who  are  decisive  on  deadline,  hove  a 
I  strong  sports  knowledge  base  and 
I  wont  to  join  a  talented,  motivated  copy 
i  desk  that  will  make  us  one  of  the  best 
;  AM  sections  in  the  country.  Send  your 
i  resume,  any  relevant  samples  of  your 
I  work,  and  a  letter  expressing  your 
j  specific  interest  to  Cathy  Henkel,  sports 
'  editor.  The  Seattle  Times,  1 1 20  John 
Street,  Seattle,  WA  98109. 


BUSINESS  EDITOR 

The  Sun  of  Lowell,  MA  is  seeking  a 
leader  who  can  write  and  direct  high- 
profile  enterprise  stories,  plus  give  our 
,  readers  purposeful  financial  news  on 
national  and  local  levels.  Editor  must 
have  a  breaking-news  attitude  to  cover 
the  Merrimack  Valley's  exciting  world 
of  high-tech,  defense  and  information 
companies.  Supervisory  experience  is 
required.  The  Sun,  located  35  miles 
north  of  Boston,  offers  a  top  salary, 
benefits  and  management  opportunity 
for  the  right  candidate.  Send  resume 
and  work  samples  ta  James  H.  Cam- 
panini,  associate  editor  news  &  opera¬ 
tions,  Lowell  Sun,  P.O.  Box  1477, 
Lowell,  MA  01853. 


BUSINESS  INTELLIGENCE  FIRM  seeks 
!  experienced  researchers  and  writers 
I  for  competitive  intelligence,  due 
I  diligence  and  litigation  support  pro- 
i  jects.  Proficiency  with  Lexis-Nexis,  as 
well  as  detailed  knowledge  of  the  pub¬ 
lic  record  review  and  collection  process 
is  required.  Strong  writing  skills  ere 
essential.  Send  resume  to  CIS,  Inc., 
1440  New  York  Avenue,  NW,  Suite 
400,  Washington,  DC  20005. 


EDITORIAL  _ EDITORIAL 


Upsiream  is  printed  weekly  by  SHST  in  Oslo,  the  :^n)up  behind  Norway  's  leadinti  business  daily 
Daaens  Naerim^sliv  and  the  shipping  weekly  TradeWinds.  Launched  in  /W6.  Upstream  is  staffed 
by  IS  experienced,  full-time  reporters  in  Oslo.  Houston,  btnihm.  Sin}iapt>re.  Rio  and  .Accra.  It  is 
recognised  worldwide  as  the  leading  source  of  global,  independent  news  and  commentan  <m  the 
oil  and  gas  indu.stry.  and  is  read  each  week  by  sitme  SO.OOO  business  leaders. 

NORTH  AMERICA  BUREAU  CHIEF 

Upstream,  the  independent  weekly  newspaper  covering  the  oil  &  gas 
industry  worldwide,  is  Itxtking  to  strengthen  its  team  thrtxigh  the  appointment 
of  a  bureau  chief  for  its  North  American  editorial  operations.  The  preferred 
kx;ation  is  at  Upstream's  existing  oftice  in  Houston  but  alternative  placement 
in  the  New  York  area  or  elsew  here  could  aLso  be  considered. 

Our  Houston  office  consists  of  three  full-time  reporters  whose  primary 
focus  is  to  provide  uncompromising  news,  feature  and  analytical  coverage 
of  the  oil  industry  in  North  America.  We  are  lixrking  for  a  responsible  and 
creative  self-starter,  preferably  w  ith  experience  as  a  business  editor  and  w  ith 
working  know  ledge  of  the  petroleum  industry.  Candidates  should  have 
proven  ability  to  inspire  and  direct  fellow  reptirters  while  also  leading  by 
example  through  quality  news  and  feature  reporting.  Candidates  should 
have  well-tuned  instincts  to  evaluate  news  and  key  issues,  as  well  as  a  track 
record  of  daring  and  accurate  journalism. 

Job  description: 

•  Coordinate  and  steer  our  editorial  coverage  in  North  America 

•  Liaise  with  the  Editor  in  Oslo  and  the  News  Editor  in  London 

•  News  and  feature  reptrrting  on  energy  business  and  politics 

•  Contribute  to  the  further  editorial  development  of  the  newspaper 
We  can  offer  a  handsome  salary  and  benefits.  reltKation  expenses,  and  an 
exciting  and  challenging  career  in  a  highly  profitable  organization. 
Applications  and  enquiries  will  be  handled  with  complete  confidence. 

Mail  or  fax  no  later  than  1 2  November  to: 

Upstream.  Attn:  Erik  Means.  F^ditor-in-chief 
PO  Box  1182  Sentrum.  0107  Oslo.  Norwav 

Tel:  -147  22  (HI  13  00  Fax:  -147  22  00  13  05  •  Cell  phone:  -147  932  56  314 
E-mail:  erik.means@upstream.nhst.no  •  Website:  www.upstream.tm 

XHE  INTERNATIONA!.  OIL  &  GAS  NEWSPAPER 

UPSTREAM 
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_ EDITORIAL _ 

BUSINESS  REPORTERS 

The  Journal  News,  a  Gannett  newspa¬ 
per  in  Westchester  County,  New  York, 
has  an  opening  for  a  retail  reporter  in 
the  competitive  business  market  of  sub- 
urban  New  York.  Aggressive 
journalists  with  strong  clips  that  show 
skill  in  story-telling  and  understanding 
of  business  are  encouraged  to  apply. 
Experienced  reporters  preferred;  can¬ 
didates  with  strong  internships  will  be 
considered. 

At  The  Journal  News,  our  benefits  are 
generous  and  include  pension  and 
401  (k)  plans.  We  maintain  policies 
and  practices  that  reflect  commitment 
to  work/life  balance.  In  fact,  for  the 
fourteenth  consecutive  year.  Working 
Mother  magazine  has  named  Gannett 
one  of  the  100  best  companies  for 
working  mothers. 

We  value  diversity  in  our  workforce 
and  encourage  those  of  diverse  back¬ 
grounds  and  those  who  shore  this 
value  to  apply.  The  Journal  News  main¬ 
tains  a  safe  drug  free  workplace  and 
pre-employment  drug  testing  is 
required. 

Please  send  a  cover  letter,  resume  and 
your  five  strongest  clips  to: 

The  Journal  News 
c/o  Frank  Brill 

Deputy  Managing  Editor/Business 
One  Gannett  Drive 
White  Plains,  NY  10604 


BUSINESS  WRITER  -  Motivated, 
aggressive  team  player  to  cover 
technology,  finance,  utilities,  GA  at 
growing  PM  daily  in  desirable  Big  Ten 
university  town.  Great  business  climate 
-  healthy,  growing  economy, 
enthusiastic,  sophisticated  audience. 
Apply  with  letter,  resume  and  samples 
of  local  business  coverage  to  Metro 
Editor  Rich  Fitzgerald,  The  Ann  Arbor 
News,  P.O.  Box  1 1 47,  Ann  Arbor,  Ml 
48106-1147  by  Nov  5.  The  News  is 
an  equal  opportunity  employer. 


CAN  YOU  PARACHUTE  into  a  com¬ 
plicated  issues  piece  one  day,  and  then 
ride  herd  on  a  breaking  disaster  story 
the  next?  Can  you  write  cleaHy  and  com- 
pellingly  about  almost  anything?  If  you 
are  a  well-rounded  and  well-grounded 
general  assignment  reporter,  this 
100K-t  paper  in  the  Southwest  wants 
you.  Send  cover,  resume  and  clips 
showing  deadline  and  enterprise  work 
to  Box  08962,  Editor  &  Publisher. 


COPY  EDITOR/PAGE  DESIGNER 
The  Tallahassee  Democrat  needs  copy 
editors/designers.  Pagination  experi¬ 
ence  preferred.  Send  clips  and  resume 
to  Janie  Nelson,  Tallahassee  Democrat, 
277  N.  Magnolia,  Tallahassee,  FL 
32301.  Fax  (850)  599-2295.  E-mail: 

I  nelson@taldem .  com 


_ EDITORIAL _ 

ASSISTANT  TECHNICAL  EDITOR 

Make  Your  Dream  Job  A  Reality! 

Here's  a  once-in-a-career  opportunity 
for  you  at  CMP  MEDIA,  a  visionary 
organization  at  the  forefront  of  the 
high-tech  print  and  online  publishing 
industry.  We  offer  a  structured  career 
path  leading  to  Associate  Editor  or 
Tech  Editor;  a  chance  to  work  from 
home  1  or  2  days  a  week;  and  the 
opportunity  to  travel  once  or  twice  a 
year  to  the  University  of  Hawaii  to  visit 
our  test  labs. 

I  You'll  handle  work  flow;  obtain,  review 
I  and  enter  stories  on  server  for  Depart- 
I  ment  of  Reviews;  and  organize/ 

[  coordinate  all  materials.  We  look  to 
;  you  to  log  in  and  distribute  products 
for  review  to  Copy  Editor,  Freelancers 
or  to  off-site  Lab  tests.  Your  role  is 
critical  to  the  editorial  process  includ¬ 
ing  layout  and  artwork. 

You  must  possess  a  college  degree, 
preferably  in  English,  Journalism  or 
Communications;  excellent  writing  and 
editing  skills;  and  a  great  desire  to 
learn,  grow  and  achieve,  while  goin- 
j  ing  exposure  to  Tech  Industry,  as  well 
I  as  editorial  and  logistics  side  of  pub¬ 
lishing. 

I  Highly  competitive  compensation,  full 
benefits  and  very  supportive/ team- 
spirited  environment.  Forward  resume/ 
salary  history  to  CMP  MEDIA,  INC, 
Recruiter  SM/WR,  600  Community 
Drive,  Manhasset,  NY  1 1 030. 

Fax  (516)562-5131 
E-mail:  smahoney@cmp.com  EOE 

CMP 

MEDIA 


CITY  EDITOR.  The  Advocate,  a  grow¬ 
ing  23,000  circ.  daily  in  Newark,  OH, 
seeks  a  top  notch  city  editor  to  help 
move  our  newspaper  forward.  Our  suc- 
1  cess,  as  a  winner  of  the  1 998  General 
;  Excellence  Award  for  Ohio,  has  meant 
advancements  for  our  staff.  The  suc¬ 
cessful  candidate  will  be  able  to  work 
well  with  reporters  including  story 
development,  coaching  and  polishing 
final  copy.  Must  understand  local  news 
and  believe  in  serving  readers  first. 
Must  understand  libel,  journalistic 
I  ethics  and  demands  of  fairness.  Must 
j  have  a  college  degree  or  equivalent 
I  experience  and  be  able  to  demonstrate 
I  leadership.  The  Advocate,  located  near 
Columbus,  is  part  of  the  Thomson  Cen- 
I  tral  Ohio  group.  We  offer  above  aver¬ 
age  salary  and  benefits  and  outstand¬ 
ing  training  and  promotional  opportu¬ 
nities.  Send  resume  and  cover  letter  to 
Charles  Gates,  managing  editor.  The 
Advocate,  22  N.  First  St.,  Newark,  OH 
43055  or  E-mail 

charles.gates@thomnews.com 


_ EDITORIAL _ 

I  CITY  EDITOR  | 

j  Assign  and  lead  a  staff  of  seven  full-  1 
I  time  news  reporters.  Plan  local  news  cov- 
I  erage  to  ensure  interesting,  balanced 
j  content  in  each  day's  newspaper. 

Develop  ideas  and  motivate  staff  mem- 
j  bers  to  improve  quality.  Work  with 
j  beat  reporters  to  stay  ahead  of  the 
!  competition  on  breaking  news  and  stay 
ahead  of  breaking  news  with  issue 
stories  and  enterprise  reporting.  Sound 
interesting?  Send  resume,  four  writing 
samples  and  a  brief  statement  of  your 
philosophy  on  news  coverage  to  Jeff 
j  Funk,  managing  editor.  The  Indepen- 
I  dent,  P.O.  Box  1 208,  Grand  Island, 
NE  68802. 

i 

I  COPY  EDITOR  NEEDED:  The  Monitor, 
j  a  fast-growing  daily  in  South  Texas, 

I  has  an  opening  for  a  copy  editor.  This 
I  copy  desk  position  requires  a  journal- 
.  ism  background,  page  layout  and 
[  pagination  skills  (preferably  in  QuarkX- 
j  Press),  versatility,  the  ability  to  spot 
errors  of  all  kinds  in  copy,  and  the 
I  ability  to  write  headlines  for  all  kinds 
j  of  stories.  Reply  with  resume  and  pub- 
I  lished  writing  samples  to  Managing 
1  Editor  Paul  Binz,  The  Monitor,  P.O.  Box 
i  1578,  McAllen,  TX  78505. 


_ EDITORIAL _ 

COPY  EDITOR  -  Come  to  one  of 
America's  nrost  beautiful  places  - 
Hilton  Head  Island 

I  The  Island  Packet,  a  McClotchy-owned 
daily  newspaper,  is  seeking  a  copy 
I  editor.  We're  interested  in  candidates 
I  who  can  aggressively  handle  copy, 
spot  holes  and  inconsistencies  in 
stories,  write  headlines  that  are  clear 
and  crisp,  and  design  pages  creatively. 
Knowledge  of  QuarkXPress  is  a  plus. 
The  McCTatchy  Co.,  the  nation's  eighth 
largest  newspaper  group,  emphasizes 
hi^  jaurnalistic  standards.  Other 
papers  in  the  group  include  The  Sacra¬ 
mento  Bee,  The  Raleigh  News  & 

:  Observer  and  The  Minneapolis  Star- 
Tribune.  Send  cover  letter  and  resume 
:  to  Fitz  McAden,  executive  editor,  P.O. 
Box  5727,  Hilton  Head  Island,  SC 
29938.  Fax:  (843)  842-8314 
E-mail:  fmcaden@islandpacket.com 

:  COPY  EDITOR.  The  Gallup  Indepen¬ 
dent,  which  covers  western  New  Mex¬ 
ico  and  eastern  Arizona,  one  of  the 
I  most  exciting  journalistic  areas  in  the 
United  States,  is  looking  for  a  copy 
j  editor— someone  who  knows  AP  style 
,  and  can  design  pages.  Gallup  is  a 
small  town,  located  in  gorgeous  high- 
desert  country,  adjacent  to  Indian 
reservations.  Will  consider  recent 
grads.  Send  resume,  clips  and 
!  references  to  Managing  Editor,  Gallup 
'  Independent,  P.O.  Box  1210,  Gallup, 
NM  87305.  Call  (505)  863-681 1  or 
gallpind@cia-g.com 


EDITORIAL 


EDITORIAL 


B 


USINESS  NEWSWIRES 
REPORTERS/EDITORS 

Dow  Jones  Newswires,  a  global  leader  in  business  news 
coverage  has  openings  for  journalists  in  several  locations: 

RICHMOND,  VA  PHOENIX.  AZ 

WASHINGTON,  DC  CHICAGO,  IL 

MIAMI,  FL  JERSEY  CITY,  NJ 

(Ptcasc  specify  ctty  of  tmemti 

We  are  presently  seeking  aggressive  Reporters  with  several  years 
experience  to  cover  breaking  news  of  national  significance  and 
report  in-depth  on  companies  and  regional  developments. 
These  jobs  combine  real-time  news  reporting  with  detailed, 
enterprise  coverage.  Previous  financial  reporting  experience 
preferred  but  not  required. 

Editorial  positions  include  Copy  Editor,  Copyreader  and  Reporting 
Assistant.  Qualified  candidates  need  to  balance  speed  with 
the  ability  to  make  copy  sing.  Succinct  headline  writing  and 
solid  news  judgment  a  must.  Recent  college  graduates  will  be 
considered  for  entry  level  positions. 

We  offer  responsible  positions  with  a  prestigious  publisher, 
diverse  career  advancement  opportunities  (including  overseas 
assignments),  competitive  salaries  and  regularly  recognized 
outstanding  benefits  programs. 

Send  a  dozen  of  your  best  clips,  resume  and  ewer  letter  to: 

Debra  Califf,  Dow  Jones  Newswires 
Harborside  Financial  Center 
800  Plaza  Two 
Jersey  City,  NJ  07311-1100 
Fax:  201-938-4466 
Email:  debra.califf^dowjones.com 
www.dj.com/careers  EOE  mi 
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HELP  WANTED 


_ EDITORIAL _ 

COPY  EDITOR 

Florida  daily  of  40,000  seeks  copy 
editor  with  proven  skills  in  page 
design,  headlines,  news  decisions  to 
join  a  paginated  desk  on  the  warm 
Golf  beach.  We  have  QuarkXPress,  new 
equipment,  excellent  benefits,  great 
place  to  live.  Apply  with  letter,  resume, 
work  samples  to  News  Editor  Amy 
Haun,  Northwest  Florida  Daily  News, 
P.O.  Box  2949,  Fort  Walton  Beach,  FL 
32549. 


COPY  EDITOR 

Wanted:  Copy  editor  with  a  flair  for 
headline  writing,  eye  for  details,  talent 
for  page  layout  and  knowledge  of  --  or 
willingness  to  learn  --  QuarkXPress 
and  Photoshop.  Resume  to  Jay  Rees. 

WRITERS 

Want  to  write  about  money  and  power 
in  South  Florida?  Award-winning  jour¬ 
nalism.  Excellent  pay.  Clips,  resume  to  ! 
Jackie  Bueno  Sousa. 

EDITOR 

Miami-based  business  daily  seeks  sea¬ 
soned  pro  to  take  charge  of  new  pub¬ 
lications  covering  the  legal  profession 
and  the  real  estate  industry.  Clips  and 
resume  to  Jackie  Bueno  Sousa. 

Send  responses  to  Miami  Daily  Busi-  l 
ness  Review,  One  SE  Third  Avenue,  i 
#900,  Miami,  FL  331 31 . 


EDITOR-IN-CHIEF  -  Santa  Barbara,  to 
manage  day  to  day  operations  of  new 
start-up.  Relocation,  1 20K,  stock 
options.  Contact  Tanya  Heath  (888) 
231-7854  or  theath@resume-link.com 


_ EDITORIAL _ 

EDITOR/NIGHT  DESK 

Versatile  editor  needed  for  fast-paced 
night  desk  on  50,000-circulation  daily 
in  metropolitan  New  Jersey/New  York 
area.  Candidates  should  have  layout 
and  design,  pagination,  copy  reading 
and  story  editing  experience.  Spanish 
speaking  a  plus.  $44K.  Send  resume, 
cover  letter  and  samples  of  your  work 
to  Box  08961,  Editor  &  Publisher. 


EDITOR/WRITER 

Edit  and  write  departments  and 
features,  coordinate  editorial  and  print 
production,  for  monthly  oil  industry 
trade  magazine.  Journalism  or  busi¬ 
ness  writing  experience  required. 
Salary  $35,000  to  $40,000  plus  bene¬ 
fits.  Suburban  Washington  DC  loca¬ 
tion.  Resume  and  cover  letter  to  LNG 
Publishing  Company  Inc.,  6105-G  Arl¬ 
ington  Blvd.,  Falls  Church,  VA  22044. 
Fax:  (703)  536-0803 

EDITORS  AND  WRITERS 
The  Potomac  News,  an  aggressive 
Northern  Virginia  daily  in  the  Media 
General  chain,  has  the  following  open¬ 
ings. 

EDITORS:  night  news  editor,  assistant 
news  editor,  editorial  page  editor, 
night  copy  editor.  Positions  require  2-5 
years  experience  and  knowledge  of 
QuarkXPress. 

REPORTERS:  news,  sports  and  features. 
Sports  and  features  positions  require 
QuarkXPress  experience. 

Apply:  Ellen  Mitchell, 

Potomac  News,  P.O.  Box  2470, 
Woodbridge,  VA  22193 


_ EDITORIAL _ 

EXECUTIVE  EDITOR 

A  42,000-circulation  award-winning 
daily  seeks  Executive  Editor  to  lead  60- 
person  news  staff  in  historic  St.  Joseph, 
Missouri.  We  have  Top  10  market 
penetration  among  American  newspa- 
i  pers  and  a  sparkling  new  production 
center.  Candidate  must  display  hard¬ 
hitting  news  judgment  and  ability  to 
I  coach  a  staff  to  new  heights.  Will  por- 
j  ticipate  with  talented  management 
team  to  pursue  quality  initiative.  Com¬ 
petitive  salary,  incentives,  good  bene¬ 
fits,  excellent  401  (k).  Send  resume  to 
I  Betsy  Lentz,  human  resources  director, 
St.  Joseph  News-Press,  P.O.  Box  29, 
St.  Joseph,  MO  64502.  Fax  (816) 
271-8591. 


EXECUTIVE  EDITOR:  The  American 
Legion  Magazine  is  seeking  an  experi¬ 
enced  Executive  Editor.  Ideal  candi¬ 
dates  will  have  at  least  5  years  writ¬ 
ing/  editing/ management  experience 
preferably  at  the  magazine  level;  B.S./ 
B.A.  in  Journalism  or  related  field  or 
equivalent  experience;  knowledge  of 
magazine  production  and  workflow; 
experience  with  computer  layout;  and 
strong  personnel  management  and 
organizational  skills. 

Send  letter  of  introduction,  clips  or 
portfolios,  salary  requirements  to 
Director,  Human  Resources,  P.O.  Box 
I  1055,  Indianapolis,  IN  46206  or  fax 
I  to  (317)  655-1509.  EOE 


EXPERIENCED  COPY  EDITOR  and 
general  assignment  reporter  sought  for 
Delaware  daily.  Excellent  benefits  and 
generous  time  off  policies.  Send 
resume,  work  samples  to  Andrew 
West,  managing  editor,  Delaware 
State  News,  P.O.  Box  737,  Dover,  DE 
1 9903  or  E-mail  to 

awest@newszap.com 


FEATURES  COPY  CHIEF 

The  Features  Department  at  The  Morn¬ 
ing  Coll  has  an  opening  for  a  full-time 
Copy  Desk  Chief.  Creativity  coupled 
witn  organization  and  precision.  Com¬ 
puter  savvy.  Great  collaboration  and 
communication  skills.  A  sense  of  style. 
Features  department  seeks  copy  chief 
to  supervise  and  coach  copy  desk,  and 
assist  the  features  editor  in  producing 
contemporary  and  compelling  sections. 
Responsible  for  deadline  oriented  edit¬ 
ing  and  production  process  that  allows 
for  maximum  impact.  Unisys  pagina¬ 
tion,  3-5  years  experience  required. 
Send  resume  and  cover  letter  explain¬ 
ing  what  you  could  bring  to  an 
ambitious  Features  department  to  Linda 
O'Connell,  features  editor.  The  Morn¬ 
ing  Call,  P.O.  Box  1260,  Allentown, 
PA  18105-1260. 

E-mail  linda.oconnell@mcall.com 


FEATURES  EDITOR 

The  Bryan-College  Station  Eagle,  a 
Belo  paper,  has  an  immediate  opening 
for  a  Features  Editor  to  coordinate 
three  sections.  Must  have  experience  in 
features,  be  fluent  in  QuarkXPress  and 
have  excellent  word  and  design  skills. 
Good  salary  and  great  benefits  in  a  col¬ 
lege  town.  Resume,  references  to  Joe 
Feist,  managing  editor.  The  Eagle, 
P.O.  Box  3000,  Bryan,  TX  77805. 
jfeist@theeagle.com 


_ EDITORIAL _ 

FLORIDA  METRO  DAILY  is  looking  for 
two  experienced,  talented  business 
reporters  to  cover  utilities  and  residen- 
■  tial  real  estate.  Send  your  five  best 
:  clips,  along  with  a  cover  letter  telling  us 
j  why  you're  the  best  candidate.  Include 
three  references  and  your  salary 
requirement  to  Box  08956,  Editor  & 
Publisher. 


GENERAL  ASSIGNMENT  REPORTER 

The  NewsTribune  is  a  mid-size,  AAon- 
day  thru  Saturday  PM,  located  about 
1  1/2  hours  from  Chicago,  midway 
between  Rockford  and  Peoria,  IL. 
Good  starting  salary  and  benefits. 
Family-owned  operation  in  which  your 
ideas  will  be  heard.  Ideal  candidate 
will  have  previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment.  Editing  and  layout  experience 
helpful.  Send  resume  and  clips  to  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61301 . 


GRAPHIC  DESIGNER 
Seeking  a  creative  individual  eager  to 
work  in  a  highly  competitive  newspa¬ 
per  market.  Join  our  award-winning 
staff  at  the  recently  redesigned  Boston 
Herald.  Must  have  experience  in  pub¬ 
lication  design.  Responsibilities  include 
creating  informational  graphics  and 
page  design.  Requires  working  on  a 
Mac  using  Freehand,  QuarkXPress  and 
Photoshop.  Illustrator,  VYeb  research 
and  newsgathering  skills  a  plus.  Please 
send  a  resume,  tearsheets  and  salary 
requirements  to  James  M.  Potter, 
deputy  managing  editor  for  production 
and  design,  Boston  Herald,  P.O.  Box 
2096,  Boston,  MA  02106-2096.  Or 
E-mail  to  jpotter@bostonherald.com 


HEALTH  AND  ENVIRONMENT 
reporter  wanted  for  the  best  small 
newspaper  in  New  York  state.  The 
Citizen,  New  York  Associated  Press' 
Newspaper  of  Distinction  seeks 
energetic  reporters  who  can  get  the 
story  right,  get  it  first,  and  tell  it  better. 
Send  resume,  clips  and  a  brief  letter  out¬ 
lining  short-  and  long-term  goals  to 
Thomas  W.  Seeley,  city  editor.  Citizen, 
25  Dill  Street,  Auburn,  NY  1 3021 . 


HEALTH  and  business  reporters  see 
www.BusinessWord.com  for  online 
Freelance  Jobs.  (303)  290-8500 


HIGHER  EDUCATION  REPORTER 
The  Tallahassee  Democrat,  a  Knight 
Ridder  newspaper,  is  looking  for  a 
reporter  to  cover  Florida  A&M  Univer¬ 
sity.  We're  looking  for  a  writer  who 
can  turn  in  crisp  copy  and  who  is  able 
to  write  about  anything  from  student 
life  to  financial  aid.  Send  clips  and 
resume  to  Janie  Nelson,  Tallahassee 
Democrat,  277  N.  Magnolia  Drive, 
Tallahassee,  FL  32301.  Fax  (850)  599- 
2295.  E-mail  jnelson@taldem.com 


Send  Ed/P  Box  Replies  to: 


Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


EDITORIAL 


EDITORIAL 


Phoenix 


New  Times  is 
looking  for  a 
dynamic  arts  and 
features  editor  to 

manage  its  176-page  flagship  news 
and  entertainment  weekly  (132,000 
circulation).  The  managing  editor  works 
directly  with  writers  to  help  shape  local 
arts  coverage  and  to  edit  magazine-length 
feature  stories.  The  managing  editor  also 
supervises  the  day-to-day  operations  of  the 
editorial  department.  Fine  writing  and 
editing  skills  are  a  must;  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

CO 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtjmes.com. 
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HELP  WANTED 


_ EDITORIAL _ 

MANAGING  EDITOR:  Placer  Com¬ 
munity  Newspapers,  Inc.  is  looking  for 
an  editor  and  coach  who  can  guide  to 
greatness  the  dynamic  staff  of  three 
fast-growing  newspapers.  The  ME 
manages  the  editorial  department  of 
The  Press-Tribune  (Sun.-Wed.-Fri.)  in 
Roseville,  CA.  The  ME  also  assists  and 
cooches  the  editors  of  the  Lincoln  News 
Messenger  (Th.)  and  The  Placer  Herald 
(Wed).  Must  have  3  years  of  experi¬ 
ence  as  editor  of  a  similarly-sized 
group,  a  daily,  or  a  three-day  news¬ 
paper,  experience  as  a  reporter,  profi¬ 
ciency  in  QuarkXPress  and  page 
design.  Progressive  company  with  posi¬ 
tive  work  environment,  competitive 
salary,  medical  &  life  insurance,  profit 
sharing.  Send  resume,  salary  history 
and  salary  expectations,  5  samples  of 
your  newspaper(s),  and  references  to 
Russell  E.  Maroney,  publisher.  The  Press- 
Tribune,  1 88  Cirby  Way,  Roseville, 
CA  95678.  Visit  our  website  at 
www.thepresstribune.com 


METRO  SEaiON  DESIGNER 
The  Sun  Herald  in  Charlotte  Harbor, 
FL,  seeks  a  designer  for  its  restructured 
copy  desk.  Qualified  applicants  would 
have  extensive  knowledge  of  QuarkX¬ 
Press  and  a  firm  grasp  of  AP  style. 
While  the  position  is  entry-level,  the 

Xrtunily  is  there  to  mold  editions  vis¬ 
it's  a  plus  if  you  have  experience 
with  Photoshop  ond  Freehand.  If  you're 
interested  in  escaping  the  cold  and 
making  your  way  to  sunny  Florida, 
send  your  resume  and  clips  ta  Scatt 
Ladd,  design  editor,  Charlotte  Sun 
Herald,  23170  Harborview  Road,  Port 
Charlotte,  FL  33980.  E-mail  inquiries 
will  be  responded  to  by  sending  E-mail 
to  ladd@sunletter.com  More  questions, 
call  (941)  255-8135  from  2  p.m.  until 
midnight  EDT. 

Managing  Editor,  UN  WIRE 
See  www.nationaljournal.com  for  job 
description,  how  to  apply. 


NEWS  EDITOR 

In  the  heart  of  Jesse  Helms  country.  The 
Independent  Weekly  hos  been  raising 
hell  and  winning  national  awards  for 
investigative  reporting  since  1983. 
Since  we're  growing  as  fast  as  the 
Raleigh/Durham/Chapel  Hill  region 
we  serve,  we're  adding  a  full-time 
news  editor  to  our  staff.  The  position 
will  demand  a  high  level  of  creativity 
and  an  ability  to  manage  and  inspire  a 
team  of  freelance  reporters.  Send  let¬ 
ter,  resume,  references,  writing  and 
editing  samples  by  October  27  to  Bob 
Moser,  The  Independent  Weekly,  P.O. 
Box  2690,  Durham,  NC  2771 5-2690. 

No  phone  calls,  please 


NEWS  REPORTER 

Illinois  Agri-News  has  an  immediate 
full-time  opening  for  a  reporter  to  work 
in  LaSalle,  IL.  Agriculture  communica¬ 
tions  or  journalism  background.  Car 
required.  Send  resume  to  Attn;  G. 
Parnisari,  Illinois  Agri-News,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 . 


_ EDITORIAL _ 

NEWS  SYSTEMS  SEEKS  a  self-starter 
to  join  its  team  of  pagination  support 
specialists.  This  person  must 
understand  editorial  workflow  and  help 
guide  newsroom  technology.  Experi- 
’  ence  with  DT  software  a  pus.  Appli¬ 
cants  shauld  hove  good  people  skills 
and  excellent  communication  skills. 

I  Applicants  should  also  have  an 
1  understanding  of  the  MAC  operating 
:  system  and  desktop  publishing  soft- 
wore.  Send  resume  to  Angela  Tuck, 
Atlanta  Journal-Constitution,  72 
Marietta  Street  NW,  Atlanta,  GA 
30303,  or  E-mail  atuckSajc.com 


ONUNE  EDITOR 

The  Seattle  Times  is  looking  for  an 
i  online  news  editor  to  edit,  post  and 
i  help  plan  stories  for  our  online  site. 

:  Applicants  must  have  Strang  ward- 
*  editing  and  headline-writing  skills  as 
demonstrated  on  an  editing  test,  and 
have  a  solid  knowledge  or  the  web. 
Minimum  of  five  years  of  editing  expe¬ 
rience  or  the  equivalent  is  required. 
Responsibilities  include  selecting 
stories,  writing  headlines  and 
introductory  blurbs,  and  posting 
.  information  related  to  our  published 
;  stories.  The  editor  must  be  self-directed 
!  but  also  work  well  with  others.  The 
‘  work  shift  will  either  be  Monday- 
;  Friday,  1  a.m.  start,  Tuesday-Saturday, 
noon  start  (5  p.m.  start  on  Friday  and 
j  Saturday).  To  apply  send  cover  letter, 
I  resume  and  work  samples  to  Jim 
:  Mallery,  wire  news  editor.  The  Seattle 
i  Times,  P.O.  Box  70,  Seattle,  WA 
981 1 1 .  No  calls,  please.  Only  finalists 
will  be  contacted. 


ONUNE 

DEPLJTY  MANAGING  EDITOR 

I  Orlando  Sentinel  Communications  in 
Orlando,  FL  is  seeking  an  Online 
Deputy  Managing  Editor.  This  person 
woulci  act  as  the  primary  advocate  for 
interactive  meclia  in  the  Sentinel 
newsroom  with  responsibility  for 
development  of  dynamic  online  pro¬ 
gramming  and  the  day-to-day  opera¬ 
tion  of  editorial  content  areas  of 
I  www.orlandosentinel.com 

.  REQUIREMENTS: 

!  *3-5  years  online  experience,  including 
management  roles 

•5-8  years  of  experience  in  content 
development  and  presentation;  mix  of 
radio,  or  television  and  newspaper 
;  experience  is  preferred 
•Knowledge  and  understanding  af 
localized  “portal”  content,  as  well  as 
i  Web  sales,  marketing  and  technical 
functions 

•Demonstrated  success  at  Web  product 
:  development  and  bunch 
;  •Working  knowledge  of  HTML  and 
:  other  standard  Web  publishing  tools 
and  applications 
•Bachelor's  degree  required 

We  offer  a  competitive  salary  and 
benefit  package. 

I  Please  E-mail  your  resume  including 
1  the  Source  Code  E&P-ODME-ALH  to 
j  ahenry@orlandosentinel.com  or  Fax  to 
I  (407)  420-5766  or  mail  to  Orlando 
Sentinel  Communications,  633  North 
Orange  Avenue,  Orlando,  FL  32801 . 


Classified  Advertisers:  It  you  don't  see  a  category 
that  tits  your  needs,  please  call  us  at  (212)  675-4380  ext.  170 


_ EPrroRiAL _ 

PAGE  DESIGNER 

Arkansas's  best  daily  newspaper  needs 
page  designers  who  want  to  live  and 
work  in  the  beautiful  Ozarks.  Good 
news  judgment  and  copy  editing  skills 
,  required.  If  you  are  proficient  on 
I  QuarkXPress  and  willing  to  work  eve- 
i  ning  and  weekend  hours,  fax  your 
■  resume  with  cover  letter  to  The  North¬ 
west  Arkansas  Times  (501 )  442-171 4. 

:  PART-TIME  PAGE  DESIGNER.  Knowl- 
j  edge  of  QuarkXPress,  Photoshop 
needed  for  deadline  work.  Weekends 
and  nights.  Send  resumes  to  Jim 
;  Pitrone,  Bucks  County  Courier  Times, 
8400  Rt.  1 3,  Levittown,  PA  1 9057. 

PHOTO  EDITOR 

;  The  Associated  Press,  the  world's 
j  oldest  and  largest  news-gathering 
;  organization,  is  seeking  photo  editors 
I  for  its  New  York-based  national  desk. 

!  Candidate  should  have  at  least  two 
'  years,  full-time  work  experience  in 
I  newspapers  and/or  news  magazines. 

I  Computer  skills  (Macintosh  and 
Photoshop)  required.  Send  cover  letter 
:  and  resume  via  E-mail  or  Fax  to  Jodie 
I  Steck,  jsteck@ap.org  (212)  621  -5453. 

1  EEO/AA  M/F/V/D 


PRAGUE-BASED  BUSINESS  WEEKLY 
seeks  qualified  applicants  for  manag¬ 
ing  editor  position.  Open  immediately. 
Strong  copy  editing  skills  a  must. 
Respond  to  Andrew  Heil,  editor, 
Prague  Business  Journal,  Sokalska  22, 
1 20  00  Prague  2,  Czech  Republic. 
Phone  01 1  -4202-2426-1360  or 
E-mail  aheil@pbi.cz 


_ EDITORIAL _ 

PT  COPY  EDITOR/PROOFREADER 
Part-time  copy  editor/proofreader 
needed  to  work  Tuesdays  and  Wednes¬ 
days  at  weekly  trade  magazine. 
Should  have  Macintosh/QuarkXPress 
experience,  three  years'  copy-editing 
experience  at  a  magazine  or  newspa¬ 
per.  $  19/hour.  Contact  Department 
JAN,  Billboard  Magazine,  1515 
Broadway,  New  York,  NY  1 0036. 

Fax  (212)  536-5358  EOE 


REPORTER.  One  of  the  newsroom's  top 
beots  is  open  at  the  Mail  Tribune, 
southern  Oregon's  leading  newspaper. 
We  seek  an  experienced  reporter  with 
a  knock  for  enterprise  to  cover  city  of 
Medford  issues  and  growth  in  booming 
Jackson  County.  Besides  the  opportu¬ 
nity  to  sink  your  journalistic  claws  into 
the  region's  largest  city  government, 
we  offer  a  starting  salary  of  $5CX)- 
$600  weekly,  comprehensive  benefits 
and  a  chance  to  live  in  a  region  noted 
for  culture  and  recreational  activities. 
Zone  9  applicants  given  preference.  Ta 
apply,  send  a  letter,  resume  and  at 
least  five  clips  to  Julie  Wurth,  manag¬ 
ing  editor.  Mail  Tribune,  P.O.  Box 
1108,  Medford,  OR  97501.  Deadline 
is  Nov  3.  EOE 


REPORTER 

Immediate  opening  at  1 3,000  circula¬ 
tion  daily  on  the  beautiful  southeastern 
seaboard.  Ideal  candidate  will  be  look¬ 
ing  to  cover  hard  news,  wark  a  beat, 
and  handle  some  general  assignment 
work.  One  year  professional  experi¬ 
ence  preferred,  but  sharp  recent  jour¬ 
nalism  graduate  welcome.  Join  our 
team  and  be  only  3  hours  from  Wash¬ 
ington  D  C.  Send  your  resume  along 
with  clips  to  Ronnie  Bell,  Daily  Herald, 
P.O.  Box  520,  Roanoke  Rapids,  NC 
27870  or  Fax  to  (252)  537-2314. 


ADMINISTRATIVE 


ADMINISTRATIVE 


IVLEDIATT 

managementXJ. 

Recruitment  Specialists 

Some  of  our  current  assignments: 

■  Advertising  Director  -  Mid-Atlantic  area;  15,000  to 
20.000  circulation  daily  newspaper:  experienced  AD  or 
RAM;  $60K  with  car. 

■  Sales  Deveiopinent  Manager  -  Top  newspaper  insert 
producer  needs  sales  pro  to  lead  nuirketing  efforts  with 
interactive  software  program  to  major  newspapers; 
strong  presentations  skills,  computer  literacy  and  sales 
ability;  extensive  travel;  ba,scd  in  Mid-Atlantic  area;  six 
figure  compensation. 

■  Classified  Advertisli^  Manager  -  Eastern  daily 
newspaper;  25,000  to  30,000  circulation;  opportunity  to 
shape  a  new  department;  excellent  income  package. 

Contact  os  if  you  have  a  recruitment  need.., or 
send  your  resume  for  current  or  future  opening 

>  1605  Colonial  ftirieway.  Suite  240  ■  Inverness,  IL  6006“ 

ijy  fi47. 963,9300  ■  nun2@stametinc.com  ■  fax  847. 934.6607 


I 
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HELP  WANTED 


_ EDITORIAL _ 

REPORTER 

Music  industry  trade  publisher  seeks 
aggressive  reporter  to  cover  news  and 
trends  in  the  Internet  music  field. 
Required:  3-5  years  daily  media  report¬ 
ing  experience,  and  ability  to  explain 
technical  subject;  B.A.  in  journalism 
preferred;  knowledge  of  music  industry 
a  plus.  No  beginners.  Send  cover  let¬ 
ter,  resume  and  two  clips  to  BPI  Com¬ 
munications,  Dept.  MN,  New  Media 
position,  5055  Wilshire  Boulevard,  Los 
Angeles,  CA  90036  or  E-mail  material 
to  mnewman@billboard.com  EOE 


REPORTERS  -  Maryland  daily  32,000 
seeks  reporter  to  cover  local  news  and 
features.  Some  evenings  and 
weekends.  Send  resume,  clips  to  Cum¬ 
berland  Times-News,  Jan  Alderton, 
P.O.  Box  1662,  Cumberland,  MD 
21502-1662. 


REPORTERS.  The  Gallup  Independent, 
which  covers  western  New  Mexico  and 
eastern  Arizona,  one  of  the  most  excit¬ 
ing  journalistic  areas  in  the  United 
States,  is  looking  for  two  reporters. 
One  will  cover  Gallup  city  hall;  the 
other,  the  city  of  Grants,  NM.  Gallup 
and  Grants  are  small  towns,  located  in 
gorgeous  high-desert  country,  adjacent 
to  Indian  reservations.  Will  consider 
recent  grads.  Send  resume,  clips  and 
references  to  Managing  Editor,  Gallup 
Independent,  P.O.  Box  1210,  Gallup, 
NM  87305  or  gallpind@cia-g.com 


_ EDITORIAL _ 

REPORTER 

The  Fresno  Bee,  the  leading  newspaper 
in  the  heartland  of  California,  is  look¬ 
ing  for  an  experienced  political 
reporter  to  cover  the  2000  election  and 
beyond.  Candidate  must  have  3-5 
years  daily  reporting  experience  with 
good  writing  skills  and  an  aggressive 
reporting  style.  Bilingual  skills  a  plus. 
Competitive  salary  and  benefits 
package.  Please  send  resume,  cover  let¬ 
ter  and  5-8  clips  to: 

The  Fresno  Bee 
Human  Resources 
1 626  E  Street 
Fresno,  CA  93786 
resume@fresnobee.com 
An  Equal  Opportunity  Employer 


REPORTER 

Washington  Jewish  Week  seeks 
reporter  for  political  beat,  with  possible 
editing  responsibilities.  Must  be  famil¬ 
iar  with  Jewish/lsrael  affairs;  experi¬ 
ence  covering  Capitol  Hill  preferred. 
Great  benefits,  competitive  salary. 
Send  resumes/clips/salary  to  Person¬ 
nel,  Washington  Jewish  Week,  123CX) 
Twinbrook  Pkwy,  #250,  Rockville,  MD 
20852.  Fax:  {301)881-6362. 


Editor  &  Publisher 

Clas.sified  Ad  l^ept. 

11  West  19th  St. 
New  York,  NY  10011 


_ EDITORIAL _ 

SENIOR  REPORTERS 
Co-Star  Group,  Inc.  is  currently  seek¬ 
ing  Senior  Reporters  to  join  our  staff  in 
our  Los  Angeles,  Manhattan  and  Chi¬ 
cago  offices.  As  Reporters,  they  will 
draft  daily  regional  news,  features  and 
analysis  stories  relating  to  the  com¬ 
mercial  real  estate  industry  for  Internet 
publication.  Requirements  include:  2-i- 
years  of  journalism  experience  in  the 
commercial  real  estate  industry  as  well 
as  solid  writing  and  editing  skills  and  a 
proficiency  with  MS  FrontPage.  Travel 
is  less  than  25%.  E-mail  or  fax  replies: 
chushon@costargroup.com 

Fax  (800)  627-4788 


SPECIAL  PROJEaS  REPORTER 
The  Las  Vegas  Review-Journal, 
Nevada's  largest  newspaper,  needs  a 
special-projects  reporter.  Projects  hove 
included  investigations,  database 
analysis,  polls,  and  ambitious  historical 
series.  Must  be  able  to  play  your  posi¬ 
tion  in  a  team  project,  and  manage 
large  amounts  of  information  and 
long-term  assignments  without  getting 
lost.  Hard  news  background  required. 
CAR  experience  desirable.  Send 
resume  and  a  few  clips  to  A.D. 
Hopkins,  Las  Vegas  Review-Journal, 
P.O.  Box  70,  Las  Vegas,  NV  89125. 


SPORTS  SEaiON  EDITOR 

Are  you  a  meticulous  copy  editor  and 
skilled  manager  of  people  with  daily 
newspaper  experience?  We  need  you 
to  run  our  sports  department  and  direct 
coverage  that  goes  “beyond  the  white 
lines".  This  includes  coverage  of  preps, 
local  college  and  pro  teams  in 
southwestern  Michigan.  Excellent  gram¬ 
mar,  punctuation  and  spelling  skills 
required.  Great  benefits  in  a  growing, 
diversified  area.  Daily  circulation, 
60,000;  weekend  circulation,  75,000. 
Equal  Opportunity/ Affirmotive  Action 
Employer.  Send  resume  with  cover  let¬ 
ter  and  supporting  material  to  James  R. 
Mosby  Jr,  editor,  Kalamazoo  Gazette, 
401  South  Burdick  Street,  Kalamazoo, 
Ml  49007. 


STAFF  WRITER 

Michigan  Real  Estate  Journal  seeks 
Staff  Writer  with  three  to  five  years 
newspaper  experience  to  cover  com¬ 
mercial  real  estate  and  economic 
development  for  a  fast  growing  bi¬ 
weekly  newspaper  located  in  the 
Detroit  area.  Only  applicants  providing 
salory  requirements  will  be  considered. 
Mail/FAX  resume  and  cover  letter  in 
confidence  to: 

Human  Resources  Manager 
LAW  BULLETIN 
PUBLISHING  COMPANY 
41 5  N.  State  Street 
Chicago,  IL  60610 
FAX:  (312)  644-1215 
EOE 


_ EDITORIAL _ 

THE  BRADENTON  HERALD,  a  Knight 
Ridder  daily  on  Florida's  Gulf  Coast 
has  the  following  openings.  Please 
send  resume,  clips  and  references  ta 
Joan  Krauter,  executive  editor,  102 
Manatee  Avenue  West,  Bradenton,  FL 
34205,  or  E-mail: 

jkrauter@bradenton.com 

METRO  EDITOR 

The  Bradenton  Herald  has  restructured 
its  metro  desk  for  a  competitively 
aggressive  zoning  effort,  and  needs  a 
talented,  spirited  metro  editor  to  lead 
the  way.  The  metro  editor  will  have 
overall  responsibility  for  the  local 
report  every  day  and  long-term, 
coordinating  with  the  managing  editor 
and  the  East  County  editor.  For  a  plan 
that  puts  the  competition  to  shame. 
Candidates  must  hove  at  least  3  year's 
experience  on  a  city  desk  and  3-5 
years'  experience  as  reporter,  writer  or 
news  editor.  This  is  a  great  newspaper 
market,  with  the  added  bonus  of  hav¬ 
ing  some  of  the  best  beaches  in  Florida 
-  right  in  town. 

ASSISTANT  METRO  EDITOR 
The  Bradenton  Herald  is  seeking  an 
aggressive  editor  for  our  metro  desk. 
This  editor  must  live  for  getting  the 
story  first  and  getting  it  best  in  this 
highly  competitive  position.  Key 
responsibility:  working  with  the  law 
enforcement/public  safety  team 
reporters.  Candidates  must  have  a  love 
of  the  chase,  be  a  strong  line  editor 
and  have  the  knack  of  juggling  several 
breaking  stories  on  deadline.  Man¬ 
agement  experience  a  plus,  but  not 
mandatory.  Required  experience:  4+ 
years  reporting  for  a  daily  newspaper; 
1-2  additional  years  as  an  assigning 
editor  or  news/copy  editor  preferred. 

ASSISTANT  NEWS  EDITOR 
Works  under  the  direction  of  news 
editor  to  supervise  and  train  copy 
editor  assigned  to  the  news  desk. 
Organize,  plan  and  execute  the  editing 
and  layout  of  the  A- section  and  local 
section  of  the  newspaper.  Experience 
in  zoning  helpful.  We  are  looking  for 
someone  with  strong  copyediting  and 
layout  skills  as  well  as  strong  organiza¬ 
tional  skills.  Candidate  should  have  3 
years  of  copyediting  experience. 

REPORTERS 

1 .  EDUCATION  (SECONDARY  AND 
HIGHER  EDUCATION) 

2.  BUSINESS/GROWTH 
We  are  looking  for  energetic  reporters 
who  write  compelling,  information- 
pocked  stories  of  depth  and  analysis. 
When  assigned  to  a  designed  beat,  the 
reporter  knows  the  principal 
newsmakers  but  continues  to  develop 
new  sources.  Responsible  for  generat¬ 
ing  story  ideas  of  sophisticated  depth 
and  suggests  presentation  devices  that 
result  in  news  packages  that  are  com¬ 
prehensive  and  authoritative.  Reporter 
candidates  should  hove  at  least  2  years 
of  daily  newspaper  experience. 


EDITORIAL _  EDITORIAL 


looking  for  an  Ft.  Lauderdale 

experienced  and 

dynamic  editor  to  manage  its  news  and 
entertainment  weekly  in  Ft.  Lauderdale.  This 
position  requires  a  solid  background  in  news 
and  superior  management  ability.  The 
managing  editor  works  directly  with  writers  to 
help  shape  local  news  coverage  and  to  edit 
magazine-length  stories.  The  managing  editor 
also  supervises  the  day-to-day  operations  of 
the  editorial  department.  Fine  writing  and 
editing  skills  are  essential;  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should  send 
cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 
To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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HELP  WANTED 

EDITORIAL 

THE  DAILY  TIMES,  a  29,000  circula¬ 
tion  daily  on  Maryland's  Eastern 
Shore,  is  looking  for  experienced 
reporters  interested  in  learning  the  com¬ 
munity  and  growing  with  Thomson 
Newspapers.  Ideal  candidates  should 
have  2  or  3  years  experience  with 
ambition  to  become  an  editor.  Send 
resumes  to  Attn:  Human  Resources,  The 
Doily  Times,  1 1 5  East  Carroll  Street, 
Salisbury,  MD  21801 . 

THE  DENVER  POST,  the  largest  news¬ 
paper  in  Colorado  with  more  than  half 
a  million  Sunday  circulation,  has  an 
opening  in  Business  News.  We're  look¬ 
ing  for  someone  with  a  consumer  and 
investigative  bent  to  cover  retail  and 
tourism  in  a  hot  market  for  both.  The 
successful  applicant  will  have  a  busi¬ 
ness  reporting  background  and  skill  in 
explaining  complex  issues  to  the  aver¬ 
age  reader. 

Send  resume  and  photocopies  of  clips 
that  show  both  reporting  and  writing 
ability  to 

Business  Editor  Dan  Meyers 
THE  DENVER  POST 
1 560  Broadway 
Denver,  CO  80202 

dmeyers@denverpost.  com 

THE  ELGIN,  ILLINOIS  COURIER  NEWS 
has  three  openings  to  replace  people 
who  went  to  larger  papers.  FIRST,  an 
experienced  sports  writer  to  cover  prep 
and  college  events,  write  features  and 
columns  and  perform  desk  duties. 
Nights,  weekends  a  must.  SECOND, 
experienced  copy  editor,  preferably 
with  writing  background.  Some  Mac 
experience  helpful.  Organization  a 
key.  THIRD,  general  assignment 
reporter,  preferably  with  a  strong  back¬ 
ground  in  education  reporting.  In  a 
very  competitive  market  close  to  Chi¬ 
cago,  this  is  a  writer's  paper  which 
demands  a  well  told  story.  Excellent 
pay,  benefits.  Drug  screen  required. 
Clips,  resumes  to  Mike  Bailey,  manag¬ 
ing  editor,  Elgin  Courier-News,  P.O. 
Box  531,  Elgin,  IL60121. 

THE  IDAHO  STATE  JOURNAL 
A  20,000  AM  daily,  is  accepting 
applications  to  fill  current  and  future 
positions  in  its  newsroom.  Positions 
include  copy  editor,  sports  reporter, 
and  general  assignment/beat  reporter. 
Desired  applicants  will  possess  strong 
written  and  verbal  communication 
skills.  Positions  offer  excellent  hourly 
wage,  paid  vacation,  medical,  great 
woreing  environment  and  opportunities 
for  growth.  To  apply,  send  cover  letter, 
resume  and  samples  to  Idaho  State 
Journal,  Attn.  Managing  Editor,  P.O. 
Box  43 1 ,  Pocatello,  ID  83204. 

THE  LAS  VEGAS  REVIEW-JOURNAL 
seeks  an  experienced  journalist  to  join 
the  staff  of  its  editorial  page,  which 
champions  individual  liberty  and  free 
markets.  Job  entails  writing  editorials 
and  an  occasional  issue-ariented 
feature,  and  involvement  in  the  day-to- 
day  production  of  the  editorial  and  com¬ 
mentary  pages.  Send  resume  with  clips 
to  John  Kerr,  editorial  page  editor.  Las 
Vegas  Review- Journal,  P.O.  Box  70, 
Las  Vegas,  NV  891 25-0070. 


1  THE  ROBESONIAN  NEWSPAPER,  a  j 
i  1 5,000  daily  in  Lumberton,  NC,  is  look-  ! 
ing  for  an  education  reporter  and  a  j 
crime  and  court  reporter.  Entry  level  | 

■  reporters  and  experienced  reporters 
j  will  be  considered.  Pay  and  benefits  com¬ 
petitive.  Send  resume  to  Donnie 

■  Douglas,  editor.  The  Robesonian,  121 
I  W.  Fifth  Street,  Lumberton,  NC  28358. 

^  THE  WATERLOO  COURIER,  a  50,000 
PM  daily  in  Northeast  Iowa  (winner  of 
state  and  national  general  excellence 
awards)  is  looking  for  a  general  assign- 
I  ment  reporter  to  cover  suburbs  and 
I  backup  on  cops  and  caurts.  Send  clips  | 

I  showing  enterprise  and  ability  to  tell  a 
!  good  story  to  Saul  Shapiro,  editor, 

:  Waterloo  Courier,  P.O.  Box  540, 
Waterloo,  lA  50704. 

I  THE  WORLD  WIDE  WEB'S  most 
j  innovative  source  of  international  news 
I  and  analysis  is  hiring.  Stratfor.com  is 
'  looking  for  editors,  artist/designers, 
wire  copy  editors  and  writers.  We  are 
i  also  seeking  several  key  leaders: 

•News  Editor  with  strong  editing  skills  | 

:  and  proven  track  record.  ! 

•Design  Director  with  technological  | 
knowledge  and  journalistic  experience.  | 

:  •Editors  to  manage  coverage  of  world  | 
affairs,  security  issues,  global  econom-  j 
,  ics  and  energy.  ' 

Positions  are  in  Austin,  Texas.  Please  | 
I  E-mail  resume  and  work  samples  to:  | 

careers@stratfor.com 
or  mail  them  to  the  address  below.  | 
No  phone  calls  please 

Richard  Parker 

I  Editor  &  Vice  President 

Stratforcom 

P.O.  Box  684623  i 

Austin,  TX  78768  | 

VACATION-REUEF  COPY  EDITOR  ! 

The  Seattle  Times  seeks  a  versatile  copy 
!  editor/designer  to  cover  vacation 
;  absences  on  our  News,  Business, 

I  Editorial  and  Newsfeatures  copy  desk. 

I 

I  Applicants  must  have  at  least  five  years 
of  editing  experience  at  a  major 
1  metropolitan  newspaper,  including  at 
least  one  year  of  design  and  layout,  or 
equivalent.  The  job  requires  strong 
word-editing  and  headline-writing 
skills,  as  demonstrated  on  an  editing 
]  test.  Layout  duties  require  a  flair  for 
j  attractive  designs  and  the  sophisticated 
’  use  of  photos,  fonts  and  graphic  ele- 
j  ments.  Knowledge  of  QuarkXPress  and 
I  two  years'  deadline  pagination  experi- 
j  ence  required.  Atex  or  CCI  pagination 
I  a  plus. 

;  Candidates  must  be  willing  to  work  a 
flexible  schedule  requiring  diy,  night, 

[  weekend  and  holiday  work.  To  apply, 

'  send  cover  letter,  resume  and  work 
samples  to  Karen  Cater,  chief  of  oyy 
desks.  The  Seattle  Times,  P.O.  Box  70, 

^  Seattle,  WA  98111.  No  calls,  please.  ' 
j  Only  finalists  will  be  contacted.  | 

I  ENTRY  LEVEL  | 

I  THE  ROBESONIAN  NEWSPAPER,  a 
j  1 5,000  daily  in  Lumberton,  NC,  is  look- 
I  ing  for  an  education  reporter  and  a 
I  crime  and  court  reporter.  Entry  level 
reporters  and  experienced  r^orters 

■  will  be  considered.  Pay  and  benefits  com- 
!  petitive.  Send  resume  to  Donnie 
!  Douglas,  editor.  The  Robesonian,  121 

!  W.  Rfth  Street,  Lumberton,  NC  28358. 


The  Career  Guide  provides  “how  to"  information,  inspiration, 
training  progratns  and  tips  fpr  the  job  hunter  along  with  ads 
for  hundreds  of  enti>  level  Jobs,  early  experience  career 
opportunities  and  internships. 

Over  10,000  Career  Guide  launch  issues  were  mailed  f  RHF,  (in 
addition  to  our  subscriber  base)  to  students,  graduates  pro¬ 
fessors  of  Journalism,  communication  and  business  colleges 
and  universities.  And  thousands  of  requests  for  this  issue 
have  already  liecn  received.  The  guide  is  also  accessible  on 
E&<P’s  Web  site:  www.mediainfo.com. 

It  is  the  most  perfectly  targeted  medium  your  company  ran 
use  to  reach  the  future  of  the  news  industry. 


Reach  Entry  Level  and  Early 
Experience  (1-2  Year)  Job  Candidates 
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Career  opportunities 
in  Print  and  Online  ' 
News  Media 


R’s  one  of  the  best  career 
guides  out  there.  I  use  it  in  aii 
my  ciasses  and  give  it  to  aii 
my  students.  What  a  terrific 
resource!  It’s  practical,  read¬ 
able  and  full  of  great  advice. 

Pamela  Cytrynbaum,  Visiting  Assistant  Professor/ 

Internship  Coordinator  University  of  Oregon  School  of 
Journalism  and  Communication 

E&F 

El)H()R<Sr'PUBIJSHKR 

When-  You  'll  I  'iiul  the  Pow  ers  of  the  Prew 

CALL  TO  PLACE  YOUR  AD  TODAY! 

Display  Ad  Space  Deadline:  November  i,  19‘J‘J 
Material  Deadline:  November  5,  iy‘J'J 
I  ine  Ad  Deadline:  November  ‘J,  1‘)‘}‘J 

Ua/el  Preuss  -  Tel:  (212)  G75-4JH(),  ext. 171 
l  ax:  (212)  ‘329-1250  hazelp@mediain(b.eom 

Michele  Apnello  -  'lei:  (212)  075-4  380,  ext.  1 73 

Fax:  (212)  ‘)2‘J-125'J  michelea@mediainfo.com 

Classitied  Fax:  (212)  ‘J2‘)-1259 
Details  online  at  www.mediainfo.com 


www.mediainfo.com 
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classified 


HELP  WANTED 


_ MARKETING _ 

CORPORATE  SALES  &  MARKETING 
DIREaOR 

A  small,  family-owned  newspaper 
company  witti  two  daily  newspapers,  3 
weeklies  and  10  TMC  products  ne^s 
an  experienced  marketing  professional 
to  lead  sales  and  marketing  efforts  for 
tfie  entire  company.  This  person  must 
know  how  to  gather,  analyze  and  use 
demographic  data  to  design  new  pro¬ 
ducts,  improve  old  products  and  deal 
with  major  accounts.  This  is  a  new  posi¬ 
tion  and  we  seek  a  team  player  who 
can  work  on  a  collaborative  basis  with 
skilled  advertising  and  circulation  pro¬ 
fessionals.  Internet  experience,  niche 
product  exfjerience,  and  knowledge  of 
other  media  will  be  a  plus.  We  will 
offer  a  competitive  compensation 
package.  Please  send  resume,  cover  let¬ 
ter  and  salory  history  to  Box  08957, 
Editor  &  Publisher. 


DATABASE  MARKETING  MANAGER 
Come  live  and  work  in  the  beautiful 
Northwest!  The  Seattle  Times  is  seeking 
an  experienced  Database  Marketing 
Manager  to  develop  and  build  data/ 
information  gathering  and  analysis 
procedures  For  use  in  Circulation 
Marketing  strategies.  Use  your  knowl¬ 
edge  to  design  strategies  to  increase 
acquisition,  retention  and  loyalty  of  the 
Seattle  Times  and  Seattle  Post- 
Intelligencer  readers,  tracking  and  sort¬ 
ing  or  direct  response  data,  and  to 
establish  department-wide  data 
hygiene  practices.  Requires  strong 
organizational,  mulH-tosking  and  ono- 
lyhcal  skills.  Extensive  knowledge  of 
database  marketing  applications 
required.  Minimum  3  years  relevant 
work  experience.  We  offer  o  positive 
work  environment,  competitive  com¬ 
pensation,  opportunities  for  growth, 
nationally  recognized  family-friendly 
benefits  and  a  relocation  package.  The 
Seattle  Times  is  an  equal  opportunity 
employer  and  we  encourage  all 
qualified  candidates  to  apply!  Please 
indicate  job  code  99-45// aD-EP/RB 
on  your  resume  (include  salary  history 
or  requirements)  and  send  to  The  Seat¬ 
tle  Times,  Employment  457/PB,  P.O. 
Box  70,  Seattle,  WA  981 11.  Fax  (206) 
515-5560  or  E-mail  to 

rbritten  @  seattletimes.com 


PRESSROOM 


GOSS  SC  PRESS  OPERATOR 
Pay  based  on  experience.  Excellent 
benefits.  Mr.  Lesnar  (800)  843-6805 

LEAD  PRESS  OPERATOR 

Kendallville  Publishing  Company,  Inc. 
is  seeking  a  self  motivated  leaa  press 
operator  with  mechanical  skills  and 
knowledge  of  Goss  Community  offset 
web.  Excellent  wage  and  benefit 
package.  Send  resume  to: 

Kendallville  Publishing  Company 
Attn;  Gary  Crager 
102  N.  Main  Street 

_ Kendallville,  IN  46755 _ 


PRESS  OPERATORS  WANTED 

Prescott  Newspapers,  Inc.,  needs  expe¬ 
rienced  commercial  open  web  press 
operators  with  mechanical  aptitude,  ana¬ 
lytical  problem  solving  abilities,  4/4 
process  color,  press  maintenance 
experience,  able  to  work  nights, 
weekends  and  holidays.  New  16  unit 
Goss  single  round/six  splicer  press,  2 
four  high,  4  two  high  stacks  and 
Universal  Folder.  Send  resume,  PNI 
Personnel  Director,  147  N.  Cortez, 
Prescott,  AZ  86301 ,  PNI  is  EOE. 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  micheiea@mediainfo.com 


_ PRESSROOM _ 

PRESS  OPERATORS 
JOURNEYPERSON 

The  Cincinnafi  Enquirer  is  seeking 
quality  conscious  individuals  with  a 
minimum  of  one  years'  iourneyperson 
experience  operating  Goss  metro/ 
j  metroliner  presses  ancT  multi -presses.  If 
1  interested  call  Valerie  Mays  at  (513) 

I  768-821 1  and  fax  or  send  resumes  to 
(513)768-8210. _ 

PRESSROOM  TRAINER/ 
MAINTENANCE  FOREMAN 

The  Milwaukee  Journal  Sentinel,  Wis¬ 
consin's  largest  daily  newspaper,  has 
!  an  opening  Tor  a  Trainer/Maintenance 
I  Foreman  reporting  to  the  Pressroom 
i  Superintendent.  This  individual  will  be 
j  responsible  for  all  facets  of  pressroom 
maintenance  issues/reports  and  train- 
j  inq  of  all  pressroom  personnel.  This 
j  individual  must  bring  excellent  verbal 
and  written  communication  skills,  a 
I  high  energy  level,  be  strongly 
:  motivated  and  demonstrate  initiative.  In 
addition,  they  must  support  the  superin- 
[  tendent  in  keeping  the  department  on  a 
'  continuous  roaa  of  improvement  on 
!  several  levels,  including:  a  commitment 
I  to  producing  high  quality  products, 
employee  relations,  customer  service, 
workplace  efficiency  and  cost  contain- 
!  ment. 

]  The  qualified  candidate  must  have  a 
j  successful  record  of  accomplishments 
I  in  printing  technology  and  training. 

I  Previous  experience  working  on  offset 
presses  and  high  speed  newspaper 
folders  required,  some  commercial 
work  preferred. 

The  Milwaukee  Journal  Sentinel  Inc.  is 
one  of  seven  subsidiaries  that  make  up 
Journal  Communications  Inc.,  an 
employee-owned  diversified  communi¬ 
cations  company.  We  offer  a  com- 
etitive  wage  and  comprehensive 
enefits  package,  including:  Stock- 
j  ownership,  health,  dentah  vision, 
i  401  (k),  pension  plan  and  tuition  reim- 
j  bursement. 

Please  forward  resume  and  salary 
expectations  to: 

Journal  Sentinel  Inc. 

Attn:  Human  Resources 
333  W.  State  Street 
Milwaukee,  Wl  53203 
FAX:  (414)  224-2897 

Journal  Sentinel  Inc.  is  an  Equal 
Opportunity  Employer  Supporting 
I  Diversity  in  the  Workplace 


■  OFFSET  PRESS  OPERATOR 
The  Newport  (Rl)  Daily  News  seeks  an 
experienced  pressman  for  web  offset 
printing.  We  are  a  5  day  afternoon 
newspaper  plus  a  weekender  edition. 
We  offer  excellent  salary  and  benefits. 
Qualified  applicants  may  send  a 
resume  to: 

The  Newport  Daily  News 
Production  Manager 
P.O.  Box  420 
Newport,  Rl  02840 

i  WANTED:  Experienced  Journeyman 
I  (M/F)  Web  Pressman  in  Anchorage, 
Alaska  to  operate  and  maintain  T  3 
unit  Goss  community.  Swing  shift, 
good  benefits.  Anchorage  Printing, 
(w7)  272-2213  ask  for  Tim  Hogan. 


WANTED:  PRESSMAN 
Community  Web  Press,  Stripping  and 
Prepress.  Must  be  team  oriented.  Full 
time  position  plus  benefits.  Please  send 
resume:  Attention  Kaplan  &  Associates, 
333  N.  Rancho  Drive,  Suite  888,  Las 
Vegas,  NV  8901 6  E-mail: 

NVattyCPA@aol  .com 

X 


PREPRESS 


ADVERTISING  OPERATIONS 
MANAGER 

The  Omaha  World-Herald  is  starting 
the  new  millennium  with  a  $10C5 
million  state-of-the-art  printing  facility 
and  full  pagination  computer  to  plate. 
Wc  need  a  proven  leader  to  play  a 
major  role  in  leading  advertising  pre¬ 
press  on  this  exciting  and  invigorating 
journey! 

The  Advertising  Operations  depart¬ 
ment  is  a  40+  staff  of  graphic  artists, 
ad  services  personnel,  digital  transfer 
^ecialists  and  classified  paginators. 
Everything  pre-press  that  is  advertising 
related  is  handled  by  Advertising 
Operations. 

Candidate  preferably  will  bring 
technical,  sales  and  management 
expertise  to  the  challenge.  Previous 
newspaper  experience  is  certainly  pre¬ 
ferred.  Use  your  technical  knowledge 
and  management  savvy  to  lead  the 
creative  efrort  to  support  advertising 
sales  with  complete  responsibility  for 
production  and  customer  service.  Our 
creative  software  is  Creator2  on  Macs 
with  Pagination  on  Harris  NMP  and  C- 
PAG. 

The  Omaha  World-Herald  is  an 
employee  owned  twice  daily  newspa¬ 
per  with  a  250,CXX)+  circulation.  We 
offer  a  competitive  compensation  plan 
that  includes  three  choices  for  Health 
Core,  a  Dental  Plan,  as  well  as  vaca¬ 
tion  and  tuition  reimbursement. 

Serious  applicants  should  send  their 
resume  and  cover  letter  with  salary 
expectations  to  the  address  below. 
Omaha  World-Herald 
World-Herald  Square 
Omaha,  NE  68102 
Attn:  Recruiter 
Fax:  (402)444-1211 
E-mail  msimmonds@owh.com 


MARKET  RESEARCH 


THE  BOSTON  GLOBE 
MARKET  RESEARCH  ASSOCIATE 

Market  Research  plays  on  integral  role 
in  the  success  of  the  Advertising 
Department  of  The  Boston  Globe.  We 
are  currently  seeking  a  Marketing 
Research  Associate  to  work  in  our 
Marketing  Services  Department  support¬ 
ing  classified  advertising  sales. 

A  broad  base  of  marketing  research 
knowledge  for  both  print  and  broad¬ 
cast  is  required.  Ideal  candidate  should 
be  familiar  with  major  syndicated  and 
secondary  marketing  information 
sources  including  Gallup,  Claritas  and 
CMR.  Primary  functions  will  be  to  ana¬ 
lyze  and  interpret  market  data,  create 
convincing  soles  presentations  and 
other  support  materials  for  classified 
sales  teams,  and  to  apply  Internet 
search  and  retrieval  skills  to  aid  in  fur¬ 
thering  sales  executives'  understanding 
of  their  clients  and  categories. 

Candidate  should  be  familiar  with  on¬ 
line  databases  and  Microsoft  Office, 
with  particular  emphasis  on  Power- 
point  application.  MapInfo,  PRIZM 
cluster  analysis  background  helpful. 
Good  interpersonal,  written  and  oral 
communication  skills  a  must;  Advertis¬ 
ing  copywriting  and  Internet  skills  also 
are  pluses.  DetoM-oriented. 

Candidates  chosen  for  interviews  will 
be  asked  to  supply  recent  samples  of 
sales  presentations  and  suppart 
materials.  Interested  candidates  should 
send  their  resume  to: 

Madeline  Wallis 
Director  of  Human  Resources 
The  Boston  Globe 
P.O.  Box  2378 
Boston,  MA  02 107-2378 
Fax:  (617)  929-3376 

An  Equal  Opportunity  Employer 


_ SALES _ 

BUSINESS  DEVELOPMENT  MANAGER 

There  is  an  immediate  opening  in  The 
Patriot  Ledger's  advertising  department 
for  a  Business  Development  Manager. 

This  person  will  seek  out  new  revenue 
sources  and  develop  appropriate  pro¬ 
ducts  and  sales  approaches  geared 
toward  maximizing  market  opportuni¬ 
ties. 

In  addition,  responsibilities  will  include 
overseeing  all  special  sections,  niche  pro¬ 
ducts,  vendor  development  and  co-op. 

The  ideal  candidate  will  be  marketing 
oriented  and  results  driven  with  proven 
experience.  Strong  organizational  and 
communication  skills  required.  PC 
experience  along  with  a  business 
degree  is  a  big  plus. 

Competitive  compensation  and  benefits 
package  offered.  Please  send  resume 
and  cover  letter  to  The  Patriot  Ledger, 
Human  Resources  Manager,  P.O.  Box 
6991 59,  Quincy,  MA  02)69-91 59. 

Fax  (617)  786-7259  or 
E-mail  cpapile@aol.com 

As  an  Equal  Opportunity  Employer,  we 
encourage  minorities  to  apply. 

EQUIPMENT  SALES 

Supplier  of  newspaper  material  handl¬ 
ing  equipment  has  opening  in  NY/ 
Chicago  territory.  Looking  for  minimum 
6  years  experience  either  in  news 
industry  or  Newspaper  Equipment 
Sales.  Job  requires  mechanical  and  com¬ 
puter  background.  Extensive  travel.  Six 
figure  package.  Send  resume  in  con¬ 
fidence  to  Box  08963,  Editor  &  Pub¬ 
lisher. 


USA  TODAY  A4ARKETPIACE 

Account  Manager/Internet  Co. 
$50,000  Salary  +  Bonus 

Exceptional  career  opportunity  for  right 
person  in  NYC,  NY,  Chicago,  MN, 
Detroit,  Pittsburgh,  Philadelphia, 
Tampa,  Raleigh,  Houston.  Media  Sales 
experience  desired.  Degree  required. 
EOE.  Call  ITI,  Bob  Aaron: 

(212)  997-6877,  www.tradeline.net 


PLEASE  NOTE: 

Starting 

November  15,  1999 
Editor  &  Publisher 
Classified  Advertising 
will  be  at  a  new 
address 

Send  all  regular  mail 
correspondence  to: 

Editor  &  I*iiblisher 
tdassitlcd  .Vdvcrtising 
HIS  Broadway,  1 2th  I  loor 
New  York.  NY  lOO.Sh 
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CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 

LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 

LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

POSITIONS  WANTED 

(includes  online  posting) 

(includes  online  posting) 

1  week . 

. $11.75 

1  week . 

. $5.50 

2  weeks  . 

. $10.35 

2  weeks  . 

. $4.60 

3  weeks  . 

. $9.05 

3  weeks  . 

. $3.80 

4  weeks  . 

. $7.85 

4  weeks  . 

. $3.40 

ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $10.10 

2  weeks  . $8.90 

3  weeks  . $7.80 

4  weeks  . $6.75 

BOX  REPLY  SERVICE 

(Jount  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $15.00  per  insertion 
Positions  Wanted  -  Add  $7.50  per  insertion  USA 
All  international  box  reply  -  $30.00 

DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 


1  week . 

2  weeks 

3  weeks 

4  weeks 


$121  pci 
$110  pci 
$104  pci 
$100  pci 


PAYMENT 

Make  check  payable  to  Editor&  Publisher 
or  charge  to  your  American  Express, 
MasterCard  or  Visa.  Please  supply  name 
■bSSh  on  card,  account  number,  expiration  date 
and  card  holder’s  signature. 

Please  note:  International  ads,  new  accounts  and  positions  wanted  ads  must  pre-pay. 

TO  PLACE  AN  AD 

Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  contract  rates,  display  ad  copy  specifications  and 
procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 

FAX:  (212)  929-1259 
E-Mail:  ha2elp@mediainf0.com 
michelea@mediainfo.com 
lisad@mediainfo.com 

QUESTIONS? 

VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Michele  Appello  /  Extension  173 
Lisa  Dixon  /  Extension  174 

FAX;  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


11  W  19th  Street,  New  York,  NY  10011 


classified 


POSITIONS 

WANTED 


ADMINISTRATIVE 

COMMUNITY  PUBLISHER  SEEKING 
position  os  Publisher/General  Man¬ 
ager.  20  years  of  good  solid  experi¬ 
ence  in  advertising,  circulation,  niche 
market  products  and  commercial  print¬ 
ing.  Living  in  southern  Arizona  will 
relocate.  Call  Lonnie  at  (520)  663- 
1 763  or  E-mail  landp@uswest.net 

EDITORIAL 

AMERICAS  CUP,  January-March  2000 
Coverage  from  New  Zealand  by  expe- 
riencecT  freelancer.  Reasonable  rates 
for  exclusive  stories. 

Call  (703)  519-7926  or  send  E-mail 
to:  donmoyer@pressroom.com 

MAJOR-DAILY  VETERAN  with 
freelonce  past  wants  side  jobs.  Web- 
experienced.  Will  write  anything. 
(630)  851-6942  or  vezina@aol.cc)m 


CLASSIFIED 

ADVERTISING 

DEADLINES 

In-Column 

Advertisements 

Tuesday  noon  (EST)  for 
following  Saturday  issue 

Classified  Display 

Friday  5pm  (EST)  8  days 
prior  to  publication 


_ EDITORIAL _ 

NEW  SYRACUSE  UNIVERSITY 
XDURNAUSM  MA  SEEKS 
NEWSPAPER  REPORTING  POSITION 
^  Young  journalist  with  a  passion  for  peo- 
I  pie,  news  and  newspapers  seeks 
!  challenging  position  with  quality  daily 
I  as  a  reporter.  Possesses  remarkable 
experience  for  a  beginner,  including 
an  M.A.  in  journalism  fram  Syracuse 
!  University  —  a  Master's  pragram 
t  renown  for  turning  out  strong  com- 
I  munity  beat  reporters.  Worked  for  six 
I  months  as  an  investigator  intern  with 
the  Public  Defender's  Service  in  Wash- 
I  ington,  DC,  compiling  evidence  for  a 
I  criminal  defense  lawyer  by  tracking- 
down  and  taking  statements  from  wit¬ 
nesses  to  violent  crimes  in  some  of 
DCs  worst  neighborhoods.  Interned  as 
'  a  general  assignment  reporter  with  the 
Ithaca  Journal,  a  Gannett  daily.  Also 
I  worked  as  a  reporter  with  a  midcoast 
;  Marne  newspaper  group,  where  I  was 
awarded  First  Prize  by  the  New  Eng- 
:  land  Press  Association  in  a  feature  writ- 
!  ing  category.  A  product  of  the  demand- 
:  ing  British  public  school  and  university 
;  system,  I  have  a  more  cosmopolitan 
perspective  than  the  average  29-year- 
old,  have  traveled  extensively  and  am 
well-read.  What's  more,  I  am 
I  hardworking,  enthusiastic,  and  have 
j  strong  spelling  and  AP  style  skills.  I  am 
I  available  to  begin  work  immediately 
i  and  am  open  to  newspapers  in  all  loca- 
I  tions.  Please  contact  me,  Penelope  A. 

I  Colston,  at  PAColston@aol.com  or 
I  (207)  772-4027 


,  SCOTS  BORN  QUALIFIED  journalist 
seek  challenging  and  creative  media 
environment.  Energetic,  Adaptable, 
eager  to  learn  legal/Green  Card/ 
Driving  License. 

cathkinghom@botmail.com 

i  START  UP  OPPORTUNITY  sought  by 
award-winning  journalists  with  experi¬ 
ence.  Angel,  venture  capital  or  pub- 
I  lishing  company  with  launch  potential. 

I  Serious  inquiries  only.  Send  informa¬ 
tion  in  confidence  to: 
i  gpaulondy@ool.com 


www.mediainfo.com 
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at'thirty 


Making  sense  of  Kosovo 


by  Bill  Kurtz 


Two  IRC  workers  load  a  jeep  with  supplies 
outside  the  headquarters  in  Pristina,  Yugoslavia. 


I  missed  the  worst  of  the  horror. 

My  volunteer  stint  in  Kosovo  came 
after  the  fetid  Albanian  refugee  camps, 
the  body  parts  in  Gjakove,  the  reburials 
in  Prizren,  the  corpses  dumped  in  39  or 
44  wells  around  Decani.  But  I  got  five 
weeks  of  lessons  —  in  journalism  and 
in  patience. 

An  assignment  last  spring  to  write 
about  the  Committee  to  Protect  Jour¬ 
nalists  had  sparked  my  interest  in  over¬ 
seas  crises.  A  few  e-mail  messages  and 
inoculations  later,  I  flew  off  to  the 
Balkans  as  a  $300-a-month  “contract 
volunteer"  for  the  International  Rescue 
Committee  (IRC).  For  this  leading  relief 
agency’s  Web  site.  I  was  to  write  fea¬ 
tures  and  take  pictures.  I  also  planned  to 
free-lance  from  the  war-ravaged  Yugo¬ 
slav  province  for  The  Christian  Science 
Monitor,  MetroWest  MA  News,  and 
National  Public  Radio’s  Boston  affiliate. 

The  features  were  there.  The  access 
wasn’t.  It  was  a  weird  role  reversal.  While 
people  on  all  sides  of  Slobodan  Milosevic’s 
vicious  ethnic-cleansing  campaign  were 
eager  to  justify  themselves,  my  IRC  mas¬ 
ters  wouldn’t  give  me  the  “mine  blanketed" 
vehicles  I  needed  to  find  them. 

Try  to  tell  paper  pushers  that  the  real 
stories  aren’t  in  their  cubicles!  The  min¬ 
ion  who  ran  operations  with  grim  ineffi¬ 
ciency  during  the  director’s  absence 
scarcely  let  me  out  of  the  building.  Go  it 
alone?  Not  hardly.  You  need  a  vehicle  and 
driver,  and  she  controlled  them  both. 

Complain  to  my  New  York  masters? 
Difficult.  With  sporadic  electricity,  no 
land  lines  and  quirky  cell  and  satellite 
phones.  20th-century  communication  was 
a  sometimes  thing.  When  I  did  get 
through,  my  problems  received  lower  pri¬ 
ority  than  bureaucratic  infighting. 

The  often-promised  digital  camera 
never  materialized;  news  that  my  other 
camera  wasn’t  working  properly  was 
faxed  promptly  to  Macedonia  —  our 
nearest  point  of  communications  civiliza¬ 


tion  —  but  the  office  folks  didn’t  deem  it 
important  enough  to  tell  me  until  a  few 
more  blank  rolls  were  wasted. 

I  took  too  long  to  learn  my  first  lesson: 
to  escape  office  chains,  invent  a  project 
the  bigwigs  will  buy.  My  brainstorm  was 
a  slide  show  to  show  our  agency’s  noble 
efforts  in  bringing  food,  sanitation,  and 
housing  to  more  than  300.000  Kosovars 
facing  winter  temperatures  that  can  dip  to 
20  below  zero.  I  had  to  roam  our  outposts 
to  take  those  shots,  didn’t  I? 

My  second:  to  think  of  stories  that 
would  stand  up  a  month  or  so,  until  I 
returned  to  the  States.  Public  radio  would 
take  breaking  pieces,  but  to  be  sure  they 
arrived  loud  and  clear,  I  had  to  spend  a 
day  in  Macedonia.  So  goodbye.  Monitor 
and  MetroWest;  I  concentrated  instead  on 
keeping  a  daily  journal. 

This  format  was  ideal  for  the  stories 
that  poured  out  of  Kosovars  stunned  by  a 
decade  of  violence  and  hatred.  Ethnic 
Albanians,  long  excluded  from  education¬ 
al  and  professional  life,  were  as  open  as 


they  were  hospitable.  Serbs,  fresh  from 
attacking  their  Muslim  neighbors  and 
anxious  to  proclaim  their  own  victim- 
hood.  were  equally  eager  to  give  their 
version  of  the  eternal  Balkans  conflict. 

Such  openness  produced  another 
lesson:  get  out  of  the  way  and  let  the 
story  tell  itself.  Schooled  in  the  “bang- 
bang”  school  of  interviewing,  facile  in 
peppering  people  with  tough,  heavily 
researched  questions.  I  was  taught  a  lot 
about  just  listening  by  Kosovo.  As  sur¬ 
vivors  relived  their  traumas,  it  was  bet¬ 
ter  to  emphasize,  soothe,  comfort  —  to 
be  a  human  being,  not  just  a  reporter.  I 
took  notes,  and  I  cried. 

My  daily  journal  kept  incidents 
fresh  but  produced  organizational 
problems  when  I  tried  to  wrestle  it  into 
print.  After  finishing  five-draft  stories 
for  The  Boston  Globe  and  several  mag¬ 
azines.  I  concluded  that  I  would  have 
been  much  better  off  if  I’d  outlined 
them  beforehand.  I’d  fallen  in  love  with 
my  material,  forgetting  that  however  great 
the  anecdotes,  they  still  have  to  be  pruned 
into  coherence. 

Narrative  journalist  Mark  Kramer 
says  reporting  is  a  matter  of  an  ignorant 
person  becoming  a  little  less  ignorant. 

So  how  much  should  I  have  known, 
read,  included?  Not  much,  says  David 
Rieff,  who  has  written  two  books  and 
innumerable  magazine  articles  on  the 
Balkans.  To  him,  reporters  are  “story¬ 
tellers”  and  filtering  every  killing 
through  a  historical  lens  tends  to  “rela- 
tivize”  atrocity. 

“A  journalist  should  know  everything 
he  can,  but  a  good  journalist  is  not  a  good 
student,  or  a  good  historian.  He’s  some¬ 
one  who  is  daring,  willing  to  be  uncom- 
fortable,  who  is  curious  every  day.  No  H 
amount  of  reading  will  get  you  there  until  £ 

you  get  your  boots  muddy.”  ■  | 

e 

-  O 

Kurtz  is  a  free-lance  writer  based  in  f 

Boston.  < 
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